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©THE  FOURTH  ESTATE 


Desert  Sun  Executive  Editor  Joan  Behrmann  at  a  Palm  Springs  construction  site. 


Desert  Sun 
on  the  rise 

Change  and  growth. 
That  describes  the 
booming  Coachella 
Valley  in  Southern 
California.  And  it 
describes  The  Desert 
Sun  at  Palm  Springs. 
Under  Executive  Editor 
Joan  Behrmann’s 
guidance,  the  afternoon 
Sun  converted  to  a 
morning  newspaper. 
Since  the  dawning 
of  the  new  edition, 
circulation  has  climbed 
steadily.  The  new 
Desert  Sun:  another 
example  of  the  Gannett 
tradition  of  improving 
the  news  report  for 
readers. 
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NOTCMyAQUICKREAD; 

rrSAGREATREAD 

Most  readers  spend  about  30  wnting  remains  bright, 

minutes  a  day  with  your  news-  Stories  are  written  by  Scripps 

paper.  They  want  to  be  informed;  Howard  journalists  as  well  as 

they  want  to  be  entertained,  and  those  of  respected  papers  such 

they  want  it  all  to  happen  quickly  as  the  Providence  Journal  and 
Editing  lengthy  wire  copy  down  Bulletin  and  Kansas  Qty  Star 
to  a  reasonable  length  and  ihen  and  Times.  The  list  of  subscribers 

pumping  it  up  into  an  interesting  gets  larger  each  month, 
read  eats  up  time  no  newsroom  Td  add  America’s  fastest-grow- 

can  spare.  ing  news  service  to  your  news- 

Each  day  the  Scripps  Howard  paper,  call  Irwin  Breslauer  at  (212) 

News  Service  provides  60  to70  580-8559. 

news  stories,  features  and  col- 

umns.  Rom  hard  news  to  sports,  aiS  HOWARD 

from  business  to  entertainment.  f!9  NEWS  SERVICE 

The  editing  is  tight,  but  the  WE  DEUVER  EXCELLENCE 
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FLINT  INK  K  Ji:S 
NEWS  INK  RUB-OFF 


NELIVERS  A  ONE-TWO  PUNCN 


ONE.  Arrowlith  Rub-Free  Black  delivers  the  most  rub-resistance  of  any  offset  black  news  ink  on 
the  market  today.  It’s  virtually  rub-free.  TWO.  Arrowlith  Rub-Free  Black  performs  beautifully  on 
press:  you’ll  achieve  sharp  dots  and  smooth  solids  easily  because  of  the  ink’s  exceptional 
ink/water  latitude.  You’ll  print  without  pipe-roller  or  former-board  buildup.  And  because  blankets 
will  remain  cleaner,  plates  will  last  longer.  AN  EXTRA  HOOK.  Best  of  all,  Arrowlith  Rub-Free  Black 
costs  no  more  than  other  low-rub  black  inks.  K.O.  Put  Arrowlith  Rub-Free  Black  in  your  corner 
today.  Contact  your  Flint  Ink  Technical  Sales  Representative  for  a  trial  that  will  knock  you  out! 


CORPORATE  OFFICES:  25111  GLENDALE  AVE..  DETROIT,  Ml  48239-2689 
OIL  INK  DIVISION:  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  GRAND  RAPIDS  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY  •  LANCASTER  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  ORLANDO  •  PORTLAND  •  PROVIDENCE  •  RICHMOND  •  SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
CAUINK  DIVISION:  BERKELEY  •  DENVER  •  HONOLULU  •  LOS  ANGELES  •  PHOENIX  •  PORTLAND 

SALT  LAKE  CITY  •  SEATTLE  •  SPOKANE 
INTERNATIONAL  DIVISION:  MIAMI  •  MEXICO  CITY 
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NOVEMBER 

1-4 — Audit  Bureau  of  Circulations,  Annual  Meeting,  Royal  York  Hotel, 
Toronto,  Canada. 

16- 19— Society  of  Professional  Journalists.  Sigma  Delta  Chi,  Annual  Con¬ 

vention.  Clarion  Hotel,  Cincinnati. 

17- 18 — New  Jersey  Press  Association,  Annual  Meeting  and  Convention, 

Seaview  Country  Club,  Absecon,  N.J. 

17- 19— New  England  Society  of  Newspaper  Editors,  Convention,  Stratton 

Mountain  Resort,  Stratton  Mountain,  Vt. 

18- 20— Foundation  ‘or  American  Communications,  Advanced  Economics 

Conference  hr  Journalists:  The  Next  Four  Years;  Cosponsored  with 
Cox  Enterprises  Inc.,  Atlanta  Journal  and  Constitution  and  the  Ford 
Foundation,  Hyatt  Regency  Ravinia,  Atlanta. 

Seminars/ Workshops/Clinics 

NOVEMBER 

1-2— ANPA  Workshop,  Strategic  Compensation  Planning  for  Newspa¬ 
pers.  The  Newspaper  Center,  Resfon,  Va. 

1- 4 — Pennsylvania  Society  of  Newspaper  Editors,  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

3-4 — ANPA  Health  and  Safety  Symposium,  Boston  Mariott,  Long  Wharf. 
3-4 — Missouri  Advertising  Manager  Association,  Fall  Workshop,  Ramada 
Inn,  Springfield. 

3- 5 — International  Circulation  Managers  Association  (with  CSCMA),  Man¬ 

agement  Seminar,  Rockford,  III. 

4- 5— California  Polytechnic  State  University,  PrePress  Color  Workshop, 

San  Luis  Obispo. 

10— Hot  Topics  in  Newspaper  Circulation,  Seminar,  Sponsored  by  King  & 
Ballow,  Nashville/San  Diego  Law  Firm.  San  Diego  Hilton. 

11-13 — Mid  America  Press  Institute,  Better  Writing  Seminar,  Clarion  Hotel, 
St.  Louis. 

13-16 — ANPA  Management  Development  Workshop,  Washington,  D.C. 
13-16 — SNPA  Foundation  Seminar,  Promoting  the  Total  Newspaper,  Char¬ 
leston,  S.C. 

13- 18— American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston 

Va. 

14- 16— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Omni  Interna¬ 

tional  Hotel,  Miami,  Fla. 

14-16— ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

16-18— ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 
olina,  Columbia,  S.C. 

17— Gannett  Center  for  Media  Studies,  Columbia  Communication  & 
Society  Seminar,  Policy  for  Children  and  Television,  Columbia  Uni¬ 
versity,  New  York  City. 

20-23 — The  Poynter  Institute  for  Media  Studies,  Ethics  Center;  Applied 
Ethics  for  College  Newspaper  Editors,  St.  Petersburg. 

27-30— SNPA  Foundation,  Seminar  on  Newsroom  Management,  Louisville, 
Ky. 

27-1 2/2— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Graphics  & 
Illustration;  Writing  Center:  Writing  &  Editing,  St.  Petersburg. 

27- 12/7— American  Press  Institute,  Circulation  Managers.  Reston,  Va. 

28- 12/2— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 

Reston,  Va. 

DECEMBER 

2- 3— California  Polytechnic  State  University,  Workshop,  Controlling  Pro¬ 

cess  Color:  A  Litho  Press  Workshop;  and  Dec.  5-9,  Understanding 
PrePress,  Workshop,  San  Luis  Obispo. 

4-9— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 

4-9— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  MacTrac- 
Intermediate  &  Advanced,  St,  Petersburg, 

7-9— ICMA,  Motor  Route  Management  Seminar,  Radisson  Atlanta  Hotel. 
11-16 — American  Press  Institute:  Effective  Writing  and  Editing;  Editorial 
Page  Editors  and  Writers,  Reston,  Va. 

11- 16 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Spanish 

Language  Newspapers,  St.  Petersburg. 

12- 15 — ANPA  Management  Development  Workshop,  Sir  Frances  Drake 

Hotel,  San  Francisco. 

12-15 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar  for 
Media  “rofessionals,  Columbia  University,  New  York  City. 
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By  Doug  Borgstedt 


About  Awards 


World  humanitarian  honor.  Edwin  J.  Wesely,  president 
of  CARE,  the  international  relief  and  development  organi¬ 
zation,  has  been  chosen  to  receive  the  World  Humanitar¬ 
ian  Award  of  the  Foreign  Press  Association.  This  is  only 
the  second  time  the  Foreign  Press  Association  has  named 
a  recipient  of  the  award,  the  first  was  presented  in  1985. 

Nebraska  hall  of  fame  inductees.  Recently  inducted  into 
the  Nebraska  Newspaper  Hall  of  Fame  at  the  University 
of  Nebraska-Lincoln  were:  the  late  Gregg  McBride,  a 
former  sportswriter  at  the  Omaha  World-Herald',  the  late 
Mary  Packwood,  former  publisher  of  the  Johnson  County 
Courier,  and  Harold  Anderson,  chairman  of  the  Omaha 
World-Herald. 

Global  Media  Awards.  The  Population  Institute's  ninth 
annual  Global  Media  Awards  will  be  presented  to  15  news 
organizations  and  individuals  worldwide.  In  recognition  of 
their  efforts,  winners  will  take  a  two-week  study  tour  of 
Indonesia  sponsored  by  the  Institute. 

Winners  are:  Best  columnist,  Pranay  Gupte  of  News¬ 
week  magazine;  Best  editorial  support  for  solutions  to 
population  problems,  the  Kansas  City  Star,  Best  team 
reporting,  the  Milwaukee  Journal',  Best  tv  documentary, 
the  Christian  Science  Monitor  Reports;  Best  major  daily, 
El  Comercio  of  Peru;  Best  combined  media  effort,  the 
Ivory  Coast;  Best  individual  reporting  effort,  Indonesia's 
Nuraini  R.S.  Meliala  and  Klaus  Natorp  of  the  Frankfurter 
Allgemeine',  Best  radio  program,  Patricia  Neighmond  of 
National  Public  Radio;  Best  population/environmental 
reporting  effort,  Hugo  Davenport  of  the  London  Daily 
Telegraph',  Best  international  daily,  the  International  Her¬ 
ald  Tribune',  Most  conscientious  news  service,  the  Asso¬ 
ciated  Press;  Best  population  journal,  Populi,  published 
by  the  U.N.  Population  Fund;  Best  periodical,  the  Econ¬ 
omist;  and  Best  cartoonist,  Dik  Browne,  creator  of 
“Hagar.” 


EDITOR  &  PUBLISHER  for  October  29,  1988 


Forty  years  after  first  delighting  our  child  hearts,  Pogo  is  back,  backed  by  the 
rest  of  the  Okefenokee  irregulars,  back  with  fresh  mirth,  relevant  irreverence 
and  new  insouciance.  IPs  a  joyous  homecoming,  and  well  worth  singing  about. 

Who  go  Pogo?  Los  Angcks  Times  •  Chicago  Tribune  •  The  Detroit  News  •  Newsday  •  The  Boston  Globe 
The  Philadelphia  Inquirer  •  Newark  Star-Ledger  •  Cleveland  Plain  Dealer  •  Miami  Herald  •  Houston  Chronicle 
Minneapolis  Star  Tribune  •  The  Oregonian  •  St.  Louis  Post-Dispatch  .  Milwaukee  Journal  •  The  Arizona  Republic 
San  Jose  Mercury  News  •  Dallas  Times  Herald  •  The  San  Diego  Union  •  The  Sacramento  Bee  •  The  Pittsburgh 
Press  •  Louisville  Courier-Journal  •  Seattle  Times  •  The  Indianapolis  Star  .  Denver  Post  •  The  Hartford  Courant 
The  Baltimore  Sun  •  Dayton  Daily  News  •  The  Cincinnati  Enquirer  •  Austin  American-Statesman  •  The  Birmingham 
News  •  San  Antonio  Express-News  •  The  Record  (NJ)*  San  Francisco  Examiner*  Tulsa  World*  The  Salt  Lake  Tribune 
Tacoma  Morning  News  Tribune  *  A  Ibuquerqiie  Journal  *  Syracuse  Herald-Journal  *  Peoria  Journal  Star  *  A  tiantic  City 
Press  *  The  Honolulu  Advertiser  *  Baton  Rouge  Morning  Advocate  *  Arkansas  Democrat  *  Times  Herald-Remrd (NY) 
Wisconsin  State  Journal  *  The  Arizona  Daily  Star  *  Rockford  Register  Star  *  The  Trentonian  *  Bridgeport  Past-Telegram 
The  Evansville  Courier  *  Las  Vegas  Sun  *  Fort  Wayne  Journal-Gazette  *  New  Brunswick  Home  News  *  Quad  City  Times 
North  Jersey  Herald  and  News  *  Santa  Barbara  News  Press  *  The  York  Dispatch  (PA)  *  San  Mateo  Times  *  Champaign- 
Urbana  News-Gazette  *  Lorain  Journal  *  Erie  Morning  News  *  Escondido  Times-Advocate  *  Scrantonian  Tribune 
The  Anchorage  Times  *  Centre  Daily  Times  ( PA)  *  Farmington  Daily  Times  (NM)  *  Logan  Herald  Journal 
The  Oak  Ridger  (TN)  *  Kearney  Hub  (NE)  *  Milford  Citizen  (CT)  *  San  Clemente  Daily  Sun-Post  *  The  Dalles 
Chronicle  (OR)  *  Toronto  Globe  and  Mail  *  Calgary  Herald  *  Winnipeg  Free  Press  *  Halifax  Daily  News 
The  Fort  Mudge  Most,  and  more... 


Beginning  January  8 


Cos  Anfleles  Sitnes 

^  ^SYNDICATE 


LOS  ANGELES  TIMES  SYNDICATE  •  TIMES  MIRROR  SQUARE  •  LOS  ANGELES,  CALIFORNIA  90053  •(213)  237-7987  •  TELEX  1 94308  •  FAX  (213)  237-3698 
LOS  ANGELES  TIMES  SYNDICATE  INTERNATION AL •  1 45  E.  49TH  ST.  •NEW  YORK,  NY  1 001 7 •  (21 2)  644-3355 •  TELEX  1 77 1 45 •  FAX  (2 1 2)  644  -3359 
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About  Awards 


Inland  citations.  The  Inland  Daily  Press  Association 
recently  named  Edward  Lehman,  chairman  and  chief 
executive  officer  of  Lehman  Communications  Corp.  in 
Longmont,  Colo,  and  publisher  of  the  Longmont  Daily 
Times-Cail,  Loveland  (Colo.)  Reporter-Herald  and  the 
Canon  City  (Colo.)  Daily  Record  as  the  recipient  of  the 
Ralph  D.  Casey  Award  for  1988,  the  highest  award  pre¬ 
sented  by  the  organization. 

In  addition,  the  Quad-City  Times  of  Davenport,  Iowa, 
received  Inland’s  Community  Service  Award  for  1988. 

Others  presented  with  awards  by  the  association 
include:  Editorial  Excellence:  Sweepstakes  winner,  the 
Wheaton  (111.)  Daily  Journal,  also  first-place  winner 
in  its  circulation  category  of  under  10,000.  Other  Editorial 
Excellence  first-place  winners,  by  circulation,  were: 
10,000  to  25,000,  the  Greeley  (Colo.)  Tribune',  25,001  to 
50,000,  the  Dubuque  (Iowa)  Telegraph-Herald',  over 
50,000,  the  Flint  (Mich.)  Journal. 

First-place  winners  in  the  Front  Page  Contest,  by  circu¬ 
lation  class,  were:  Class  A,  the  Huron  Daily  Tribune,  Bad 
Axe,  Mich.;  Class  B,  the  Norfolk  (Neb.)  Daily  News', 
Class  C,  the  Kankakee  (111.)  Daily  Journal',  Class  D,  the 
Wichita  (Kan.)  Eagle-Beacon. 

In  Inland’s  News  Picture  Contest,  the  Quincy  (Mass.) 
Patriot  Ledger  and  Al  Podgorski  of  the  Chicago  Sun- 
Times  received  the  Sweepstakes  Awards  for  the  Picture 
Use  category  and  Best  of  Contest  Photo,  respectively. 

First-place  winners  in  the  Photography  Class  competi¬ 
tion  were:  News,  Simon  Wheeler,  Indiana  University 
Daily  Student,  Bloomington,  Ind.;  Sports,  Jack  Orton, 
Milwaukee  Journal',  Feature,  Chris  Stewart,  Cedar 
Rapids  (Iowa)  Gazette',  Portrait/Personality,  Gary  Porter, 
the  Milwaukee  Journal;  Pictorial,  Marlin  Levison,  Minne¬ 
apolis  Star  and  Tribune',  Illustrative,  Charles  Vallone, 
Racine  (Wis.)  Journal-Times',  Picture  Story,  Podgorski. 

First-place  winners  in  the  Use  of  Pictures  Class  were: 
News,  the  Quincy  Patriot  Ledger;  Sports,  the  Jasper 
(Ind.)  Herald',  Feature,  the  Cedar  Rapids  (Iowa)  Gazette', 
Lifestyle,  the  Cedar  Rapids  Gazette;  and  Multiple  Pages, 
the  Quincy  Patriot  Ledger. 

Local  reporting  first-place  awards  from  Inland  for 
Investigative,  Interpretive  and  Background  Reporting 
went  to:  Class  A,  the  Greenville  (Mich.)  Dai/v  News',  Class 
B,  the  Hays  (Kan.)  Daily  News',  Class  C,  the  Lansing 
(Mich.)  State  Journal',  Class  D,  the  Kansas  City  (Mo.) 
Times. 

First-place  awards  for  local  reporting.  Deadline 
Reporting  of  Public  Affairs,  were  received  by:  Class  A,  the 
York  (Neb.)  News-Times;  Class  B,  the  Shelbyville  (Ind.) 
News;  Class  C,  the  Wisconsin  State  Journal  of  Lansing; 
Class  D,  the  Minneapolis  Star  and  Tribune. 

And  the  first-place  local  reporting  awards  for  General 
Coverage  of  Local  Government  went  to:  Class  A,  the 
Canon  City  (Colo.)  Daily  Record;  Class  B,  the  Greeley 
(Colo.)  Tribune;  Class  C,  the  Champaign  (111.)  News- 
Gazette;  and  Class  D,  the  Minneapolis  Star  and  Tribune. 


First  Amendment  honors.  David  Arnett,  former  editor 
and  publisher  of  the  Independent  Student  News,  was 
honored  in  the  print  journalism  category  of  the  1988  Hugh 
M.  Hefner  First  Amendment  Awards  for  his  efforts  to 
remove  restrictions  set  forth  by  the  Tulsa  Junior  College 
administration  on  the  school’s  student  newspaper,  the 
Horizon.  Arnett  is  currently  employed  as  a  reporter  for  the 
Tuisa  Times. 


Editorial  workshop 


By  Roy  H.  Copperud 


Gone  but  not ...  No.  675 

When  1  was  a  kid  I  acquired  two  words  1  have  never  seen 
since  but  have  never  forgotten.  One  of  them  was 
corporation  —  not,  of  course,  in  the  commercial  sense 
but  with  the  meaning  paunch  or  potbelly. 

Never  seen  it,  you  say?  No  wonder;  it  is  not  to  be  found 
in  dictionaries  of  the  so-called  desk  or  collegiate  size.  You 
will  have  to  go  to  an  unabridged  lexicon  like  Webster  Ill  or 
Random  House,  and  even  then  you  will  find  this  sense 
disparaged  as  colloquial  or  vulgar. 

The  Oxford  English  Dictionary  cites  Smollett:  “My 
corporation  is  made  up  of  good  wholesome  English  fat,’’ 
and  Charlotte  Bronte,  “The  dignity  of  an  ample  corpora¬ 
tion.”  The  figures  editorial  cartoonists  drew  earlier  in  the 
century  and  before  to  depict  capitalists  all  had  ample 
corporations  behind  vests  bespangled  with  dollar  signs. 

The  mystery  is  not  that  the  word  has  disappeared  from 
discourse;  that  happens  all  the  time.  It  is  that  I  should  have 
retained  it  without  reminder. 

How  a  kid  could  have  picked  up  and  remembered  a 
word  like  corporation  1  do  not  know,  but  1  do  recall  where 
the  other  word,  counterpane,  came  from.  It  figures  in  the 
poem  “The  Land  of  (Counterpane”  in  Stevenson’s  A 
Child’s  Garden  of  Verses.  There  a  child  is  telling  how  he 
amused  himself  by  various  imaginings  while  sick  in  bed: 
I  was  the  giant  great  and  still 
That  sits  upon  the  pillow-hill, 

And  sees  before  him,  dale  and  plain. 

The  pleasant  land  of  counterpane. 

As  many  readers  will  recall,  a  counterpane  is  a  coverlet 
or  bed  cover,  and  its  absence  from  print  in  this  country  is 
probably  explainable  by  its  being  a  Briticism,  but  1  am  still 
left  to  wonder  how  these  words  stayed  in  my  head  all  these 
years  without  prompting. 

Wayward  words 

Most  of  us  have  probably  never  seen  contemn  in  print, 
or  anywhere  else,  and  if  we  did  might  assume  it  was  a  typo 
for  condemn.  For  contemn,  Webster  gives  us  “view  or 
treat  with  contempt  as  mean  or  despicable;  reject  with 
disdain;  despise,  scorn.”  An  example:  “those  who  have 
contemned  its  visual  art.”  The  problem  here  is,  how  can 
we  be  sure  which  the  author  meant?  As  for  condemn,  no 
explanation  is  necessary.  The  words  are  close  enough 
together  in  sight  and  sense  so  that  confusion  seems  ines¬ 
capable;  contemn  appears  headed  for  oblivion. 

*  *  * 

“A  hearing  expert  has  adapted  human  technology  to 
cats  and  is  fitting  felines  with  hearing  aids.”  Why  not 
simply  fitting  them'?  Well,  that  would  have  meant  a  lost 
opportunity  to  use  feline,  like  canine  and  pachyderm,  a 
great  favorite  with  the  working  press. 

*  *  * 

In  the  sense  almost,  virtually,  in  effect,  practically  has 
been  denounced  by  many  a  purist.  It  is  still  considered 
objectionable  by  three  critics.  Two  others  conclude  that 
the  words  given  have  become  all  but,  or  practically,  inter¬ 
changeable.  Dictionaries  accept  practically  as  standard 
for  nearly,  almost,  but  those  alternatives  are  recom¬ 
mended  by  three  critics.  The  American  Heritage  panel 
accepted  practically  narrowly  for  in  effect  and  rejected 
it  —  64%  —  for  nearly,  almost. 
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Introducing  the  Canon  NP9330  Laser  Copier.  With  an  “intelligent”  digital 
scanner  and  laser  printer,  it’s  not  only  one  of  the  most  sophisticated  copying 
systems  ever  developed,  it’s  also  one  of  the  most  creative. 

Stretch  an  image.  Condense  it.  Delete  a  portion  of 
an  original.  The  NP  9330  makes  it  easy  to  edit  or  create  ' 

entire  new  images.  Right  on  the  copier. 

You  can  make  mirror  images.  Italicize.  Shade.  Turn 
positives  into  negatives.  Enlarge  to  800%.  |HB  ^  ^ 

Reduce  to  35%.  Or  make  crisp,  clear,  full-size 
prints  from  35mm  slides  or  negative  film. 

You  can  even  scan  photographs  in  up  to  256  tonal 
gradations  for  high-quality  halftones.  A  lot  faster  and 
cheaper  than  shooting  stats.  ^^B 

In  fact,  the  9330  gives  you  so  many  ways  to  express  ^^B 

your  creativity,  you  might  forget  that  it  also  makes  great  ^B  ^^B 

Canon  NP  9330  V  " 

(Oh  yesy  it  also  mokes  copies*) 


For  more  information,  call  toll  free  1-800-OK  CANON. 

Or  write  Canon  U.S.A.,  Inc.,  P.  O.  Box  5023,  Clifton,  N. J.  07015.  ©  1988  Canon  US  A  .  Inc 
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Candidates  and  news  conferences 

A  Harvard  study  reported  in  this  issue  suggests  ways  to  make 
presidential  new's  conferences  more  frequent  and  more  meaningful. 
The  study,  issued  by  The  Joan  Shorenstein  Barone  Center  on  the 
Press,  Politics  and  Public  Policy  of  Harvard’s  John  F.  Kennedy 
School  of  Government,  recommends  that  in  addition  to  six  prime¬ 
time  televised  press  conferences  per  year  —  which  has  been  the 
schedule  of  President  Reagan  —  there  be  daytime  meetings  with 
reporters  twice  a  month,  not  necessarily  televised. 

It  is  interesting  to  note  that  presidential  candidate  Michael  Duka¬ 
kis  endorsed  the  proposals,  but  candidate  George  Bush  declined. 

At  about  the  same  time,  the  American  Society  of  Newspaper 
Editors  released  the  responses  received  from  the  two  candidates  in 
reply  to  a  questionnaire  about  their  positions  on  press  conferences 
and  freedom  of  information  {E&P,  Oct.  22,  Page  12).  Although  they 
both  seemed  to  agree  on  the  importance  of  frequent  press  confer¬ 
ences,  neither  one  actually  made  a  commitment.  Vice  President  Bush 
said  there  are  a  number  of  ways  to  communicate  with  the  media  and 
the  public  and  “press  conferences  are  one  important  way  and  they 
would  certainly  be  an  integral  part  of  any  strategy  to  ensure  accessi¬ 
bility  in  my  administration.”  He  added  that  the  “trick  is  to  get  the 
right  mix”  and  “realistically  you  can’t  put  a  number  on  any  of  the 
working  parts  of  an  accessibility  strategy.” 

Governor  Dukakis  said  he  “would  make  sure  that  the  press  had  the 
regular  access  necessary  to  fulfill  its  role.”  Pointing  to  his  record  of 
press  conferences  as  governor,  he  said,  “I  would  hope  to  continue  this 
pattern  of  accessibility  to  the  White  House  press  corps.” 

Obviously,  neither  one  wanted  to  be  pinned  down  to  a  definite 
commitment  on  frequency  of  press  conferences.  These  answers  per¬ 
mit  “a  commitment  to  a  goal,”  as  Vice  President  Bush  said,  without 
spelling  out  the  goal. 

Marvin  Kalb,  director  of  the  Barone  Center,  said  “the  press  confer¬ 
ence  as  currently  conducted  is  seriously  flawed,  but  the  answer  lies 
not  in  abandoning  it  but  in  improving  it.”  The  report  stressed  that 
when  press  conferences  become  rare  “each  assumes  disproportionate 
importance  .  .  .  raising  the  stakes  for  both  the  president  and  the 
press.  The  president  feels  he  cannot  afford  to  make  any  mistakes  or 
to  demonstrate  uncertainty  in  any  answer.  .  .  .  The  drama  makes 
each  somewhat  self-consciously  a  performer,  perhaps  less  interested 
in  obtaining  information  than  in  asking  a  question  with  style.” 

We  agree  that  the  high  drama  of  a  full-dress  televised  press  confer¬ 
ence  every  other  month  would  be  greatly  diluted  by  more  frequent 
contacts,  formal  and  informal,  between  the  president  and  reporters. 
There  would  not  be  the  build-up  of  pressure,  as  well  as  questions.  As 
a  closer  working  relationship  and  a  better  understanding  developed 
between  reporters  and  the  president,  their  contacts  would  be  less 
and  less  adversarial  and  confrontational. 

If  the  candidate  who  grabs  the  brass  ring  on  Nov.  8  were  to  try  it, 
he  might  find  that  the  members  of  the  Washington  press  corps  are 
not  a  bunch  of  ogres  but  a  group  of  some  pretty  nice  people. 
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Letters  to  the  Editor 


Believes  in  limited  access  to  shopping  centers 


The  story  by  M.  L.  Stein  (“Shop¬ 
ping  malls  and  the  First  Amend¬ 
ment,”  Oct.  8)  on  whether  mall  secu¬ 
rity  can  stop  reporters  from  conduct¬ 
ing  interviews  says  that  public  access 
to  shopping  centers  “is  a  ‘developing 
area’  of  the  law.”  It  has,  in  fact, 
developed  far  further  than  the  story 
indicates. 

It  is  a  flawed  argument  to  state  that, 
because  shopping  centers  share  some 
similarities  with  a  town  square,  the 
public  and  press  must  have  unre¬ 
stricted  access  to  centers. 

One  of  the  most  fundamental  tenets 
of  American  freedom  is  the  right  of  an 
individual  to  own  property  and  con¬ 
trol  its  use.  Shopping-center  owners 
permit  public  access  to  their  facilities 
for  the  buying  and  selling  of  goods  and 
services.  Recognizing  the  validity  of 
that  purpose,  the  highest  courts  in  six 
states  (Connecticut,  Michigan,  New 
York,  North  Carolina,  Pennsylvania 
and  Wisconsin)  have  upheld  the  rights 
of  shopping-center  owners  to  deter¬ 
mine  who  may  be  permitted  onto  their 
properties. 

Two  state  supreme  courts  have 
granted  limited  public  access  —  in 
orderly  fashion  —  for  very  specific 
purposes.  The  Washington  state 
Supreme  Court  permits  public  access 
to  shopping  centers  for  soliciting  sig¬ 
natures  on  petitions  for  statewide  ini¬ 
tiatives.  The  Massachusetts  Supreme 
Court  allows  connection  with  access 

Clarification 

United  Press  International  presi¬ 
dent  Paul  Steinle  said  Bobby  Ray 
Miller  was  not  “fired”  as  was 
reported  in  the  Oct.  15  issue  of  E&P. 

Steinle  said  Miller’s  position  at  UPI 
was  “eliminated  in  a  reorganization 
of  corporate  staff.” 

“We  have  high  regard  for  Mr.  Mil¬ 
ler’s  worth  and  are  actively  support¬ 
ing  him  in  pursuing  his  career  in  the 
future,”  Steinle  said. 

Steinle  also  said  that  his  wife,  Sara 
Brown,  was  misidentifled  in  the  E&P 
story  as  being  a  “labor  relations  and 
training  consultant  to  UPI.”  Steinle 
said  Brown  is  a  “media  management 
development  and  human  resources 
consultant”  to  UPI. 

Paquette  promoted 

Stella  Paquette  has  assumed  man¬ 
agement  of  Cresmer  Woodward 
O’ Mara  &  Ormsbee’s  Boston  office 
and  the  New  England  territory. 
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to  the  ballot. 

Only  the  Supreme  Court  of  Califor¬ 
nia  has  legitimized  forced  public 
access;  in  doing  so,  however,  even 
the  California  court  recognized  the 
right  of  shopping-center  owners  to 
establish  reasonable  rules  and  regula¬ 
tions  to  prevent  interference  with 
commercial  functions.  No  state  legis¬ 
lature  has  enacted  a  bill  mandating 
public  access  to  shopping  centers. 

The  International  Council  of  Shop¬ 
ping  Centers,  with  27,000  members 
worldwide,  believes  that  shopping- 
center  owners  must  have  the  right  to 
decide  who  may  enter  their  property, 
when  they  do  so,  and  what  they  may 
do  there,  taking  into  consideration  the 
nature  of  the  community.  Many  cen¬ 
ters  permit  public  access  under  terms 
and  conditions  they  control. 


One  might  argue,  in  fact,  that  unre¬ 
stricted  public  access  onto  private 
property  is  no  less  a  “First  Amend¬ 
ment”  issue  than  forcing  a  newspaper 
publisher  to  print  all  manuscripts 
delivered  to  his  doorstep. 

There  are  many  truly  public  loca¬ 
tions  in  which  a  reporter  may  conduct 
interviews.  A  shopping  center  may  be 
a  convenient  place  to  do  so,  but  its 
importance  to  a  reporter’s  modus 
operandi  is  far  outweighed  by  pro¬ 
tecting  the  rights  of  an  individual  to 
use  his  property  as  he  sees  fit. 

Donald  L.  Pendley 

(Pendley  is  director  of  public  rela¬ 
tions  for  the  International  Council  of 
Shopping  Centers.) 


Stop  defending  censorship 


This  letter  goes  to  Warren  Blanding 
and  other  newspaper  people  who 
keep  defending  as  reasonable  the 
chilling  Hazelwood  V5.  Kuhlmeier 
case.  Ladies  and  gentlemen,  please 
stop  defending  government  censor¬ 
ship  of  the  student  press. 

In  reference  to  Mr.  Blanding’s 
Sept.  24  letter:  Sir,  you  should  be 
ashamed  for  discounting  legitimate 
concerns  by  the  student  press  as  the 
rantings  of  people  who  don’t  under¬ 
stand  journalism. 


I  know  the  argument  well  —  owner 
vs.  editor  —  and  I  screamed  when  I 
read  a  Chicago  Tribune  editorial 
applying  the  concept  to  the  Hazel¬ 
wood  case.  My  editors  and  publisher 
can  edit  in  part  or  in  whole  anything  I 
submit,  but  they  don’t  work  for  the 
government.  At  Illinois  State  Univer¬ 
sity,  I  was  taught  to  throw  out  the 
rules  of  the  corporate-owned  news¬ 
room  when  talking  about  publications 

(Continued  on  page  40) 


FINALLY.  THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


Eiclusive  text,  MW  photos  and  color  slides  from  Fairchild  Publications’  WOMEN’S  WEHR  DAIUf, 
W  AND  M.  For  details  on  this  new  S-day-a-weeh  news  and  feature  service, 
and  information  about  availability  in  your  area: 

call  Pat  Ecke  at  The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 


7 


Let’s  talk 

. . .  about  careers 


. . .  about  change 
. . .  about  opportunity. 

If  you  are  an  experienced  newspa¬ 
per  advertising  sales  representative 
or  advertising  executive  looking  for 
advancement,  consider  Gannett, 
the  nationwide  media  company 
that  offers  opportunities  in  adver¬ 
tising  at  all  levels.  But  don’t  take 
just  our  word  for  it.  Listen  to  Orage 
Quarles,  publisher  of  the  Fort  Col- 
hns  Coloradoan: 

‘When  1  joined  Gannett  as 
an  apprentice  compositor  I 
had  no  idea  that  my  career 
path  would  eventually  lead 
me  through  the  promotion 
and  advertising  departments, 
and  that  one  day  I  would  be 
a  publisher.  Gannett  rewards 
those  who  do  well  with 
promotion  and  increased 
responsibility.  ” 

If  you  want  more  information 
about  the  opportunities  with 
Gannett,  please  send  a  copy  of 
your  resume  to: 

Judy  Ross 

Manager/Recruitment 
Gannett  Co.,  Inc. 

P.O.  Box  7858  CC 
Washington,  D.C.  20044 
800-828-4414,  ext.  6236. 

Oganmett 

Equal  Opportunity  Entployer 
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Majority  of  newspapers  don’t  endorse 

E&P’s  Quadrennial  Presidential  Poll  shows  195  dailies  support  Bush; 
51  support  Dukakis;  but  416,  or  63%  of  respondents,  are  uncommitted 


By  Andrew  Radolf 

Almost  twice  as  many  newspapers 
in  1988  reported  they  are  undecided 
about  their  choice  for  president  or 
have  adopted  a  policy  not  to  endorse  a 
candidate  than  the  number  of  newspa¬ 
pers  supporting  the  Democratic  and 
Republican  nominees  combined, 
according  to  Editor  &  Publisher's 
quadrennial  poll  of  presidential 
endorsements. 

The  poll  was  based  on  results 
received  through  Oct.  24,  a  cutoff 
date  about  a  week  earlier  than  for 
previous  E&P  presidential  polls. 

Vice  President  George  Bush,  the 
Republican  candidate,  received 
endorsements  from  195  dailies,  repre¬ 
senting  29.5%  of  the  662  responding 
newspapers. 

Newspapers  endorsing  Bush  have 
daily  sales  totaling  7,946,7 10  or  34.5% 
of  the  total  respondents’  daily  circula¬ 
tion  of  23,015,300. 

Massachusetts  Gov.  Michael 
Dukakis,  the  Democratic  candidate, 
was  endorsed  by  51  newspapers,  or 
7.7%  of  the  respondents.  The  newspa¬ 
pers  endorsing  Dukakis  have  daily  cir¬ 
culation  of  3,252,589,  or  14.1%  of  the 
respondents  total. 

However,  a  total  of  4 16  newspapers 
reported  they  are  either  undecided 
about  a  presidential  candidate  (2 1 7)  or 
have  no  endorsement  policy  (199). 
These  newspapers  represented  62.8% 
of  the  respondents  and  had  a  total 
circulation  of  11,816,001. 

Although  Bush's  endorsements 
outnumber  Dukakis’  by  nearly  4-1, 
the  Republican  candidate  is  doing 
much  more  poorly  than  did  his  pre¬ 
decessor,  President  Reagan,  in  his 
two  presidential  campaigns. 

Dukakis  also  received  less  endorse¬ 
ments  than  did  either  Democratic 
candidate  in  1984  and  1980. 

In  1984,  Reagan  received  endorse¬ 


ments  from  387  dailies  with  over  18.6 
million  circulation,  and  he  did  better 
than  his  Democratic  challenger,  Wal¬ 


ter  Mondale,  by  a  more  than  6  to  1 
margin.  Mondale  was  supported  by  63 
(Continued  on  pane  10) 


EDITOR  &  PUBLISHER  QUADRENNIAL  POLL 
A  state-by-state  lineup  of  daily  newspaper  endorsements 


UNCOMMITTED 

OR 

DO  NOT  ENDORSE 


No,  of 

No.  ol 

No.  of 

Papers 

Circulation 

Papers 

Circulation 

Papers 

Circulation 

Alabama 

8 

176,943 

0 

0 

7 

122,873 

Alaska 

2 

11,317 

0 

0 

2 

20,840 

Arizona 

3 

120,616 

0 

0 

5 

72,257 

Arkansas 

3 

105,756 

0 

0 

5 

46,336 

California 

20 

941,993 

4 

360,440 

24 

406,506 

Colorado 

3 

84,923 

3 

42,183 

9 

298,488 

Connecticut 

2 

6>,270 

1 

16,269 

6 

160,732 

Delaware 

0 

0 

0 

0 

1 

23.086 

Dist.  of  Columbia 

0 

0 

0 

0 

0 

0 

Florida 

3 

321,112 

3 

449,194 

13 

460,648 

Georgia 

7 

206,647 

2 

275,369 

4 

121,645 

Hawaii 

0 

0 

0 

0 

1 

15,320 

Idaho 

2 

24,737 

0 

0 

7 

150,969 

Illinois 

2 

1,489,044 

1 

7,079 

17 

490,646 

Indiana 

9 

113,603 

0 

0 

23 

447,335 

Iowa 

4 

76,375 

1 

18,304 

11 

203,649 

Kansas 

8 

115,204 

3 

52,495 

10 

64,715 

Kentucky 

0 

0 

1 

11,224 

8 

325,699 

Louisiana 

4 

101,141 

0 

0 

3 

61,898 

Maine 

0 

0 

0 

0 

4 

134,831 

Maryland 

1 

20,124 

1 

25,213 

6 

134,641 

Massachusetts 

5 

123,385 

4 

171,683 

10 

352,529 

Michigan 

1 

8,608 

1 

649,312 

11 

284,188 

Minnesota 

1 

8,587 

1 

25,807 

4 

230,746 

Mississippi 

4 

69,307 

1 

8,712 

3 

78.709 

Missouri 

7 

88,631 

1 

9.080 

13 

637,127 

Montana 

1 

3,970 

0 

0 

3 

63,686 

Nebraska 

3 

57,853 

0 

0 

6 

162,102 

Nevada 

3 

10,570 

0 

0 

0 

0 

New  Hampshire 

3 

108,245 

1 

16,033 

1 

12,962 

New  Jersey 

0 

0 

0 

0 

7 

310,300 

New  Mexico 

4 

38,639 

0 

0 

4 

36,417 

New  York 

5 

1,336,279 

2 

163,660 

13 

597,487 

North  Carolina 

3 

30,073 

1 

8,641 

20 

682,521 

North  Dakota 

1 

55,890 

0 

0 

3 

42.530 

Ohio 

10 

501,087 

2 

200,420 

26 

983.931 

Oklahoma 

9 

485,545 

4 

14,853 

14 

100.888 

Oregon 

5 

64,700 

1 

27,663 

4 

109,278 

Pennsylvania 

4 

86,375 

3 

100,692 

32 

799,109 

Rhode  Island 

1 

12,141 

0 

0 

2 

122,508 

South  Carolina 

0 

0 

0 

0 

6 

125,650 

South  Dakota 

2 

14,040 

0 

0 

4 

84,560 

Tennessee 

2 

78,369 

0 

0 

4 

94,145 

Texas 

18 

392,364 

2 

15,886 

24 

1,173.709 

Utah 

2 

45,978 

0 

0 

3 

220,223 

Vermont 

1 

9,788 

3 

42.046 

0 

0 

Virginia 

4 

74,038 

0 

0 

9 

154,847 

Washington 

3 

137,806 

1 

237,13L 

13 

368,515 

West  Virginia 

1 

53,792 

1 

8,677 

1 

40,804 

Wisconsin 

4 

69.328 

1 

287.641 

9 

151,728 

Wyoming 

1 

6,517 

1 

6,882 

1 

4,025 

TOTALS 

195 

7,946,710 

51 

3,252,589 

416 

11,816,001 

Percentages 

29.5% 

34.5% 

7.7% 

14.1% 

62.8% 

51.304 
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dailies  with  over  7.5  million  circula¬ 
tion. 

In  1980,  Ronald  Reagan  did  even 
better  with  endorsements  from  444 
newspapers  with  about  19  million  in 
daily  circulation.  But  Reagan’s  mar¬ 
gin  was  only  3.4  to  I  over  President 
Carter,  whose  failed  reelection  bid 
was  supported  by  129  dailies  with 
over  7.8  million  circulation. 

The  number  of  undecided/no 
endorsement  newspapers  has  risen 
dramatically  since  the  last  poll  in 
1984,  when  216  newspapers  having 
9.6  million  daily  circulation  fell  into 
that  category.  But  in  1 980,  439  news¬ 
papers  with  9.1  million  circulation 
responded  either  undecided  or  no 
endorsement. 


every  region  of  the  country  in  terms  of 
number  of  endorsements. 

In  the  Democrat’s  home  state  of 
Massachusetts,  Bush  was  supported 
by  five  newspapers  to  four  for  Duka¬ 
kis,  although  undecided/no  endorse¬ 
ment  came  to  10. 

In  Bush’s  home  state  of  Texas, 
which  is  also  home  to  Democratic 
vice  presidential  candidate  Lloyd 
Bentsen,  the  Republican  received  18 
endorsements  to  two  for  the  Demo¬ 
crat,  but  again  undecided/no  endorse¬ 
ment  topped  both  with  24. 

In  Indiana,  home  state  of  Republi¬ 
can  vice  presidential  candidate  Dan 
Quayle,  Bush  was  endorsed  by  nine 
newspapers  to  none  for  Dukakis.  But 
23  Indiana  newspapers  fell  in  the 
undecided/no  endorsement  column. 

California  was  Bush’s  best  state, 
giving  him  20  endorsements.  Califor¬ 
nia  was  also  one  of  Dukakis’  best 
states  where,  along  with  Louisiana 


Bush’s  lead  in  endorsements  over  Dukakis  runs  true 
to  form  with  past  quadrennial  polls.  Only  once  since 
E&P’s  poll  began  in  1932  has  the  Democratic  candi¬ 
date  received  more  endorsements  . . . 


Bush’s  lead  over  Dukakis  runs  true 
to  form  with  past  quadrennial  polls. 
Only  once  since  1932  has  the  Demo¬ 
cratic  candidate  received  more 
endorsements  than  the  Republican 
nominee  —  in  1964  when  President 
Lyndon  Johnson  was  supported  by 
440  dailies  compared  with  359  for 
Sen.  Barry  Goldwater. 

Johnson’s  total  was  also  the  highest 
number  of  newspaper  endorsements 
ever  received  by  a  Democrat.  The  933 
newspapers  that  endorsed  Dwight 
Eisenhower,  when  he  ran  in  1952,  was 
not  only  the  most  endorsements  ever 
for  a  Republican  but  also  for  any 
presidential  candidate.  The  933  dai¬ 
lies’  circulation  of  more  than  40  mil¬ 
lion  also  is  the  most  ever  for  any  can¬ 
didate. 

Bush  did  better  than  Dukakis  in 


and  Oklahoma,  he  was  endorsed  by 
four  newspapers. 

Large  paper  support 
is  an  even  split 

Nine  newspapers  with  circulations 
over  I00,0(H)  said  they  were  support¬ 
ing  Bush,  but  eight  newspapers  in  the 
100,000-plus  category  came  out  for 
Dukakis. 

In  the  50,001  to  100,000  category. 
Bush  was  endorsed  by  24  newspapers 
to  five  for  Dukakis,  while  in  the 
25,001  to  50,(KX)  category.  Bush  led  3 1 
to  eight  for  Dukakis. 

Among  dailies  with  circulations  of 
25,000  or  less.  Bush  had  131  newspa¬ 
pers  in  his  column  to  29  for  Dukakis. 

Newspapers  supporting  Bush 
included  the  New  York  Daily  News, 
Chicofio  Tribune  and  Chicuf’o  Sim- 
Time  s. 

In  endorsing  Bush,  the  Daily  News 


said  voters  “should  question  the  wis¬ 
dom  of  turning  their  backs  on  the 
party  and  general  policies  that  have 
held  the  national  helm  for  the  eight 
years  leading  to  today’s  prosperity 
and  peace.” 

The  Midland  (Texas)  Reporter- 
Telegram,  in  supporting  Bush,  said 
the  vice  president  was  the  candidate 
best  suited  to  guide  the  U.S.  into  the 
1990s. 

“Like  others,  we  have  no  problem 
with  the  fact  that  the  Bush  platform 
admittedly  and  openly  will  take  off 
where  the  Reagan  platform  ended. 
Despite  shortcomings,  and  there  were 
some,  the  Reagan  years  have  brought 
us  a  long  way.” 

Bush  has  “paid  his  dues  —  several 
times,”  the  Midland  paper  said. 
“And  has  earned  the  opportunity  to 
move  up  to  the  next  and  biggest  chal¬ 
lenge  of  his  political  life.” 

Newspapers  supporting  Dukakis 
included  the  Atlanta  Journal  and 
Constitution,  St.  Petersburg  Times, 
Seattle  Times  and  Detroit  Free  Press. 

“Dukakis  has  talked  much  more 
candidly  to  the  people  about  the  real 
issues  of  this  campaign,  such  as  the 
environment;  the  widening  gap 
between  rich  and  poor;  the  frustration 
of  young  Americans,  struggling  to 
support  their  families,  who  see  no 
prospect  for  owning  their  own  homes; 
and  the  loss  of  public  confidence 
caused  by  the  many  scandals,  great 
and  small,  of  the  Reagan  administra¬ 
tion,”  the  St.  Petersburg  Times 
stated. 

The  Seattle  Times,  in  endorsing 
Dukakis,  said  it  was  the  first  time 
since  1920  —  with  the  exception  of 
1964  —  that  the  newspaper  sup¬ 
ported  the  Democratic  candidate. 

“Gov.  Michael  Dukakis  is  conspic¬ 
uously  the  best  choice  to  lead  Amer¬ 
ica  as  its  president  through  the  com¬ 
ing  four  years,”  the  Times  stated. 

The  Times  also  said  that  Bush’s 
campaign  suggests  he  “is  a  small 
man,  fearfully  marching  backward 
toward  the  1940s,  rather  than  being  a 
leader  who  can  inspire  America  and 
its  citizens  to  higher  thoughts  and 
deeds.” 


Daily  newspapers 
endorsing  Bush 

ALABAMA 

Athens  News  Courier 
Daily  Mountain  Eagle 
Huntsville  News 
Mobile  Press 
The  Cullman  Times 
The  Dothan  Eagle 
The  Mobile  Register 
The  Selma  Times-Journal 

ALASKA 

Juneau  Empire 
Ketchikan  Daily  News 


ARIZONA 

Casa  Grande  Dispatch 
Prescott  Courier 
The  Phoenix  Gazette 

ARKANSAS 

Arkansas  Democrat 
Russellville  Courier-Democrat 
Newport  Daily  Independent 

CALIFORNIA 

Woodland  Daily  News 
San  Clemente  Daily  Sun-Post 
Glendale  News-Press 
Imperial  Valley  Press 
Lodi  News-Sentinel 
Lompoc  Record 
Madera  Tribune 


San  Pedro  News-Pilot 
Pomona  Progress  Bulletin 
Redding  Record  Searchlight 
San  Gabriel  Valley  Daily  Tribune 
Santa  Maria  Times 
The  Brawley  News 
Torrance  Daily  Breeze 
Santa  Monica  Outlook 
The  Sacramento  Union 
The  San  Diego  Union 
San  Mateo  Times 
Sonora  Union  Democrat 
Pinole  West  County  Times 

COLORADO 

Fort  Morgan  Times 
Grand  Junction  Daily  Sentinel 
The  Pueblo  Chieftain 


CONNECTICUT 

Waterbury  American 
Waterbury  Republican 

FLORIDA 

Sanford  Evening  Herald 
Fort  Myers  News-Press 
Tampa  Tribune 

GEORGIA 

Augusta  Herald 
Marietta  Daily  Journal 
Savannah  Morning  News 
The  Augusta  Chronicle 
The  Brunswick  News 
The  Daily  Citizen-News 
Gainesville  Times 
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IDAHO 

Shoshone  County  News-Press 
Twin  Falls  Times-News 

ILLINOIS 

Belvidere  Daily  Republican 
Chicago  Sun-Times 
Chicago  Tribune 
Monmouth  Daily  Review  Atlas 
Freeport  Journal-Standard 
Aurora  Beacon-News 
The  Belleville  News-Democrat 
The  Paris  Daily  Beacon-News 

INDIANA 

Greensburg  Daily  News 
Bloomington  Flerald-Telephone 
Fluntington  Herald-Press 
The  Daily  Clintonian 
Auburn  Evening  Star 
The  Kokomo  Tribune 
The  Madison  Courier 
Kendallvllle  News-Sun 
Vincennes  Sun-Commerciai 

IOWA 

Centerville  Ad  Express  &  Daily  lowegian 
Atlantic  News-Telegraph 
Sioux  City  Journal 
Marshalltown  Times-Republican 

KANSAS 

Beloit  Daily  Call 
Norton  Daily  Telegram 
Liberal  Southwest  Daily  Times 
The  Emporia  Gazette 
Pittsburg  Morning  Sun 
The  Newton  Kansan 
Lamed  Tiller  &  Toiler 
Topeka  Capital-Journal 

LOUISIANA 

Bastrop  Daily  Enterprise 
Minden  Press-Herald 
Hammond  Daily  Star 
Shreveport  Times 

MARYLAND 

Carroll  County  Times 

MASSACHUSETTS 

Lynn  Evening  Item 
Malden  Evening  News 
Melrose  Evening  News 
The  Salem  Evening  News 
Lowell  Sun 


MICHIGAN 

The  Hillsdale  Daily  News 

MINNESOTA 

Red  Wing  Republican  Eagle 

MISSISSIPPI 

Brookhaven  Daily  Leader 
The  Meridian  Star 
Pascagoula  Mississippi  Press 
Vicksburg  Evening  Post 

MISSOURI 

Hannibal  Courier-Post 
Kirksville  Daily  Express  &  News 
Rolla  Daily  News 
Warrensburg  Star-Journal 
The  Blue  Springs  Examiner 
The  Joplin  Globe 
The  Sedalia  Democrat 

MONTANA 

Ravalli  Republic 

NEBRASKA 

Beatrice  Daily  Sun 
Grand  Island  Independent 
Norfolk  Daily  News 

NEVADA 

Elko  Daily  Free  Press 
Ely  Daily  Times 
Lahontan  Valley  News 
and  Fallon  Eagle  Standard 

NEW  HAMPSHIRE 

Claremont  Eagle  Times 
Dover  Foster's  Democrat 
Manchester  Union  Leader 

NEW  MEXICO 

Artesia  Daily  Press 
Farmington  Daily  Times 
Portales  News-Tribune 
Roswell  Daily  Record 

NEW  YORK 

New  York  Daily  News 
Malone  Telegram 
New  York  City  Tribune 
Jamestown  Post-Journal 
Medina  Journal-Register 


NORTH  CAROLINA 

Eden  Daily  News 
Mount  Airy  News 
Lexington  Dispatch 

NORTH  DAKOTA 

Fargo  Forum 

OHIO 

Kenton  Times 

Lake  County  News-Herald 

Record  Herald 

Newark  Advocate 

The  Alliance  Review 

The  Columbus  Dispatch 

Wooster  Daily  Record 

Hamilton  Journal-News 

Canton  Repository 

New  Philadelphia  Times-Reporter 

OKLAHOMA 

Edmond  Evening  Sun 

Bartlesville  Examiner-Enterprise 

Sapulpa  Daily  Herald 

The  Claremore  Daily  Progress 

The  Daily  Ardmoreite 

The  Daily  Oklahoman 

The  Duncan  Banner 

The  Tulsa  Tribune 

Tulsa  World 

OREGON 

Albany  Democrat-Herald 
Baker  Democrat-Herald 
Grants  Pass  Daily  Courier 
La  Grande  Observer 
Coos  Bay  World 

PENNSYLVANIA 

Somerset  Daily  American 
Erie  Morning  News 
Doylestown  Daily  Intelligencer 
The  Titusville  Herald 


RHODE  ISLAND 

The  Westerly  Sun 

SOUTH  DAKOTA 

Pierre  Capital  Journal 
Yankton  Daily  Press  &  Dakotan 


TENNESSEE 

Chattanooga  News-Free  Press 
Maryville  Daily  Times 

TEXAS 

Amarillo  Daily  News 
Denton  Record-Chronicle 
Gainesville  Daily  Register 
Hereford  Brand 
Kern/ille  Daily  Times 
Lubbock  Avalanche-Journal 
McKinney  Courier-Gazette 
Midland  Reporter-Telegram 
Mineral  Wells  Index 
Pecos  Enterprise 
Plainview  Daily  Herald 
The  Beaumont  Enterpise 
Nacogdoches  Daily  Sentinel 
Rosenberg  HerakJ-Coaster 
The  Victoria  Advocate 
Tyler  Courier-Times 
Tyler  Morning  Telegraph 
Wichita  Falls  Times  Record  News 

UTAH 

Saint  George  Spectrum 
Provo  Daily  Herald 

VERMONT 

St.  Johnsbury  Caledonian-Record 

VIRGINIA 

Harrisonburg  News-Record 
Danville  Bee 

Staunton  Daily  News  Leader 
The  Danville  Register 

WASHINGTON 

Spokane  Chronicle 
Spokesman-Review 
Centralia  Chronicle 

WEST  VIRGINIA 

Charleston  Daily  Mail 

WISCONSIN 

Daily  Jefferson  County  Union 
Marshfield  News-Herald 
Oshkosh  Northwestern 
Fond  du  Lac  Reporter 

WYOMING 

Gillette  News-Record 


Daily  newspapers 
endorsing  Dukakis 


CALIFORNIA 

Tulare  Advance-Register  &  Times 
La  Opinion 
The  Fresno  Bee 
Riverside  Press-Enterprise 

COLORADO 

Aspen  Daily  News 
Boulder  Daily  Camera 
The  Lamar  Daily  News 

CONNECTICUT 

Torrington  Register  Citizen 

FLORIDA 

Daytona  Beach  News-Journal 
St.  Petersburg  Times 
The  Miami  News 


GEORGIA 

Atlanta  Journal-Constitution 
Clayton  News  Daily 

ILLINOIS 

Edwardsville  Intelligencer 

IOWA 

The  Burlington  Hawk  Eye 

KANSAS 

Goodland  Daily  News 
Junction  City  Union 
The  Hutchinson  News 

KENTUCKY 

Madisonville  Messenger 

MARYLAND 

Salisbury  Daily  Times 

MASSACHUSETTS 

The  Berkshire  Eagle 
The  Haverhill  Gazette 
Southbridge  News 
Springfield  Union-News 

MICHIGAN 

Detroit  Free  Press 


MINNESOTA 

Mankato  Free  Press 

MISSISSIPPI 

The  Greenwood  Commonwealth 

MISSOURI 

Moberly  Monitor-Index  &  Democrat 

NEW  HAMPSHIRE 

The  Keene  Sentinel 

NEW  YORK 

Staten  Island  Advance 
Middletown  Times  Herald-Record 

NORTH  CAROLINA 

Richmond  County  Daily  Journal 

OHIO 

Dayton  Daily  News 
Celina  Standard 

OKLAHOMA 

Chickasha  Daily  Express 
Hobart  Democrat-Chief 


Pawhuska  Daily  Journal-Capital 
The  Seminole  Producer 

OREGON 

Medford  Mail  Tribune 

PENNSYLVANIA 

Lancaster  Intelligencer  Journal 

The  Latrobe  Bulletin 

The  Wilkes-Barre  Times  Leader 

TEXAS 

Edinburg  Daily  Review 
The  Orange  Leader 

VERMONT 

Brattleboro  Reformer 
Rutland  Herald 
The  Bennington  Banner 

WASHINGTON 

Seattle  Times 

WEST  VIRGINIA 

The  Welch  Daily  News 

WYOMING 

Rock  Springs  Rocket-Miner 


Weekly  Reader  students  poll  selects  Bush  for  president 


America’s  schoolchildren  chose 
George  Bush  over  Michael  Dukakis 
as  the  next  president  by  a  margin  of 
58%  to  40%,  according  to  the  Weekly 
Reader’s  National  Presidential  Elec¬ 
tion  Poll. 

Taken  in  late  September,  the 


Weekly  Reader  poll  counted  ballots 
cast  by  6.7  million  students  ranging  in 
age  from  five  to  15.  Bush  was  victori¬ 
ous  in  all  grade  levels,  and  he  was  the 
students’  choice  in  every  state  except 
Hawaii,  Iowa,  Massachusetts,  Rhode 
Island,  South  Dakota  and  the  District 


of  Columbia. 

The  Weekly  Reader  said  its  poll  has 
been  “amazingly  predictive  over  its 
32  year  history.”  Except  for  1968, 
when  the  poll  showed  school  children 
favoring  Democrats  over  Republi¬ 
cans,  the  poll  predicted  the  winner. 
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Reward  and  penalize 

Publishers  offered  ideas  on  how  to  improve  employee  performance 


By  MX.  Stein 

Media  consultant  Ellen  Bernstein 
supports  employee  surveys,  but 
warned  publishers  attending  the 
Inland  Daily  Press  Association  meet¬ 
ing  in  Chicago  recently  that  they  are 
not  a  “panacea.” 

“It  isn’t  going  to  double  your 
advertising  revenues  if  you’re  in  a 
shrinking  market,”  she  noted.  “It 
isn’t  going  to  increase  readership  if 
the  overall  literacy  rate  of  your  popu¬ 
lation  is  declining.  But  most  impor- 


“Morale  improvement 
leads  to  performance 
improvement/’  the 
consultant  stressed. 


tant,  it  isn’t  going  to  accomplish  any¬ 
thing  positive  without  a  firm  commit¬ 
ment  by  management  to  use  the 
results  in  a  positive  way  and  without 
backing  up  that  commitment  with  a 
lot  of  hard  work.” 

Bernstein  is  vice  president  of  the 
Chicago  Consulting  Center,  a  firm 
that  includes  Gannett  Newspapers, 
Landmark  Communications  and 
Newsday  among  its  clients. 

Nor,  she  continued,  is  the  purpose 
of  a  survey  to  make  employees 
happy. 

“We  believe  the  purpose  is  to 
improve  quality,  productivity  and 
profitability  —  in  short  to  improve 


performance,”  Bernstein  stated. 

“Unless  performance  upgrading  is 
the  primary  objective  of  an  internal 
survey,  the  publisher  is  wasting  his 
money,”  she  remarked. 

“Sure,  it  will  be  nice  if  your 
employees  are  happy;  happy  employ¬ 
ees  will  be  more  productive,  but  pro¬ 
ductive  employees  will  be  happier,” 
Bernstein  reasoned. 

The  consultant  suggested  substi¬ 
tuting  the  word  “motivated”  for 
“happy,”  with  the  understanding  that 
the  best  way  to  motivate  is  through 
work  itself  —  allowing  employees  to 
feel  pride  in  their  work,  that  each 
individual  can  make  a  difference,  that 
his  input  does  count  and  that  manage¬ 
ment  is  doing  everything  it  can  to 
support  his  efforts. 

“Morale  improvement  leads  to  per¬ 
formance  improvement,”  the  consul¬ 
tant  stressed.  This,  in  turn,  she  con¬ 
tinued,  leads  to  improvement  in  qual¬ 
ity,  productivity,  profitability,  pride, 
a  sense  of  personal  worth  and,  per¬ 
haps,  increased  earnings. 

Bernstein  said  newspapers  gener¬ 
ally  have  made  management  improve¬ 
ments  in  recent  years,  but  she  also 
mentioned  some  failures,  notably  the 
failure  to  reward  good  performance 
and  to  penalize  poor  work. 

“Over  half  of  all  newspaper 
employees  in  our  data  bank  still  feel 
that  too  many  employees  at  their 
newspapers  are  allowed  to  get  away 
with  poor  performance  and  fewer 
than  half  feel  that,  when  people  are 


doing  a  good  job,  their  contributions 
are  unrecognized,”  she  revealed. 

Bernstein  said  consultants  can  help 
newspapers,  but  they  cannot  be  a  sub¬ 
stitute  for  astute  management. 

“We  can  design  the  instrument, 
help  you  plan  and  communicate  the 
program,  administer  the  survey,  pro¬ 
cess  and  analyze  the  results,  train 
feedback  leaders  and  conduct  prob¬ 
lem-solving  sessions,”  she  explained. 

“But  the  consultant  cannot  imple¬ 
ment  change,”  she  declared.  “Nor 
should  he.  We  are  not  there  to  take 
over  the  management  of  your  com¬ 
pany.  We  can  only  provide  you  with 
the  tools  you  need.” 


“But  the  consultant 
cannot  implement 
change,”  she 
declared ..  .We  can  only 
provide  you  with  the 
tools  you  need.” 


Stressing  that  feedback  is  the  key  to 
performance  improvement,  Bern¬ 
stein  advised  publishers  to  wait  for 
the  survey’s  results  before  finalizing 
plans  for  feedback. 

She  outlined  a  typical  feedback 
program  as  involving  feedback  to 
management  and  supervisory  groups, 
with  each  department  head  meeting 
with  supervisors  to  share  work  group 
results. 


Israeli  government  suspends  credentials  of  three  journalists 


The  goverment  of  Israel  suspended 
the  credentials  of  three  foreign  corre¬ 
spondents  after  they  wrote  articles 
stating  Israeli  undercover  squads 
were  operating  in  the  occupied  terri¬ 
tories  of  the  West  Bank  and  Gaza 
Strip. 

The  government  said  it  was  investi¬ 
gating  whether  the  three  had  violated 
military  censorship  regulations. 

The  three  journalists  were  Paul 
Taylor,  chief  correspondent  in  Jeru¬ 
salem  for  Reuters;  Steve  Weizman,  a 
Reuters  reporter;  and  Andrew  Whit¬ 


ley,  a  correspondent  for  the  Financial 
Times. 

The  Reuters  dispatch  said  the. 
undercover  squads  were  being  used 
to  assassinate  leaders  of  the  Arab 
uprising.  Defense  Minister  Yitzhak 
Rabin  called  the  Reuters  report  “total 
nonsense,  not  justified,  not  based  on 
fact.” 

Whitley’s  article  said  the  Israeli 
army  was  using  an  undercover  unit  to 
gather  intelligence  but  it  made  no 
mention  of  assassinations. 


Taylor  said  Reuters  did  not  submit 
its  dispatch  to  the  military  censors 
because  the  story  was  based  on  previ¬ 
ously  published  information.  He  also 
said  Reuters  stood  behind  the  story. 

However,  the  government  stated  it 
changed  its  censorship  regulations  on 
Sept.  18  and  now  requires  that  stories 
based  on  previously  published  mate¬ 
rials  be  submitted.  The  rule  changes 
were  published  in  Hebrew  only  and 
foreign  correspondents  were  not  noti¬ 
fied. 


12 


EDITOR  &  PUBLISHER  for  October  29,  1988 


Political  involvement 

Two  California  newspaper  execs  discuss  the  roles  they  played 
in  poiiticai  compaigns;  one  says  he  wouid  not  do  it  again 


By  M.L.  Stein 

Two  California  newspaper  execu¬ 
tives,  who  involved  themselves  per¬ 
sonally  in  political  campaigns,  value 
the  experience  but  one  would  not  do  it 
again. 

He  is  Bob  Edkin,  editor  of  the  Red¬ 
ding  Searchlight,  who  recently 
returned  from  a  three-month  leave  of 
absence  during  which  he  headed  a 
campaign  to  restore  county  libraries 
which  have  been  closed  for  lack  of 
funding. 

Donna  Beveridge,  publisher  of  the 
Fontana  Herald-News,  became  kind 
of  a  tv  celebrity  by  appearing  in  a 
commercial  supporting  a  “no  fault” 
insurance  proposition  on  the  Novem¬ 
ber  ballot. 

The  vote  on  Edkin’s  library  issue 
was  held  Sept.  13  and  it  lost. 

“We  needed  a  two-thirds  majority 
and  we  didn’t  even  get  a  simple 
majority,”  he  lamented. 

Shasta  County  libraries  have  been 
closed  since  June  30  because  there 
has  been  no  money  to  operate  them. 
There  is  no  Redding  municipal 
library. 

A  ballot  proposition  would  have 
permitted  the  City  of  Redding  (popu¬ 
lation  55,000)  to  re-open  the  county 
library,  which  would  be  financed 
through  an  addition  to  the  utilities  tax 
of  an  estimated  $2  to  $5  per  month  per 
household,  according  to  Edkin. 

“It  was  a  last-ditch  effort,”  Edkin 
said.  “If  the  levy  did  not  pass,  there 
would  be  no  library  for  a  long  time  to 
come.” 

Edkin,  a  16-year  veteran  of  the 
Searchlight,  said  he  was  saddened  by 
its  defeat,  but  more  embittered  by  the 
tactics  of  the  opposition. 

“I  was  given  a  bona  fide  leave  of 
absence  and  severed  all  ties  to  the 
newspaper,”  he  asserted. 

However,  he  continued,  the  other 
side  was  “unscrupulous  and  had  no 
real  respect  for  the  truth.  Despite  our 
best  [campaign]  efforts,  they  did  not 
believe  the  truth  of  the  leave  and 
charged  that  the  newspaper  was  run¬ 
ning  the  campaign  and  calling  the 
shots.” 

Edkin,  noted,  however,  that  the 
John  P.  Scripps  paper  had  taken  a 
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Donna  Beveridge 

Publisher  who  appeared  in  a  tv  com¬ 
mercial  supporting  'no  fault'  auto 
insurance. 

pro-library  stand  before  his  leave. 

“I’m  glad  I  was  part  of  the  cam¬ 
paign,  but  I  would  not  do  it  again  — 
one  reason  being  that  it’s  not  my  cup 
of  tea,”  the  editor  explained. 

On  the  positive  side,  Edkin  related, 
his  efforts  “did  succeed  in  getting 
people’s  attention”  to  the  problem, 
and  it  gave  him  a  better  idea  of  the 
political  process. 


uninsured  motorist. 

She  suffered  severe  spine  and  neck 
injuries  and  had  to  wear  a  cervical 
collar  for  eight  weeks. 

Following  the  accident,  she  said 
she  attended  several  seminars  on 
California’s  auto  insurance  problem 
and  read  “stacks  of  literature”  on  the 
subject. 

Beveridge,  who  came  up  in  both  the 
news  and  business  side  of  the  newspa¬ 
per  business,  also  invited  representa¬ 
tives  of  the  four  insurance  initiatives 
on  the  November  ballot  to  the  paper 
to  make  their  pitches. 

Later,  a  campaign  executive  for 
Proposition  104,  the  “no-fault”  initia¬ 
tive,  asked  if  she  would  appear  in  a  tv 
commercial  on  its  behalf  and  she 
agreed. 

The  commercial  has  been  airing 
regularly  on  California  television  sta¬ 
tions. 

“I’ve  been  approached  on  the 
street  by  people  saying,  ‘Oh,  you’re 
the  no-fault  lady,’  ”  Beveridge  said 
with  a  chuckle. 

However,  she  added,  her  concern 
about  the  confusion  of  Californians 
about  the  complex  auto  insurance 
situation  was  the  reason  she  decided 
to  do  the  commercial. 

She  said  the  Herald-News .  which  is 
owned  by  the  Buckner  News  Alliance 
group,  already  had  come  out  edito¬ 
rially  for  no-fault  and  “this  [the  tv 


“After  spending  25  years  as  a  newsman,  it  was  a 
real  eye-opener  to  get  involved  in  a  political 
campaign,”  he  explained,  “but  I  haven’t  yet  made  up 
my  mind  if  this  is  the  kind  of  thing  an  editor  should 
do.” 


“After  spending  25  years  as  a  news¬ 
man,  it  was  a  real  eye-opener  to  get 
involved  in  a  political  campaign,”  he 
explained,  “but  I  haven’t  yet  made  up 
my  mind  if  this  is  the  kind  of  thing  an 
editor  should  do.” 

Beveridge  had  no  qualms  about  her 
role  in  the  auto  insurance  campaign, 
having  first  become  involved  in  the 
issue  by  accident. 

Last  May ,  her  car  was  totaled  by  an 


spot]  just  gave  it  wider  coverage.” 

Beveridge  said  her  research  dis¬ 
closed  that  60%  of  Californians  have 
no  auto  insurance  and  that  the  figure 
is  80%  in  some  parts  of  Los  Angeles 
County. 

“What  I  am  doing  is  taking  a  stand 
and  telling  the  people  about  this 
problem,”  she  went  on. 

The  publisher,  the  first  woman  in 
(Continued  on  page  40) 
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Improving  presidential  press  conferences 

Another  study  offers  ways  to  make  them  more  frequent  and  meaningful, 
but  it  is  doubtful  to  have  any  more  success  than  its  predecessors 


By  Andrew  Radolf 

For  the  third  time  in  14  years,  a 
leading  university  has  issued  a  report 
suggesting  ways  to  make  presidential 
press  conferences  both  more  frequent 
and  more  meaningful  than  the  “high 
on  theater,  low  on  content”  prime 
time  events  these  “rare”  encounters 
have  become. 

But  it  remains  doubtful  that  this 
latest  study,  put  out  by  Harvard  Uni¬ 
versity,  will  have  any  more  success 
than  its  predecessors  in  convincing 
whoever  is  the  next  president  to  meet 
more  often  with  the  press. 

The  Harvard  study  noted  that  since 
the  days  of  Woodrow  Wilson,  who 
instituted  regular  press  conferences, 
these  presidential  battle  of  wits  with 
reporters  tend  to  become  rarer  as 
times  passes  and  an  administration’s 
problems  mount. 

As  Jody  Powell,  former  press  sec¬ 
retary  to  President  Jimmy  Carter,  told 
the  Washington  Post,  recent  presi¬ 
dents  have  figured  out  there  often  is  a 
higher  price  to  pay  for  meeting  with 
reporters  than  in  avoiding  them. 

“What  happens  too  often  is  that  a 
president  weighing  the  pluses  and 
minuses  quickly  realizes  that  the 
press  will  reward  you  if  you’re  inac¬ 
cessible  and  punish  you  if  you’re 
accessible,”  he  said. 

Powell  also  said  the  problem  facing 
the  press  is  that  the  public  really 
doesn’t  care  whether  or  not  the  presi¬ 
dent  holds  press  conferences.  The 
news  media,  he  said,  hasn’t  “figured 
out  any  way  to  give  a  practical  weight 
to  their  concern.” 

The  latest  study  was  issued  by  The 
Joan  Shorenstein  Barone  Center  on 
the  Press,  Politics  and  Public  Policy 
of  Harvard’s  John  F.  Kennedy 
School  of  Government.  Former  CBS 
and  NBC  correspondent  Marvin 
Kalb,  now  director  of  the  Barone 
Center,  was  chairman  of  the  non-par¬ 
tisan  commission  which  consisted  of 
former  White  House  officials,  jour¬ 
nalists  and  academics. 

The  report.  Reviving  the  Presiden¬ 
tial  News  Conferences,  makes  two 
basic  recommendations. 


The  first  is  that  the  president  meet 
with  reporters  twice  a  month  during 
daytime  hours.  One  of  the  daytime 
conferences  should  include  the  regu¬ 
lar  White  House  beat  reporters  and  be 
open  to  television,  the  report  said.  In 
addition  to  the  regular  beat  reporters, 
a  limited  number  of  seats  should  be 
set  aside  by  lottery  for  news  organiza¬ 
tions  that  do  not  maintain  a  full-time 
White  House  reporter. 

The  other  daytime  news  confer¬ 
ence  should  be  with  smaller  groups  of 
the  journalists,  the  report  said.  These 
conferences  need  not  be  televised 
live,  but  transcripts  and  tapes  from  a 
pool  camera  would  be  made  available 
afterward  to  other  reporters. 

These  daytime  conferences,  which 
would  be  held  in  the  White  House 
briefing  room,  are  intended  to 
“reduce  the  temperature  and  encour¬ 
age  more  substantive  and  useful 
exchanges.” 


The  daytime  conferences  would 
also  benefit  print  reporters  by  giving 
them  more  lead  time  for  their  stories, 
while  television  would  still  have  tapes 
for  the  nightly  news.  The  president 
would  benefit,  the  report  said, 
because  “a  less  heated  and  more 
thoughtful  exchange  would  provide 
the  public  with  a  more  accurate  pic¬ 
ture  of  the  president  and  his  poli¬ 
cies.” 

The  second  recommendation  is  for 
live,  prime-time  press  conferences  to 
be  televised  a  minimum  of  six  times  a 
year.  “These  news  conferences  per¬ 
form  the  critically  important  role  of 
allowing  the  American  people  to  see 
their  president  at  work  in  prime 
time.” 

At  least  three  of  these  prime-time 
conferences  should  be  with  the  regu¬ 


lar  White  House  press  corps,  the 
report  said.  For  the  other  confer¬ 
ences,  it  recommended  televised  ses¬ 
sions  with  smaller  groups  of  journal¬ 
ists,  perhaps  specialists  in  certain 
areas  like  foreign  policy,  “that  would 
allow  prime  time  exploration  of  his 
views  and  policies  in  more  detail.” 

“The  timing  of  the  commission’s 
report  is  deliberate,”  Kalb  stated. 
“We  hope  to  encourage  both  major 
presidential  candidates  to  think  seri¬ 
ously  about  the  sorry  state  of  pres¬ 
idential  news  conferences  and  pledge, 
if  elected,  to  hold  frequent  news  con¬ 
ferences  in  a  routine  and  undramatic 
fashion.” 

“The  press  conference  as  currently 
conducted  is  seriously  flawed,  but  the 
answer  lies  not  in  abandoning  it  but  in 
improving  it,”  the  report  stated.  “It  is 
simply  too  important  to  our  demo¬ 
cratic  system  that  there  be  some 
opportunity  for  the  press  to  question 


the  president  and  for  the  public  to 
witness  this  interaction. 

“Press  conferences  are  an  impor¬ 
tant  vehicle  for  public  accountabil¬ 
ity”,  the  report  continued.  “The  idea 
that  a  president  should  be  required  to 
subject  himself  to  questioning  by  a 
free  press  is  an  important  indicator  of 
the  health  of  our  democracy.  It  rein¬ 
forces  the  idea  that  ours  is  a  govern¬ 
ment  in  which  no  man  stands  above 
the  people  or  the  law.” 

When  press  conferences  become 
rare,  “each  assumes  disproportionate 
importance  .  .  .  raising  the  stakes  for 
both  the  president  and  the  press,”  the 
report  stated.  “The  president  feels  he 
cannot  afford  to  make  any  mistakes  or 
to  demonstrate  uncertainty  in  any 
answer.” 

Reporters  are  also  under  “enor- 


“IVe  hope  to  encourage  both  major  presidential 
candidates  to  think  seriously  about  the  sorry  state  of 
presidential  news  conferences  and  pledge,  if  elected, 
to  hold  frequent  news  conferences  in  a  routine  and 
undramatic  fashion.” 
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mous  pressures”  during  these  prime¬ 
time  events.  “The  drama  makes  each 
somewhat  self-consciously  a  per¬ 
former,  perhaps  less  interested  in 
obtaining  information  than  in  asking  a 
question  with  style.” 

The  Harvard  report  was  endorsed 
by  former  Presidents  Jimmy  Carter 
and  Gerald  Ford,  but  Richard  Nixon 
withheld  his  endorsement  although  it 
was  sought  by  the  commission. 

Democratic  presidential  candidate 
Michael  Dukakis  has  endorsed  the 
proposals.  However,  Republican 
nominee  George  Bush  declined  to 
give  his  endorsement. 

Richard  G.  Darman,  a  Bush 
adviser,  resigned  from  the  Harvard 


commission  last  September.  Accord¬ 
ing  to  Kalb,  Darman,  who  held  sev¬ 
eral  posts  in  the  Reagan  administra¬ 
tion,  resigned  because  he  could  not 
agree  that  press  conferences  play  a 
central  role  in  how  the  president  com¬ 
municates  with  the  public. 

Earlier  studies  on  the  need  to  revi¬ 
talize  press  conferences  were  a  1974 
report  commissioned  by  the  National 
News  Council  and  written  by  Lewis 
Wolfson,  professor  of  communica¬ 
tion  at  American  University;  and  a 
1981  report  published  by  the  White 
Burkett  Miller  Center  of  Public 
Affairs  at  the  University  of  Virginia. 

Eight  years  after  the  Miller  report, 
the  Harvard  study  said,  “The  condi¬ 


tion  of  the  press  conference  has,  if 
anything,  even  further  deteriorated.” 

The  ratings  for  prime-time  press 
conferences  bear  out  that  the  public  is 
losing  interest.  The  report,  citing  a 
Southern  Illinois  University,  Carbon- 
dale,  study,  said,  “Eleven  million 
viewers  either  turned  off  their  sets  or 
switched  to  another  channel  during 
President  Reagan’s  press  conferences 
and  speeches.” 

The  ratings  have  also  been  declin¬ 
ing.  Again  citing  the  SlU  study,  the 
report  said,  “  ’Reagan  reached  an 
average  of  only  61%  of  the  people 
watching  television  during  prime 
time,  compared  to  77%  for  Jimmy 
Carter  and  79%  for  Gerald  Ford  and 
Richard  Nixon.’  ” 


Soviet  Union  to  participate  in  public  opinion  poll 

U.S.  and  U.S.S.R.  citizens  wiii  be  asked  about  a  wide  range  of  subjects; 
media  expected  to  provide  funding  for  the  portion  conducted  here 


By  Debra  Gersh 

The  Soviet  Union  has  agreed  to 
participate  in  Project  Understanding, 
a  media-supported  poll  that  will  com¬ 
pare  the  attitudes  and  opinions  of  its 
citizens  in  Moscow  on  a  wide  range  of 
subjects  with  those  in  participating 
markets  in  the  United  States. 

In  Moscow  and  each  participating 
U.S.  market,  800  adults  will  be  polled 
in  telephone  interviews  lasting  about 
a  half-hour.  The  survey  —  which  will 
be  conducted  after  the  presidential 
election  in  late  November  and  early 
December  —  will  consider  basically 
two  areas:  personal  issues,  such  as 
family,  work,  health,  values,  and 
patriotism;  and  attitudes  on  more 
global  issues,  such  as  the  relationship 
between  the  superpowers,  arms  and 
arms  control,  space  exploration,  and 
global  environmental  problems. 

In  addition,  Soviet  citizens  will  be 
asked  to  assess  personally  the  pere¬ 
stroika  and  glasnost  policies  of 
Mikhail  Gorbachev,  and  both  Soviet 
and  U.S.  respondents  will  be  asked 
their  opinions  of  such  historical  fig¬ 
ures  as  Josef  Stalin,  Nikita  Kruschev, 
Vladimir  Lenin,  Leonid  Brezhnev, 
Richard  Nixon,  Franklin  D. 
Roosevelt,  Dwight  Eisenhower  and 
John  F.  Kennedy. 

Soviet  polling  will  be  conducted  by 


the  Institute  for  Sociological 
Research  of  Moscow,  which  has  con¬ 
ducted  other  research  surveys  in  the 
U.S.S.R.  for  Newsweek  magazine 
and  the  New  York  Times.  The  Soviet 
work  will  be  overseen  by  representa¬ 
tives  from  Marttila  &  Kiley  and  Mar¬ 
ket  Opinion  Research. 

In  the  U.S.,  research  will  be  con¬ 
ducted  by  a  team  of  bipartisan  poll¬ 
sters  now  working  for  the  Democratic 
and  Republican  presidential  cam¬ 
paigns. 


Understanding  is  meant  to  increase 
American  awareness  of  Soviet  soci¬ 
ety,  not  create  sympathy  for  it.  Like¬ 
wise,  our  Soviet  hosts  fully  expect 
members  of  the  American  news 
media  to  be  characteristically  skepti¬ 
cal  and  critical.  Regardless  of  glas- 
nost-inspired  changes.  Western-style 
interviewing  and  news  gathering  in 
the  Soviet  Union  will  undoubtedly 
present  challenges  for  reporter  and 
citizen  alike. 

“However,  Moscow  residents  are 
sophisticated  and  increasingly  accli¬ 


In  each  U.S.  market,  subscribers  will  be  limited  to 
one  newspaper,  one  television  station  and  one  radio 
station,  each  of  which  will  have  exclusive  access  to 
the  data . . . 


“The  question  is  not  how  the  work 
will  be  done,  but  how  the  Soviet  peo¬ 
ple  will  respond,”  said  John  Polich, 
president  of  MOR/New  York,  who  is 
coordinating  media  subscribers.  “It  is 
a  remarkable  time  [in  the  Soviet 
Union].  People  are  speaking  out 
where  they  have  not  before.  1  think 
more  than  ever  that  this  is  an  oppor¬ 
tunity  [to  gather  the  opinions].” 

As  the  proposal  from  MOR  and 
M&K  noted,  “Ultimately,  Project 


mated  to  the  presence  of  American 
journalists  .  .  .  Indeed,  the  greater 
the  presence  of  American  media,  the 
more  likely  it  is  that  Project  Under¬ 
standing  will  succeed  in  breaking 
down  the  barriers  between  U.S.  and 
Soviet  citizens.” 

In  each  U.S.  market,  subscribers 
will  be  limited  to  one  newspaper,  one 
television  station  and  one  radio  sta¬ 
tion,  each  of  which  will  have  exclu- 
(Continiied  on  page  32) 
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Kennedy  joins  the  anti-press  bandwagon 

Says  the  media  have  allowed  ‘image'  to  overshadow 
‘substance’  in  this  year’s  presidential  campaign 


By  George  Garneau 

Sen.  Edward  Kennedy  of  Massa¬ 
chusetts  joined  the  growing  chorus  of 
journalists,  politicians  and  academics 
to  denounce  press  complicity  in  the 
1988  presidential  campaign. 

“This  has  been  an  exciting  but  not  a 
very  elevating  year  for  the  press,  poli¬ 
tics  and  public  policy,”  Kennedy  told 
the  Associated  Press  Managing  Edi¬ 
tors  association  at  its  recent  annual 
convention  in  Boston. 

He  echoed  a  litany  of  criticism  that 
has  increased  in  recent  weeks  from 
within  and  outside  the  press.  It  has 
centered  on  shallowness  of  coverage, 
lack  of  attention  to  important  issues 
and  the  campaigns  manipulating  cov¬ 
erage  through  sound  bites  designed 
for  television  and,  ultimately,  the 
triumph  of  image  over  substance. 

Broadcasters  have  borne  the  brunt 
of  criticism  but,  as  E&P  reported  Oct. 
22,  APME  outgoing  president  Bob 
Giles  of  the  Detroit  News  blamed 
newspapers  for  following  television’s 
lead. 

Widening  the  “gap”  between  the 
issues,  the  candidates  and  reporters  is 


“the  feeling  that  voters  are  not  even 
remotely  seeing  the  real  candidates,” 
Kennedy  said.  “At  the  same  time,  we 
are  reading  more  news  than  is  fit  to 
print  and  hearing  more  news  than  is  fit 
to  broadcast.” 


Republican  vice  presidential  candi¬ 
date  Sen.  Dan  Quayle  of  Indiana  “not 
really  a  fair  characterization.” 
Acknowledging  disagreements  with 
him  on  issues,  Kennedy  defended 
Quayle’s  congressional  effective¬ 


“At  the  same  time,  we  are  reading  more  news  than 
is  fit  to  print  and  hearing  more  news  than  is  fit  to 
broadcast” 


Matters  such  as  the  Pledge  of  Alle¬ 
giance  and  the  National  Guard  have 
excited  “an  orgy  of  coverage,”  he 
said.  And  the  candidates  have  used 
“spin  control”  and  sound  bites  to 
distort  the  process,  allowing  image  to 
overshadow  substance,  said  Ken¬ 
nedy.  who  found  their  “packaging” 
to  be  “enormously  revolting.” 

With  negative  messages  “riding 
high,”  the  campaign’s  “downward 
spiral  continues,”  he  said,  asking,  “Is 
this  any  way  for  us  ...  to  pick  a 
president?” 

Kennedy  called  coverage  of 


ness. 

Asked  what  newspaper  editors 
could  do  to  better  cover  the  cam¬ 
paign,  Kennedy  urged,  “Get  children 
to  read  and  parents  to  turn  off  tv  a 
little  more  ...  get  back  to  the  power 
of  the  written  word.” 

He  said  “words  have  almost  lost 
their  meaning,”  and  if  American 
political  institutions  are  to  survive, 
“we  have  got  to  get  back  to  making 
some  words  mean  what  they  mean. 

“That,  perhaps,  is  as  important  a 
challenge  for  society  as  substance 
abuse,”  he  said. 


Study  reveals  who  interview  ‘terminators’  are 


By  Debra  Gersh 

If  an  interviewer  can  get  a  survey 
respondent  to  talk  for  20  to  25  min¬ 
utes,  he  might  as  well  keep  him  on  the 
telephone  for  45  minutes,  a  study  of 
survey  “terminators”  revealed. 

The  study,  presented  to  the  News¬ 
paper  Research  Council  at  its  recent 
fall  conference  in  Cincinnati  by  C. 
Harry  Murphy,  research  director  for 
Landmark  Communications,  set  out 
to  uncover  who  quits  an  interview, 
why  he  terminates  the  survey  and 
when  he  stops  participating. 

The  1988  Hampton  Roads  Study, 
from  which  this  data  was  collected, 
found  that  the  median  termination 
time  was  1 1 .7  minutes,  and  of  the  total 
who  stopped  the  survey  questioning, 
83%  did  so  within  23  minutes. 


In  addition,  questions  requiring 
decision-making  answers,  such  as 
why  a  respondent  shops  a  certain 
store,  resulted  in  more  terminations. 

Since  few  terminators  refused  to 
answer  the  first  six  questions  on  the 
survey,  which  were  basic  demo¬ 
graphic  information,  Murphy  noted 
that  it  was  possible  to  draw  a  basic 
portrait  of  who  they  are. 

For  example,  age  was  the  biggest 
factor  identifying  a  terminator,  Mur¬ 
phy  said,  adding  that  older  respon¬ 
dents  have  a  tendency  to  end  more 
interviews  and  to  end  them  faster. 
There  was  little  difference  between 
men  and  women  in  the  tendency  to 
end  survey  interviews  and,  although 
two-thirds  of  the  terminators  quit  the 
interview  before  occupation  ques¬ 
tions,  the  largest  group  of  terminators 


was  not  in  the  labor  force,  with  pro¬ 
fessional/managerial/sales  workers 
being  the  least  prone  to  stop  the  ques¬ 
tioning. 

Studying  the  terminators  helped 
discover  that  long  lists  of  places, 
items,  etc.,  often  lead  to  ending  an 
interview,  as  do  thought-provoking 
questions,  Murphy  reported. 

The  base  for  interviews  usually 
begins  with  an  introduction,  daily  and 
Sunday  questions,  and 
demographics  —  which  takes  about 
six  minutes  —  followed  by  another 
six  minutes  for  basic  questions. 

At  this  point,  Murphy  noted,  the 
survey  has  already  lost  about  half  of 
those  it  would  lose  if  the  interview 
lasted  45  minutes,  yet  a  45-minute 
increase  can  yield  more  than  four 
times  the  data  at  a  cost  of  20%  more. 
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A  fear  of  raiders 

Smaller  newspapers  complain  that  they  hire  and  train  minority 
journalists  only  to  have  them  lured  away  by  larger  papers 


By  George  Garneau 

Smaller  newspapers  scraping  to 
recruit  and  retain  minority  journalists 
often  fear  that  “raiders”  from  bigger 
papers  will  hijack  minorities  with 
offers  of  greater  pay  and  opportunity. 

The  threat  of  raiding  surfaced 
repeatedly  during  a  session  on  minor¬ 
ity  hiring  at  the  Associated  Press 
Managing  Editors  association  con¬ 
vention  earlier  this  month  in  Boston. 

Durham  (N.C.)  Morning  Herald 
and  Sun  executive  editor  William 
Hawkins  declined  several  times  to 
name  specific  minority  journalists, 
citing  the  presence  of  editors  from 
larger,  competing  papers. 

Raiding  is  “unfortunate  but  it's 
something  we  all  have  to  accept,” 
Thomas  Greer,  managing  editor  of  the 
Cleveland  Plain  Dealer,  said.  Com¬ 
paring  it  to  major  league  baseball 
teams  recruiting  from  minor  league 
squads,  he  said  the  Plain  Dealer,  no 
small  outfit  itself,  with  circulation 
over  500,000,  often  loses  minority 
reporters  to  the  Philadelphia 
Inquirer,  New  York  Times  and 
Washington  Post. 

If  papers  of  all  sizes  would  recruit, 
Greer  said,  the  pool  of  qualified 
minority  journalists  would  grow  and 
“we  won’t  have  to  rob  and  steal  from 
each  other.” 

Indeed,  raiding  not  only  has 
become  accepted  in  recent  years  as 
the  demand  for  minority  journalists 
has  risen,  it  is  seen  as  inevitable  as 
copy  deadlines. 

Resembling  the  progression  of  all 
journalists  from  smaller  to  bigger 
newspapers,  raiding  gives  minorities 
a  pull  from  upstairs.  Newspapers  are 
willing  to  bend  normal  hiring  prac¬ 
tices,  to  accept  less  experience,  in  an 
effort  to  attract  promising  minority 
journalists. 

Bigger  papers,  with  applicants  of  all 
races  and  ethnic  origins  waiting  in 
line,  have  the  pick  of  the  crop  from  a 
field  of  smaller  papers. 

Raiding  has  grown  as  newspapers 
move  to  fulfill  a  stated  commitment  to 
further  integrate  newsrooms. 


Because  newsrooms  lag  behind  goals 
in  minority  hiring  —  and  minorities 
are  equally  poorly  represented  in 
journalism  schools  —  the  competi¬ 
tion  has  stiffened  to  attract  a  rela¬ 
tively  small  pool  of  trained  minority 
journalists  into  a  business  not  known 
for  its  generous  starting  pay,  usually 
under  $14,000. 

Often,  editors  at  smaller  papers 
complain,  minority  journalists  they 
have  recruited  and  trained  —  at  some 
expense  —  soon  accept  offers  from 
bigger  papers. 

For  smaller  papers  that  have 
expended  time  and  money  to  scout 
reporters  from  high  schools,  colleges, 
or  weekly  papers,  then  refined  their 
skills  as  daily  reporters,  perhaps 
trained  them  as  editors,  raiding  can 
cost  money,  hurt  morale  and  discour¬ 
age  front-line  efforts  to  attract  a  new 
generation  of  minorities  into  newspa- 
pering. 


“At  small  papers  they  do  consider 
it  raiding  and  some  editors  get  upset 
about  it,”  Hawkins  said  after  the  con¬ 
vention.  He  said  it  discourages  edi¬ 
tors  from  going  through  the  effort 
again. 

Though  raiding  of  minorities  frus¬ 
trates  many  editors  at  smaller  papers, 
the  same  farm  system  speeds  turn¬ 
over  of  non-minority  reporters  as 
well,  Hawkins  said. 

What  raiding  boils  down  to  is  larger 
papers  deciding  to  what  extent  they 
let  other  newspapers  do  their  recruit¬ 
ing  for  them. 

Minorities  —  usually  defined  as 
black,  Hispanic,  Asian  and  Native 
American  —  currently  make  up  7% 
to  8%  of  newspaper  newsrooms, 
according  to  the  latest  studies,  which 
also  show  smaller  papers  have  the 
most  dismal  minority  employment 


records.  Some  papers  employ  no 
minority  journalists. 

The  goal  is  about  20%  minority 
newsrooms  by  1990,  about  the  pro¬ 
portion  of  minorities  in  U.S.  popula¬ 
tion,  but  that  is  generally  viewed  as 
not  possible. 

Greer  of  the  Plain  Dealer  urged  all 
size  papers  to  recruit  minority  jour¬ 
nalists  in  order  to  expand  the  pool  of 
qualified  applicants. 

“If  the  pool  is  wider,  maybe 
[raiding]  will  be  lessened  in  some 
small  way,”  Greer  said. 

The  problems  are  formidable,  since 
qualified  minority  journalists  are  not 
beating  down  doors  to  get  jobs  on 
smaller  newspapers  or  into  journal¬ 
ism  schools. 

A  major  issue  in  minority  hiring 
remains  pay,  editors  and  educators 
say.  Newspapers  must  offer  competi¬ 
tive  raises  or  there  is  no  reason  for  up- 
and-coming  minorities  to  pursue 


newspapering  when  broadcasting, 
advertising  and  public  relations  offer 
more  glamour  —  and  compensation. 
People  from  poor  families,  who 
struggled  to  finance  college,  espe¬ 
cially  have  no  incentive  to  accept  low- 
paying  newspaper  jobs. 

A  number  of  strategies  for  devel¬ 
oping  minority  newspaper  journalists 
are  available,  panelists  said. 

Norma  Sosa,  managing  editor  of 
the  Corpus  Christi  (Texas)  Caller- 
Times,  said  the  best  places  to  seek 
minority  journalists  are  at  minority 
journalism  associations,  job  fairs  and 
journalism  schools.  To  have  any  hope 
of  keeping  minority  journalists  from 
raiders,  newspapers  must  open  a  path 
to  advancement,  she  pointed  out. 

Hawkins  said  newspapers  often 
need  look  no  further  than  their  own 
(Continued  on  page  41) 


Paradoxically,  raiding  could  have  a  silver  lining  for 
smaller  newspapers.  Hawkins  said  being  a 
steppingstone  can  be  a  significant  “recruiting  tool.” 
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Chamorro  threatens  to  resign  from  lAPA  board 

Denies  allegation  that  La  Prensa  accepted  financial  aid 
from  U.S.  government  sources;  wants  her  name  cleared 


By  Robert  U.  Brown 

Violeta  Chamorro,  director  of  La 
Prensa,  Managua,  Nicaragua,  has 
threatened  to  resign  from  the  board  of 
directors  of  the  Inter  American  Press 
Association  and  to  withdraw  her 
newspaper  from  membership  if  she  is 
not  cleared  of  the  charge  that  she  has 
accepted  financial  help  from  U.S. 
government  sources. 

The  allegation  was  made  at  the 
association's  recent  general  assembly 
in  Salt  Lake  City  (E&P,  Oct.  22,  Page 
53). 

In  a  letter  to  the  members  of  the 
lAPA  executive  committee  Cha¬ 
morro  wrote  Oct.  18:  “1  insist  that  La 
Prensa  was  misjudged  by  some  of  you 
in  Salt  Lake  City  affirming  that  we 
have  violated  the  statutes  of  lAPA 
because  we  received  help  from  the 
United  States”  and  she  asked  for 
“rectification.” 


to  the  lAPA  board  of  directors 
receiving  the  second-highest  number 
of  votes  cast.  E&P  has  learned  that 
lAPA  officers  are  urging  her  to  with¬ 
draw  her  threat  to  resign. 

The  letter  from  Gershman  to  Cha¬ 
morro  dated  Oct.  13  follows: 

“It  is  my  understanding  that  you 
continue  to  encounter  serious  diffi¬ 
culties  due  to  misperceptions  about 
the  nature  of  the  National  Endow¬ 
ment  for  Democracy  and  the  support 
we  have  provided  to  La  Prensa.  1 
hope  that  an  honest  review  of  the 
facts  will  help  lay  to  rest  any  concerns 
which  have  been  raised  so  that  you 
may  devote  yourself  entirely  to  the 
urgent  effort  to  defend  press  freedom 
in  your  country. 

“As  you  know,  the  Endowment  is  a 
private,  non-profit,  grant-making 
organization  governed  by  a  biparti¬ 
san  board  of  distinguished  Ameri¬ 


“It  is  ironic  and  contradictory  that  the  defenders  of 
freedom  of  the  press  with  their  ethicai  juries  do  not 
recognize  the  battieground  in  which  it  debates  and 
reinforce  the  same  arguments  of  its  enemies.” 


She  wrote  that  she  had  to  accept  the 
help  “to  avoid  a  sure  death  because  of 
economic  hardship.  It  is  ironic  and 
contradictory  that  the  defenders  of 
freedom  of  the  press  with  their  ethical 
juries  do  not  recognize  the  battle¬ 
ground  in  which  it  debates  and  rein¬ 
force  the  same  arguments  of  its  ene¬ 
mies.” 

Chamorro  admitted  in  Salt  Lake 
City  that  she  had  received  help  from 
the  National  Endowment  for  Demo¬ 
cracy  and  she  enclosed  with  her  letter 
copies  of  a  letter  from  Carl  Gersh¬ 
man,  president  of  the  Endowment, 
explaining  the  nature  of  the  assistance 
that  was  given  to  La  Prensa. 

Chamorro  received  a  standing  ova¬ 
tion  in  Salt  Lake  City  after  her  presen¬ 
tation  of  a  report  on  the  lack  of  press 
freedom  in  Nicaragua  and  her 
struggle  against  the  Sandinista  regime 
and  she  was  subsequently  re-elected 


cans,  none  of  whom  is  appointed  by 
any  branch  of  the  U.S.  government.  It 
was  created  to  fill  the  need  for  an 
independent,  nongovernmental  insti¬ 
tution  that  would  provide  open  sup¬ 
port  to  private  groups  abroad  working 
peacefully  to  promote  democracy,  of 
which  a  free  press  is  an  essential  ele¬ 
ment. 

“Since  the  Endowment's  incorpo¬ 
ration  in  1983,  the  United  States  Con¬ 
gress  has  authorized  and  awarded  an 
annual  appropriation  to  the  Endow¬ 
ment.  Of  course,  it  is  the  Endow¬ 
ment's  own  board  which  approves  all 
grants. 

“It  is  the  Endowment's  policy  to 
award  grants  openly  through  U.S.  pri¬ 
vate  organizations.  In  the  case  of  our 
assistance  to  La  Prensa,  no  grants 
were  awarded  directly  to  La  Prensa 
by  the  Endowment  or  by  our  U.S. 
grantees.  Rather,  the  funds  were  pro¬ 


vided  to  the  U.S.  grantee  for  the  pur¬ 
chase  and  shipment  of  supplies  and 
equipment  desperately  needed  by  La 
Prensa.  In  other  words.  La  Prensa  did 
not  use  Endowment  funds  to  pur¬ 
chase  supplies;  a  U.S.  private-sector  ' 
organization  used  funds  provided  by 
the  Endowment  to  purchase  supplies 
and  send  the  needed  items  to  Nicara¬ 
gua. 

“In  1985  and  1986  the  Endowment 
awarded  its  first  two  grants  for  sup¬ 
port  to  La  Prensa  to  the  Friends  of  the 
Democratic  Center  in  Central  Amer¬ 
ica  (PRODEMCA),  a  private  organi¬ 
zation  with  a  bipartisan  board  of 
directors. 

“Early  in  1986,  when  PRODEM- 
CA's  board  decided  to  take  a  public 
stand  in  favor  of  United  States  aid  to 
the  Nicaraguan  armed  resistance,  it 
was  agreed  by  all  parties  —  that 
PRODEMCA  should  disengage  from 
the  grant.  This  step  was  taken  by  the 
Endowment  Board  on  March  7,1986. 
All  subsequent  grants  for  the  pur¬ 
chase  and  shipment  of  supplies  to  La 
Prensa  have  been  awarded  to  Delphi 
International,  which  has  no  ties  to 
PRODEMCA  and  is  not  involved  in 
the  debate  over  U.S.  assistance  to  the 
Nicaraguan  resistance. 

“In  keeping  with  established 
Endowment  policy  of  support  for 
press  freedom,  neither  the  Endow¬ 
ment  norits  U.S.  grantee  has  ever  had 
any  editorial  relationship  with  La 
Prensa. 

“I  regret  the  kinds  of  accusations 
which  are  repeatedly  made  against 
you  by  those  who  ought  to  be  your 
greatest  allies.  I  trust  that  when  they 
are  supplied  with  the  facts  they  will 
realize  that  you  are  struggling,  under 
the  most  difficult  of  circumstances,  to 
uphold  the  standards  of  a  free  and 
independent  press.” 

Dow  Jones  ups 
its  Telerate  stake 

Dow  Jones  &  Co.  has  acquired  one 
million  common  shares  of  Telerate, 
Inc.  from  Neil  S.  Hirsch,  Telerate's 
president  and  chief  executive  officer, 
for  $16.5  million. 
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Murdoch  to  sell 
$1  billion  in  assets 

In  a  move  to  reduce  its  debt,  News 
Corp.  Ltd.  of  Sydney,  Australia  — 
the  worldwide  media  conglomerate 
headed  by  Rupert  Murdoch — said  it 
will  sell  off  $1  billion  in  assets  by  June 
30,  1989. 

The  media  company  also  said  it  has 
reached  an  agreement  with  a  group  of 
international  banks  to  provide  some 
of  the  financing  of  its  $3-billion- 
acquisition  of  Triangle  Publications, 
which  owns  TV  Guide,  Seventeen  and 
the  Daily  Racing  Form. 

At  the  close  of  the  fiscal  year  ended 
June  30,  News  Corp.’s  debt  topped  $4 
billion. 

Hollinger  to  buy 
larger  stake  in 
Daily  Telegraph 


or  against  private  citizens  or  groups; 
and  libel  litigation  in  the  business, 
labor  or  employment  contexts. 

The  study  will  also  look  at  suits 
against  individual  journalists,  authors 
or  non-establishment  media  such  as 
small  and  independent  newspapers, 
small  broadcast  and  cable  outlets, 
newsletters  and  other  small,  specialty 
publications,  pamphleteers,  indepen¬ 
dent  filmmakers  and  theatrical  pro¬ 
ducers. 

The  project  will  also  study  the  his¬ 
torical  and  analytical  bases,  if  any,  for 
distinguishing  between  media  and 
non-media  libel  defendants,  or 
between  establishment  and  non¬ 
establishment  media. 

The  project  may  lend  its  support  to 
efforts  seeking  to  broaden  the  First 
Amendment  rights  of  the  parties  in 
such  cases. 

LDRC  is  also  using  a  portion  of  the 
Knight  grant  to  fund  a  fellowship  in 
libel  law  at  the  New  York  University 
School  of  Law,  commencing  with  the 
1988/89  academic  year. 


Hollinger  Inc.  of  Canada  has 
entered  into  agreements  to  purchase 
about  15  million  shares  of  The  Daily 
Telegraph  PLC,  increasing  its  interest 
by  11.5%  to  about  82%. 

The  shares  are  being  acquired  for 
$4.25  each. 

After  this  transaction,  the  former 
owner.  Lord  Hartwell,  will  own  1 1% 
and  the  remaining  shares  will  be  held 
principally  by  a  group  of  more  than  20 
institutions. 

Knight  grant  funds 
libel  study 

The  Libel  Defense  Resource  Cen¬ 
ter,  which  monitors  developments  in 
the  libel  field,  has  received  a  three- 
year,  $195,000  grant  from  the  Knight 
Foundation  to  study  the  impact  of 
libel  suits  on  the  First  Amendment 
rights  of  non-media  defendants. 

The  new  grant  will  enable  LDRC, 
whose  work  usually  focuses  on  the 
media,  to  expand  its  activities  to 
include  systematic  study  of  libel  suits 
against  persons  and  groups  that  are 
not  members  of  the  establishment. 

LDRC’s  “Non-Media  and  Non- 
Establishment  Media  Libel  Project” 
will  examine  libel  litigation  in  several 
contexts  —  among  them,  libel  suits 
by  public  officials  or  large  corpora¬ 
tions  against  private  citizens  or  civic 
groups  speaking  out  on  the  issues  of 
public  concern;  libel  suits  arising  out 
of  the  use  of  the  political  process 
brought  against  political  candidates 


Globe  and  Mail 
buys  stake  in 
ad  rep  firm 

The  Toronto  Globe  and  Mail  has 
purchased  a  25%  interest  in  Mackin 
Media  of  Los  Angeles,  an  advertising 
sales  organization  that  represents  a 
number  of  U.S.  publications. 

The  firm  also  represents  the  Globe 
and  Mail  on  the  West  Coast. 

The  price  was  not  disclosed. 

A  shareholders  agreement  permits 
the  Globe  and  Mail  to  increase  its 
equity  interest  in  Mackin  over  time. 

Columnist  admits 
alcohol  problem 

John  Sinor,  a  San  Diego  Tribune 
columnist  for  24  years,  returned  from 
a  six-week  leave  recently  and  told 
readers  he  is  an  alcoholic. 

In  his  first  column  since  his  depar¬ 
ture,  Sinor  wrote  that  he  had  been  in 
an  alcohol  rehabilitation  clinic,  which 
he  descibed  as  “not  your  average 
dream  vacation.  Still,  I  don’t  remem¬ 
ber  a  single  minute  when  I  wasn’t  glad 
I  was  there.” 

The  column’s  lead  was,  “Hello,  my 
name  is  John,  and  I’m  an  alcoholic. 

“That  is  the  way  I  have  introduced 
myself  in  the  last  90  meetings  during 
the  past  five  weeks.” 

Sinor,  who  writes  a  lifestyle  col¬ 


umn  for  the  paper’s  Scene  section, 
observed  that  some  readers  may  “feel 
let  down  or  disgusted”  by  his  admis¬ 
sion  and  turn  away  from  the  column. 

“That’s  okay,”  he  continued.  “1 
can  live  with  that.  For  those  of  you 
who  are  going  away,  please  go  in 
peace.  And  take  good  care  of 
yourselves.  That’s  what  I’m  trying  to 
do.” 

Tribune  editor  Neil  Morgan  wel¬ 
comed  Sinor  back  in  a  front-page  box . 

“  .  .  .  John  Sinor  is  back  where  he 
belongs  in  the  pages  of  the  Tribune 
today,”  Morgan  wrote.  “We  always 
welcome  old  friends  after  absences. 
But  this  time  we  welcome  John  in  a 
very  special  way.  I  have  never  been 
happier  to  see  a  Tribune  byline  in  this 
newspaper  than  I  am  to  see  John’s 
today.” 

—  M.L.  Stein 

Minority  groups  to 
coordinate  efforts 

At  a  three-day  meeting  in  Baltimore 
hosted  by  the  National  Association  of 
Black  Journalists  and  attended  by  the 
leadership  of  the  Asian-American 
Journalists  Association,  the  National 
Association  of  Hispanic  Journalists 
and  the  Native  American  Press  Asso¬ 
ciation,  the  four  groups  created  an 
Executive  Leadership  Council  — 
made  up  of  their  presidents,  immedi¬ 
ate  past  presidents  and  executive 
directors  —  to  coordinate  their 
efforts  toward  the  creation  of  a  multi¬ 
cultural  newsroom  and  to  oversee 
planning  for  a  joint  national  conven¬ 
tion  that  will  bring  the  full  member¬ 
ships  of  the  groups  together. 

Reading  program 
recently  launched 

“Family  Focus:  Reading  and 
Learning  Together,”  a  new  educa¬ 
tional  program  was  launched  recently 
at  a  meeting  of  parents,  educators  and 
education  organization  officials. 

Family  Focus  is  sponsored  by  the 
American  Newspaper  Publishers 
Association  Foundation,  the  Interna¬ 
tional  Reading  Association,  the 
National  Association  of  Elementary 
School  Principals  and  the  National 
Congress  of  Parents  and  Teachers.  It 
will  be  implemented  throughout  the 
United  States  and  Canada  through 
meetings  in  schools  where  parents 
will  be  shown  how  to  use  newspapers 
at  home  with  their  children  as  a  way  to 
foster  improved  communication 
skills. 
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Column  is  opinion, 
not  libel,  court  says 

The  Mississippi  Supreme  Court 
upheld  a  Washington  County  Circuit 
Court  ruling  that  found  for  the  Delta 
Democrat  Times  in  a  1985  libel  law¬ 
suit  filed  by  City  Councilwoman 
Sarah  H.  Johnson. 

Johnson  sued  the  Greenville  news¬ 
paper  and  editorial  columnist  Ken 
Cazalas  in  1985  for  $450,000  actual 
damages  and  $3.5  million  in  punitive 
damages,  claiming  the  newspaper 
libeled  her  in  a  column  by  Cazalas. 

The  Nov.  24,  1985,  editorial  page 
column  criticized  Greenville  City 
Council  members  for  holding  closed 
meetings  and  refusing  to  release  an¬ 
nexation  records. 

The  column  said,  in  part: 

“The  comment  that  1  had  called 
them  everything  in  the  book  was 
downright  silly.  I’ve  only  called  them 
a  few  things.  1  haven’t  even  gotten  to 
some  of  the  good  stuff.  1  haven’t 
called  them  brigands,  blackguards, 
Pecksniffs,  bedlamites,  bandicoots  or 
bloodsuckers  yet,  and  there’s  more  of 
where  that  came  from.” 

The  circuit  court  ruled  for  the 
newspaper,  saying  the  column  was 
one  of  opinion  and  commentary  on 
publicly  known  facts  and  was  priv¬ 
ileged,  and  that  no  defamatory 
remarks  toward  Johnson  were  made. 
Johnson  appealed. 

In  the  latest  ruling.  Justice  Rubel 
Griffin,  writing  for  the  state  high 
court,  said,  “Upon  examining  the 
subject  column  we  conclude  it  is  one 
of  opinion  which  is  protected  by  the 
First  Amendment  and  common  law. 
The  focus  of  the  editorial  is  the  City 
Council  of  Greenville  not  the  appel¬ 
lant  [Johnson].” 

—  AP 

British  govt,  loses 
bid  to  ban  spy  book 
excerpts  in  papers 

The  British  government  has  lost  its 
bid  to  stop  three  London  newspapers 
from  publishing  excerpts  from  Spy- 
catcher,  the  memoirs  of  former  intel¬ 
ligence  agent  Peter  Wright. 

On  Oct.  13,  the  five  judges  of  the 
Law  Lords,  Britain’s  highest  court, 
unanimously  upheld  a  ruling  by  the 
Court  of  Appeal  that  the  Guardian, 
the  Observer,  and  the  Sunday  Times 
could  publish  the  excerpts. 

While  temporary  injunctions  bar¬ 


ring  publication  were  formally  lifted, 
it  was  not  immediately  clear  whether 
the  book  itself  may  now  be  legally 
published  and  sold  in  Britain. 

For  the  press,  however,  the  ruling 
represented  a  victory  after  prolonged 
legal  battles  that  have  turned  Spy- 
catcher  into  a  test  case  of  freedom  of 
speech  versus  national  security. 

The  book  describes  Wright’s 
experiences  during  20  years  with 
M15,  Britain’s  counterintelligence 
agency.  Among  other  things,  Wright 
claims  that  the  late  Roger  Hollis,  an 
M15  chief,  was  a  double  agent  work¬ 
ing  for  the  Soviets  —  a  claim  the  gov¬ 
ernment  says  has  never  been  substan¬ 
tiated. 

The  book  alleges  the  security  ser¬ 
vice  eavesdropped  on  foreign  embas¬ 
sies,  bungled  operations,  stole  docu¬ 
ments,  plotted  to  assassinate  Egyp¬ 
tian  President  Gamal  Abdel  Nasser 
and  to  destabilize  Harold  Wilson’s 
Labor  Party  government  in  the 
1970s. 

Wright,  73,  has  said  that  his  book, 
which  has  sold  1 .4  million  copies  in  40 
countries,  revealed  nothing  that  could 
jeopardize  national  security. 

The  British  government  maintains 
it  has  pursued  its  case  to  uphold  the 
principle  that  former  intelligence 
agents  are  bound  by  their  lifetime 
oath  of  secrecy  and  to  prevent  similar 
books  from  being  published. 

—  AP 

Rights  of  student 
editor  not  violated 

A  federal  jury  has  ruled  that  an 
outspoken  student  journalist’s  consti¬ 
tutional  rights  were  not  violated  when 
he  was  suspended  from  school  and 
later  removed  as  editor  of  the  school 
newspaper. 

Jurors  deliberated  about  two  hours 
before  returning  a  verdict  Oct.  6  say¬ 
ing  administrators  were  not  punishing 
Brian  Lunn  when  he  was  dropped  as 
editor  after  opposing  a  school  policy. 

Lunn  had  sought  $200,000  from 
Collinsville  High  School  in  a  lawsuit 
alleging  his  First  and  Fourteenth 
Amendment  rights  were  violated  by 
the  action. 

“I  feel  vindicated  and  relieved,” 
Ronald  Ganschinietz,  the  school’s 
principal,  said  after  the  verdict  was 
reached.  “I  never  felt  we  had  abused 
anything  or  said  anything  wrong.” 

Lunn’s  attorney,  Sharon  A. 
Knapp,  said  she  was  disappointed  in 
the  ruling.  No  decision  has  been  made 
on  appealing  it. 

In  1986,  Lunn  and  the  newspaper 


began  opposing  a  school  policy  that 
required  students  who  participated  in 
extracurricular  activities  to  sign  an 
agreement  to  refrain  from  drinking, 
taking  drugs  or  otherwise  breaking 
the  law. 

Lunn  wrote  editorials  and  pub¬ 
lished  cartoons  critical  of  the  policy, 
and  in  early  January  1987  led  a  stu¬ 
dent  rally  against  the  policy. 

A  short  time  later,  he  was  sus¬ 
pended  from  school  for  “abuse  of 
hall-pass  privileges”  and  later 
removed  as  editor  of  the  student 
paper. 

—  AP 

Judge  nixes  bid  to 
subpoena  reporter 

Citing  a  law  designed  to  protect 
reporters’  confidential  sources  and 
information,  a  Nebraska  judge  has 
temporarily  blocked  the  state’s 
attempt  to  subpoena  a  reporter  who 
witnessed  an  alleged  criminal  act. 

Lancaster  County  Judge  Jan  Grad- 
wohl  said  Nebraska’s  Free  Flow  of 
Information  Act  is  broad  enough  to 
encompass  eyewitness  testimony. 

She  denied  a  request  by  state  prose¬ 
cutors  to  overrule  a  motion  filed  by 
attorneys  for  the  Lincoln  Journal. 
The  newspaper’s  motion  asks  the 
court  to  quash  a  prosecution  sub¬ 
poena  issued  for  former  Journal 
reporter  Val  Swinton. 

The  state  subpoenaed  Swinton  to 
testify  at  a  hearing  in  the  case  of  a  man 
who  was  arrested  on  suspicion  of 
drunken  driving. 

The  suspect,  Richard  DeBaiere, 
was  arrested  by  a  Lancaster  County 
deputy  sheriff  on  Jan.  30  while  Swin¬ 
ton  was  riding  in  the  deputy’s  cruiser 
gathering  information  for  a  story 
about  the  sheriff  s  office. 

Swinton  now  works  for  the  Cedar 
Rapids  Gazette  in  Iowa. 

Gradwohl  said  in  the  court’s  Oct.  5 
opinion  that  the  1973  law  enacted  by 
the  Nebraska  Legislature  did  not  con¬ 
tain  any  of  the  exceptions  included  in 
the  shield  laws  passed  by  some  other 
states.  She  interpreted  the  law  to  be 
“extremely  broad  in  scope,  encom¬ 
passing  even  eyewitness  testimony.” 

Gradwohl  compared  the  Nebraska 
shield  law  with  similar  legislation  in 
New  York  and  cited  a  New  York 
court  interpretation  of  that  law. 

“The  inescapable  conclusion  is 
that  the  shield  law  provides  a  broad 
protection  to  journalists  without  any 
qualifying  language,”  the  New  York 
opinion  said. 

— AP 
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OPPORTUNITY! 

GROWTH! 

NEW  ENGLAND! 

Create  opportunities  with  your  ads  in  these  New  England  newspapers. 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concxjrd  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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ADVERTISING 

Advice  to  newspapers:  protect  your  insert  business 


By  Andrew  Radolf 

Newspapers  should  do  more  to 
develop  their  insert  business  because 
direct  mail  is  their  most  vulnerable 
competition  for  retail  advertising, 
said  Hans  Sternberg,  president  of  the 
Maison  Blanche  department  stores 
chain. 

“Do  things  to  make  your  inserts 
more  productive,”  Sternberg  told  the 
Southern  Newspaper  Publishers 
Association  convention  in  Boca 
Raton,  Fla.  “They  are  less  a  loss  of 
ROP  than  they  are  a  gain  from  direct 
mail.” 

And  newspapers  should  forget 
about  winning  retail  ROP  at  the 
expense  of  tv,  Sternberg  continued. 
“Your  chances  of  stealing  from  tv  are 
low.  It  has  and  will  be  a  dynamic 
advertising  medium,”  he  said,  adding 
that  for  his  stores  mixing  tv  and  ROP 
advertising  is  “synergistic  —  the 
combination  gets  the  best  results.” 

In  telling  publishers  “to  get  more 
aggressive  in  selling  inserts”  against 
direct  mail,  Sternberg  said  newspa¬ 
pers  should  stress  the  fact  that  “you 
deliver  on  time;  you  deliver  on  Sun¬ 
day.  If  you  can’t  beat  the  U.S.  Post 
Office,  shame  on  you.” 

Sternberg  also  said  that  although 
ROP  has  higher  readership  than 
inserts,  its  advantages  are  not  great 
enough  to  justify  the  discrepancy  in 


rates.  “You  can’t  sell  25%  more  effi¬ 
ciency  for  50%  more  cost.”  A  full- 
color  insert  page  not  only  costs  “half 
the  price  of  ROP  black  and  white,”  he 
continued,  but  “1  get  premium  print¬ 
ing.” 


But  while  newspapers  should  be 
more  aggressive  in  selling  inserts, 
Sternberg  said  they  also  must  take 
into  consideration  that  direct  mail 
“can  be  better  read,  better  targeted 
and  can  get  better  results.  Your  pric¬ 
ing  should  reflect  this.” 

Sternberg  also  urged  publishers  to 
place  more  emphasis  on  building  cir¬ 
culation. 

Reaching  that  goal  includes  hiring 
the  best  reporters  and  editors,  he 
said,  stating  that  improving  editorial 
quality  may  be  an  even  better  invest¬ 
ment  than  color  equipment. 

“If  people  want  it  pretty,  they’ll 
buy  USA  Today,"  Sternberg 
remarked.  He  noted  that  he  reads  the 
New  York  Times  every  day  and  it  has 
no  ROP  color. 


“Power  and  not  pretty  is  what  1 
buy,”  he  stated. 

Sternberg,  however,  was  not  sym¬ 
pathetic  to  the  problems  newspapers 
face  of  escalating  costs,  particularly 
newsprint. 


Newspapers,  he  said,  were  not 
entitled  to  automatic  rate  increases 
every  year  just  because  their 
expenses  went  up. 

“Cut  costs  so  you  can  cut  rates,” 
he  said. 

“The  higher  your  rates,”  he  said, 
“the  lower  my  advertising  inches.” 

But  since  less  advertising  inches 
means  less  business  for  his  stores,  the 
result  is  still  less  advertising. 

Finally,  Sternberg  appealed  to 
publishers  to  reconsider  their  policies 
of  giving  lower  overall  discounts  to 
corporations  operating  several  differ¬ 
ent  stores  in  a  market.  Each  store 
should  be  treated  as  an  individual 
entity,  and  discounts  should  be  uni¬ 
formly  applied. 


Irish  Echo  to  join 
Boston,  N.Y.  papers 

The  Irish  Echo,  published  in  New 
York,  has  closed  down  the  weekly 
Boston  Irish  Echo  and  consolidated 
the  latter  with  the  New  York  paper. 

Irish  Echo  editor  Clair  Grimes  said 
that  while  the  change  in  Boston  was 
sudden  —  precipitated  by  Boston 
Irish  Echo  editor  William  O’Don¬ 
nell’s  assuming  the  title  of  neighbor¬ 
hood  publicist  for  the  Boston  Rede¬ 
velopment  Authority  —  plans  had 
been  under  way  since  1987  for  a 
national  edition. 

A  consolidated  Irish  Echo  will 
carry  Irish-American  community 
news  from  key  cities  across  the  coun¬ 
try.  The  Boston  news-gathering 
responsibilities  have  been  assigned  to 
the  Boston  Irish  Echo’s  first  editor, 
Maureen  Connelly. 


Do  You  Know  If  A  Radar 
Detector  Was  Involved 
In  This  Fatal 
Collision? 


Did  You  Ask? 

Radar  detectors  have  only  one  purpose:  to  let  motor  vehicle  operators  speed  and  get  away 
with  it.  They  are  used  on  highways,  in  school  zones  and  in  residential  neighborhoods. 

But  owners  of  radar  detectors  don't  always  get  away  with  it.  They  receive  a  disproportionate 
share  of  speeding  tickets.  They  also  may  be  involved  in  a  disproportionate  share  of  traffic 
fatalities. 

It's  time  for  the  media  and  the  police  to  look  into  this  question,  especially  when  there  is  a 
fatality.  Speeding  is  not  an  accident  -  it's  a  crime.  Why  not  find  out  all  the  facts? 

Paid  for  by  GUARD  —  Group  United  Against  Radar  Detectors.  For  further  information 
please  call  1-800-4GUARD4. 


Sternberg  said  newspapers  should  stress  the  fact 
that  “you  deliver  on  time;  you  deliver  on  Sunday.  If 
you  can’t  beat  the  U.S.  Post  Office,  shame  on  you.” 
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Plenty! 


When  “Billy”  Shakespeare  wrote,  “What’s  in  a  name? 

That  which  we  call  a  rose,  by  any  other  name  would 
smell  as  sweet”,  he  wasn’t  thinking  about  trademarks. 

At  Editor  &  Publisher  magazine,  we  not  only  think  about 
trademarks,  we  write  about  them.  This  year  we  will  publish  our  sixth  annual  Trademark  issue  on 
December  3rd  with  special  pullout  section. 


“^What’S  in 
a  name? 


THE  EDITORIAL  LINE-UP: 


•  “The  View  From  the  Desk  —  Proper  use  of  Trademarks” 

Len  Valenti,  Chief  Copy  Editor,  The  New  York  Daily  News 

•  “The  Price  of  Success  —  or  Improper  Advertising  Use  of  Trademarks” 

John  M.  Dunleavy,  Advertising  Operations  Manager,  The  New  York  Daily  News 

•  “Trademark  Owners  Relations  with  the  Press” 

Julius  Lunsford,  Jr.,  Jones,  Askew  &  Lunsford,  Attorneys  at  Law 

E&P  recognized  years  ago  the  desire  for  editors  and  copy-writers  to  write  professionally  and 
correctly  about  trademarks  and  decided  to  publish  an  annual  “Trademark”  section  the  first  issue 
of  December.  Since  that  first  edition  five  years  ago,  the  awareness  of  trademark  importance  has 
infiltrated  the  newspaper  world  and  the  general  public.  And  every  year  our  readers  look  forward  to 
the  next  Trademark  issue  and  the  informative  articles. 

Be  sure  your  company’s  ad,  touting  and  clarifying  your  trademark,  is  in  this  section.  Remember, 
it’s  your  trademark  —  protect  it.  We’re  doing  our  part  to  inform  the  newspaper  industry  about 
trademarks,  make  sure  you  do  yours. 

Call  now  and  reserve  your  space  in  E&P’s 
December  3rd  Trademark  Issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 
Advertising  deadlines:  Space  —  November  15;  Material  —  November  21 


Ecfilor  &  PubBsher 

1 1  West  19lh  Street  •  New  York,  N  Y  1001 1  •  212  675  4380 
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Bellows  hired  for 
USA  Today  tv  show 

James  (Jim)  Bellows,  newspaper- 
editor-turned-television-program 
managing  editor  and,  more  recently, 
with  a  computer  information  service, 
is  returning  to  television  as  managing 
editor  of  “USA  Today:  The  Televi¬ 
sion  Show.” 

His  appointment  is  seen  by  some  as 
a  strong  bid  to  build  up  poor  national 
ratings  of  the  syndicated  show. 

Among  his  other  career  credits. 
Bellows  was  editor  of  the  Los  Angeles 
Herald  Examiner  from  1978-81, 
Washington  5rar  editor  from  1975-78, 
and  editor  of  the  New  York  Herald 
Tribune  from  1962-67.  He  also  served 
as  associate  editor  of  the  Los  Angeles 
Times  from  1967  to  1975. 

Mount  Airy  News 
now  has  Sun.  paper 

The  Mount  Airy  (N.C.)  News 
recently  began  a  Sunday  publication 
that  includes  full-color  comics,  USA 
Weekend,  a  television  guide  and  three 
news  sections. 

Wash.  Post  raises 
funds  for 
Special  Olympics 

The  Washington  (D.C.)  Post's  first 
Conch-A-Thon,  a  mini  triathalon, 
drew  more  than  400  participants  who 
helped  raise  over  $7,000  for  D.C.  Spe¬ 
cial  Olympics.  The  noncompetitive 
event  was  sponsored  by  the  Post  in 
conjunction  with  the  National  Park 
Service. 

To  help  participants  prepare  for  the 


event,  the  Post’s  public  relations 
department  worked  with  Remar  Sut¬ 
ton,  originator  of  the  Conchman 
triathalon  in  the  Bahamas  and  a  con¬ 
tributing  Post  columnist  whose  “Fit 
Over  40”  column  appears  every  other 
Monday.  Sutton,  who  was  on  hand  to 
congratulate  the  winners,  ran  an  exer¬ 
cise  calendar  last  May  to  help  readers 
prepare  for  the  activities. 

Long  Island  papers 
to  be  80%  acquired 

News  Communications  Inc. 
announced  that  agreements  have 
been  signed  for  it  to  acquire  an  80% 
interest  in  a  new  company  that  will 
buy  and  publish  five  newspapers  now 
published  on  Long  Island,  N.Y.,  by 
Dan’s  Papers  Ltd.  The  remaining  20% 
will  be  held  by  Daniel  Rattiner,  owner 
of  Dan’s  Papers  Ltd.,  who  will  serve 
as  publisher  and  editor  of  the  new 
company. 

Detroit  Free  Press 
starts  book  drive 

The  Detroit  Free  Press  has 
launched  its  1988  literacy  campaign  to 
collect  60,0(X)  new  books  for  holiday 
gifts  for  the  needy  children  served  by 
agencies  in  Wayne,  Oakland  and 
Macomb  counties. 

Louise  Reid  Ritchie,  psychologist 
and  Free  Press  columnist  who  ini¬ 
tiated  the  program  last  year,  said, 
“Children  who  lack  books  are  more 
likely  to  be  illiterate,  addicted  and 
delinquent.  By  placing  books  in 
needy  children’s  hands,  we  can  give 
them  the  keys  to  improving  our 
world,  and  we  also  can  tell  them  that 
we  know  they  can  succeed.” 


Lower  expenses!  Sell  Smarter!  Use  Map!nfo. 


Sell  smarter.  Use  Mapinfo  desktop  map¬ 
ping  software  on  your  lBM<ompatible 
PC.  Improve  your  paper's  penetration  on 
every  route.  Mapinfo  software  displays 
subscriber/ non-subscriber  data  you  now 
have  and  shows  you  where  to  canvas. 
Customize  TMC  programs.  Take  down 
your  maps  with  all  those  pins.  Call  today 
for  a  free  demo  disk.  (518)  272-0822 

MapMedia  International 

200  Broadway 
Troy,  NY  12180 


Parade  circulation 
to  increase  Jan.  1 

The  addition  of  two  new  distribut¬ 
ing  newspapers  —  the  Corpus  Christi 
(Texas)  Caller-Times  and  the  Red¬ 
ding  ((Talif.)  Record  Searchlight  — 
plus  circulation  growth  of  282,000 
copies  from  current  distributing 
newspapers  will  bring  the  circulation 
of  Parade  to  a  new  high  of  33,104,000 
as  of  Jan.  1. 

New  advertising  rates,  effective 
Jan.  1,  include  a  cost  per  thousand 
increase  of  5%. 

PNPA  director  quits 

Raymond  C.  Jones,  executive 
director  of  the  Pennsylvania  Newspa¬ 
per  Publishers  Association,  has 
resigned.  Newly  elected  PNPA  presi¬ 
dent  James  E.  Dible,  publisher  of  the 
Lewiston  Sentinel,  said  the  departure 
of  Jones  was  “unanticipated”  but 
added  that  Jones  had  previously  dis¬ 
cussed  leaving  to  pursue  other  inter¬ 
ests. 


Al  Dant  joins  mall 
magazine  publisher 

Alan  H.  Dant  has  been  named  gen¬ 
eral  sales  manager  of  Mall  Network 
Publications  Inc.,  a  publisher  of  fash¬ 
ion  lifestyle  magazines  serving  over 
50  shopping  centers  throughout  the 
United  States. 

Dant,  immediate  past  president  of 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives,  was 
advertising  director  at  the  Plain 
Dealer  in  Cleveland  for  the  past  16 
years. 

KSU  school  named 
to  honor  A.Q.  Miller 

The  Kansas  State  University 
School  of  Journalism  and  Mass  Com¬ 
munications  has  been  officially 
named  in  honor  of  A.Q.  Miller  Sr., 
who  owned  and  published  newspa¬ 
pers  throughout  Kansas  during  his  60- 
year  career.  The  A.Q.  Miller  School 
of  Journalism  and  Mass  Communica¬ 
tions  is  the  first  named  professional 
school  at  KSU. 

In  addition,  a  $1 -million  gift  was 
received  from  A.Q.  Miller’s  son, 
Carl,  retired  executive  director  of  the 
West  Coast  Wall  Street  Journal  and  a 
former  KSU  student. 
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Affirmative  action 
plan  adopted  by  AP 

The  Associated  Press  has  adopted 
an  affirmative  action  plan  covering  all 
departments. 

Wick  Temple,  vice  president  and 
director  of  human  resources 
explained  that,  among  other  things, 
the  plan  includes  accelerated  recruit¬ 
ment  activities,  the  appointment  of  a 
director  of  recruiting  to  coordinate 
those  activities,  and  the  expansion  of 
the  minority  news  internship  program 
to  include '  Asian-Americans  and 
Native  Americans  as  well  as  blacks 
and  Hispanics. 

In  addition,  an  advertising  cam¬ 
paign  to  inform  the  news  industry  of 
AP’s  plans  is  slated  to  run  in  trade 
publications  in  November.  An  infor¬ 
mation  packet  for  new  employees  has 
been  developed  and  includes  material 
on  the  wire  service’s  EEO  policy,  and 
the  application  package  has  been 
revised  and  updated. 

Paper’s  radio  report 
has  been  expanded 

An  expanded  national  network 
covering  key  cities  in  nine  Canadian 
provinces  are  carrying  a  new  series  of 
Report  on  Business  radio  programs. 

Two  live  closing  stock  market 
reports  by  Report  on  Business  report¬ 
ers  and  editors  direct  from  the  Globe 
and  Mail  newsroom  in  Toronto  have 
been  added  to  the  four  reports  on 
business  news  developments  pro¬ 
vided  by  Report  on  Business  Monday 
through  Friday  since  Feb.  1. 

The  Globe  and  Mail  provides  the 
scripting,  voicing  and  production  of 
the  programs  through  Informotion, 
a  Toronto  broadcasting  and  film  pro¬ 
duction  group.  Sound  Source  syndi¬ 
cates  and  markets  them. 

L.A.  Times  sets  up 
central  hiring  office 

The  Los  Angeles  Times  has  estab¬ 
lished  a  central  editorial  hiring  and 
development  office  based  in  its  down¬ 
town  Los  Angeles  newsroom. 

Headed  by  Karen  Wada,  editor  for 
hiring  and  development,  the  new 
office  will  coordinate  the  hiring  of 
reporters,  photographers,  editors  and 
artists  for  all  areas  of  the  Times’  news 
department.  It  will  also  be  responsi¬ 
ble  for  increasing  employment  of 
minorities  and  women,  development 
of  in-house  editorial  training  pro¬ 
grams,  and  coordination  of  staff  reas¬ 
signments  and  promotions. 
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The  School  of  Printing  Management  and  Sciences 
at  Rochester  Institute  of  Technology 

Director  of  The  Center 
For 

Newspaper  Operations 

The  Center  for  Newspaper  Operations  will  conduct  research  to 
meet  industry  needs,  promote  the  expansion  of  resource 
materials  and  systems  management,  provide  education  at  both 
the  undergraduate  and  graduate  levels,  offer  programs  of 
updating  and  re-education  for  people  in  the  newspaper 
industry,  and  create  a  newspaper  information  resource  center. 
The  person  to  fill  this  position  should  have: 

•  An  understanding  of  newspaper  operation  needs,  including 
personnel  requirements,  areas  of  research,  quality  and 
productivity; 

•  An  interest  in  mid-career  educational  training,  consulting, 
and  the  administration  of  workshops  and  training  sessions; 

•  Communication  Skills— in  order  to  relate  to  the  various 
segments  of  the  newspaper  industry';  to  communicate  and 
plan  with  administration  and  faculty;  to  interact  with 
members  of  advisory  committees  concerning  the  activities  of 
the  Center; 

•  Organization  Skills— to  organize  faculty/industry  groups  to 
examine  opportunities  and  problems  in  the  newspaper 
industry;  to  coordinate  and  keep  active  a  newspaper  industry 
group  for  the  Center  and/or  Newspaper  Programs; 

•  Administer  educational  programs  in  Newspaper  Production 
Management;  have  an  interest  in  the  educational  process  in 
the  Baccalaureate  Program  and  possible  Master’s  Program; 
ensure  adequate  library  facilities  and  items  in  those  facilities; 

•  Institutional  Development  Capabilities— speechmaking, 
outreach  through  newspaper  organizations;  fund  raising; 

•  A  high  industry  profile— respected,  and  an  expert  in  some 
area  of  newspaper  operations. 

Salary  is  commensurate  with  abilities.  Attractive  benefits 
included.  RIT  is  an  Equal  Opportunity  Employer. 

Applications  should  be  sent  to: 

P  Rochester  Institute  of  Technology 

School  of  Printing  Management  and  Sciences 
Dr.  Mark  F.  Guldin,  Chairman,  Search  Committee 
One  Lomb  Memorial  Drive;  P.O.  Box  9887 
Rochester,  New  York  14623-0887 


LEGAL  BRIEFS 


Fired  publisher 
sues  state 
for  $2  million 

Joan  Zyda,  former  publisher  of  the 
student  newspaper  at  California  State 
University,  Los  Angeles,  has  filed  a 
$2-million  claim  against  the  state, 
claiming  wrongful  firing. 

Zyda,  who  previously  had  worked 
for  the  Los  Angeles  Herald  Examiner 
and  other  newspapers,  was  fired  in 
April  as  publisher  and  journalism 
teacher.  She  claims  the  ouster  was 
because  the  paper,  the  University 
Times,  had  been  too  aggressive  in 
reporting  on  campus  affairs. 

Administrators  said  her  dismissal 
would  “better  meet  the  educational 
goals  of  the  university.” 

Under  Zyda’s  direction,  the  paper 
published  several  stories  alleging  that 
a  parking  structure,  which  had 
toppled  and  killed  a  student,  was 
faulty. 

The  student’s  family  has  filed  a  $5- 
million  negligence  claim  against  the 
state. 

Zyda’s  claim  was  filed  with  the 
State  Board  of  Control,  which  is 
likely  to  reject  it,  a  board  spokesman 
said.  If  so,  the  case  is  expected  to  go 
to  trial. 

Newspaper  wins 
lawsuit  over 
letter  to  the  editor 

The  Glastonbury  (Conn.)  Citizen 
won  a  damages  suit  filed  by  a  reader 
who  contended  his  car  was  vandal¬ 
ized  as  a  result  of  the  newspaper’s 
having  published  a  letter  he  wrote  to 
the  editor. 

Plaintiff  L.  Michael  Majeske  wrote 
a  letter  to  the  editor  which  was  critical 
of  local  efforts  to  preserve  farmland. 
One  day  after  his  letter  appeared 
(Dec.  17,  1987),  his  two  cars  were 
vandalized  while  in  the  driveway  of 
his  home. 

Majeske  sued  the  Citizen  and 
publisher  Henry  Hallas  for  $1,200  in 
actual  damages  plus  punitive  and 
other  compensatory  damages. 

Majeske  alleged  that  the  news¬ 
paper’s  handling  of  the  letter  — 
including  use  of  a  provocative 
headline  —  led  to  the  vandalism. 

The  case  was  heard  before  Judge 
Thomas  D.  Clifford  in  Manchester 
Superior  Court.  After  hearing  the  evi¬ 
dence,  the  judge  entered  a  verdict  in 
favor  of  the  newspaper. 


The  judge  contended  that,  even  if  the 
vandalism  did  result  from  the  letter’s 
publication,  Majeske  himself  was 
responsible  since  it  would  have 
occurred  in  response  to  a  letter  he 
requested  and  submitted  to  be  pub¬ 
lished. 

The  judge  also  said  Majeske  failed 
to  show  any  causal  connection 
between  the  newspaper’s  handling  of 
the  letter  and  the  vandalism. 
“There’s  nothing  but  surmise  and 
speculation  on  the  part  of  the  plaintiff 
that  whoever  did  it  was  somehow 
incited  by  a  letter  to  the  newspaper.” 

Phoenix  dailies 
prevail  in  three 
court  cases 


William  Heuisler,  a  Tucson  private 
investigator. 

Heuisler  had  been  an  intended 
appointee,  of  Gov.  Evan  Mecham, 
who  was  later  impeached  and 
removed  from  office.  Heuisler’s 
appointment  failed  to  materialize 
after  the  Republic  published  reports 
about  his  background. 

The  court  granted  the  Republic’s 
motion  for  summary  judgment.  The 
newspaper  has  lodged  a  motion  for 
fees. 

Tom  Chauncey  II  and  Terrance  C. 
Mead  of  Gust,  Rosenfeld  &  Hender¬ 
son,  Phoenix,  represented  the  Phoe¬ 
nix  newspapers  in  the  public  records 
suit.  Mead  and  James  F.  Henderson, 
also  of  Gust,  Rosenfeld,  represented 
Phoenix  Newspapers  in  the  defama¬ 
tion  suits. 


Phoenix  Newspapers  Inc., 
publisher  of  the  Arizona  Republic  and 
Phoenix  Gazette,  recently  prevailed 
in  two  defamation  lawsuits  and  a  suit 
brought  by  the  newspapers  seeking 
access  to  records. 

The  access  suit  also  involved  the 
Mesa  Tribune,  owned  by  Cox  News¬ 
papers. 

In  that  case,  brought  against  Phoe¬ 
nix  Chief  of  Police  Ruben  Ortega  and 
Maricopa  County  Attorney  Tom  Col¬ 
lins,  the  plaintiffs  won  release  of 
police  reports  prepared  in  last  year’s 
drug  investigation  of  the  Phoenix 
Suns  basketball  team.  The  court  also 
awarded  the  newspapers  $30,0(X)  in 
legal  fees  and  costs. 

The  First  Amendment  Coalition  of 
Arizona  supported  the  newspapers’ 
lawsuit. 

Phoenix  Newspapers  also  pre¬ 
vailed  in  a  defamation  and  false  light 
suit  brought  against  them  by  Mar¬ 
icopa  County  Sheriff  Richard  Godbe- 
here  and  3 1  past  or  present  employees 
of  the  department.  The  suit  was  filed 
after  the  newspapers  published  55 
articles,  columns  and  editorials  criti¬ 
cal  of  the  department. 

The  false  light  claims  were  dis¬ 
missed  prior  to  trial,  but  the  order  is 
being  reviewed  by  the  Arizona 
Supreme  Court. 

Two  defamation  counts  were  dis¬ 
missed  prior  to  trial,  and  the  court 
directed  a  verdict  in  favor  of  the 
newspapers  on  all  remaining  counts 
after  eight  weeks  of  testimony  by  the 
plaintiffs. 

A  motion  by  Phoenix  Newspapers 
for  fees  totaling  about  $270,000  is 
pending. 

The  third  case  involved  a  defama¬ 
tion  suit  against  the  Arizona  Republic 
and  its  publisher,^  Pat  Murphy,  by 


King  attorney  asks 
judge  for  new  trial 

Legal  counsel  for  former  Massa¬ 
chusetts  Gov.  Edward  J.  King  has 
filed  a  motion  asking  a  Suffolk  County 
Superior  Court  judge  to  set  aside  Sep¬ 
tember’s  jury  verdict  against  King 
and  to  order  a  new  trial  in  his  libel 
litigation  against  the  Boston  Globe. 

King’s  lawyer,  Robert  H.  Gold¬ 
man,  in  the  newly  filed  motion,  con¬ 
tended  that  the  trial  judge,  James  P. 
Lynch  Jr.,  erred  injury  instructions. 
The  jury,  Goldman  argued,  should 
have  been  told  that  malice  could  be 
found  in  former  Globe  political  col¬ 
umnist  David  Farrell’s  failure  to  ques¬ 
tion  the  source,  the  person  who  told 
him  that  King  had  phoned  a  judge  and 
demanded  a  sentencing  change  in  a 
gang-rape  case. 

Tribune  Co.  to  buy 
back  shares 

The  Tribune  Co.  of  Chicago 
announced  its  board  has  authorized 
the  purchase  of  as  many  as  2  million  of 
its  common  shares  in  the  open  market 
or  through  private  transactions. 

The  company  said  the  shares  will 
be  used  for  general  corporate  pur¬ 
poses. 

Under  a  previous  authorization  to 
buy  back  8  million  shares,  the  com¬ 
pany  repurchased  7.6  million  shares. 

The  company,  which  trades  on  the 
New  York  Stock  Exchange,  currently 
has  74.9  million  outstanding  common 
shares. 


26 


EDITOR  &  PUBLISHER  for  October  29,  1988 


Newspapers  to  distribute  tv  sports  magazine 


A  new  monthly  magazine  focusing 
on  televised  sporting  events  is  slated 
to  make  its  debut  in  December  in  cer¬ 
tain  home-delivered  Sunday  newspa¬ 
pers. 

Although  TV  Sports  magazine,  sub¬ 
titled  The  magazine  of  televised 
sports,  is  owned  by  the  sports- 
oriented  cable  station  ESPN, 
publisher  John  Caldwell  said  the 
publication  will  provide  listings  and 
editorial  matter  on  sports  events  seen 
on  all  channels,  both  cable  and  over- 
the-air. 

The  first  36-page  issue  is  scheduled 
to  make  its  debut  in  Sunday  editions 
of  the  New  York  Times,  Newsday, 
Chicago  Sun-Times,  Philadelphia 
Inquirer,  San  Francisco  Chronicle, 
Poston  Globe,  Detroit  News,  Dallas 
Morning  News,  Atlanta  Journal  and 
Constitution,  Denver  Post,  Orange 
County  Register  and  the  Daily  News 
of  Los  Angeles. 

Because  ESPN  does  not  own  the 
lists  of  cable  households  that  receive 
the  station,  and  getting  those  lists 
from  the  various  cable  operators  can 
be  difficult  in  some  cases,  Caldwell 
explained  that  the  magazine's  plan¬ 
ners  looked  at  distribution  through 
newspapers. 

“Initially  we  thought  we  would  not 
have  enough  control  over  the  newspa¬ 
per  [distribution],  that  we  would  not 
be  able  to  target,”  he  said.  “Yet  when 
we  sat  down  with  the  newspapers  we 
found  that  we  could  target  distribu¬ 
tion  in  a  very  definitive  way.” 

The  magazine,  created  by  Crosby 
Vandenburgh  Group  of  Boston,  will 
be  distributed  only  in  home-delivered 


Guy  Gannett  hires 
Portland  ad  agency 

The  Guy  Gannett  Publishing  Co., 
Portland,  Maine,  has  retained  the 
New  England  Group  advertising 
agency  to  assist  in  marketing,  adver¬ 
tising  and  public  relations  programs 
for  the  Portland  Press  Herald,  Eve¬ 
ning  Express  and  Sunday  Telegram. 

Initial  activities  are  development  of 
a  new  advertising  sales  kit  and  circu¬ 
lation  promotions. 

D’Vorkin  will  join 
Boston  radio  show 

Lewis  D’Vorkin,  most  recently 
front-page  editor  of  the  Wall  Street 
Journal,  will  join  a  Boston-based  all¬ 
business  news  radio  program  sched¬ 
uled  to  start  airing  in  January. 


Sunday  newspapers  going  to  those 
homes  in  cable-wired  areas  within 
ZIP  codes  indicating  a  median  house¬ 
hold  income  of  $35,000,  Caldwell 
said,  noting  that  will  include  about  2.2 
million  households. 

Caldwell  explained  that  the  maga¬ 
zine  will  include  feature  material  — 
including  a  number  of  “Sports  Min¬ 
utes,”  300-500  word  briefs  about  spe¬ 
cific  sporting  events  and  designed  to 
help  the  reader  get  the  most  out  of 


viewing  a  particular  televised  sport  — 
a  listing  of  broadcast  times  by  event, 
for  example  a  listing  of  when  auto 
racing  will  be  on  various  stations,  and 
a  prime-time  listing  schedule  encom¬ 
passing  events  to  be  broadcast  on  all 
channels  during  prime  time. 

Advertising  categories  showing 
interest  in  the  magazine  so  far  have 
primarily  been  automotive,  beer  and 
liquor,  tobacco,  and  consumer  elec¬ 
tronics,  the  publisher  noted. 


With  95  -  99%  ink  and 
solvent  recovery, 
ARTECH's  systems 
typically  pay  off  in  six 
months  to  two  years. 

•  Cleans  all  news  inks 
to  original  product 
purity  (including 
letterpress,  offset, 
even  soybean  oil 
based  inks) 

•  Cleans  all  solvents 
to  original  product 
purity 

•  Start-up  supervi¬ 
sion  and  complete 
on-site  training 


•  Totally  integrated 
within  your  present 
operation 

•  ARTECH  Systems 
save  in  disposal 
costs  and  return 
clean  ink  and  sol¬ 
vent  to  inventory. 
Ask  for  a  reference 
list. 

Also  ask  about  our  Ink 
Station  which  reclaims 
color  inks  and  our 
portable  fountain 
vacuum  which  auto¬ 
matically  drains  foun¬ 
tains  and  delivers  the 
waste  directly  to  the 
reclamation  system. 
Call  or  write  today  for 
a  no  obligation  evalu¬ 
ation  of  your  require¬ 
ments.  Video  available. 
Call  1-800-633-2633. 


ARTECH 


ALTERNATIVE  RESOURCE 
TECHNOLOGIES,  INC. 

1221  East  Houston 
Broken  Arrow  fTulsa),  OK  74012 
1-800-633-2633  •  (918)  251-0880 
California  •  Oklahoma  •  New  York 
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NEWSPEOPLE  IN  THE  NEWS 


Jeffrey  S.  Hall  will  join  the  Los 
Angeles  Times  as  vice  president,  mar¬ 
keting  services  on  Nov.  1  with 
responsibility  for  promotion,  mar¬ 
keting  research,  presentations  and 
coordination  of  long-term  plans  and 
marketing  strategies.  He  will  be  a 
member  of  the  Times’  executive  com¬ 
mittee. 

Hall  Joins  the  Times  after  complet¬ 
ing  a  one-year  program  as  a  White 
House  Fellow.  Prior  to  that,  he  was 
with  the  Kansas  City  Star  Company 
as  vice  president,  marketing. 

Beginning  his  career  at  the  Star  as 
an  editorial  intern,  working  as  a  gen¬ 
eral  assignment  reporter,  he  subse¬ 
quently  held  various  circulation  posi¬ 
tions,  including  vice  president. 

*  *  * 

Sheila  J.  Gibbons  has  been 
appointed  director  of  public  affairs  for 
Gannett  Co.  Inc.,  moving  up  from 
manager. 

Gibbons,  a  member  of  the  faculty  of 
the  University  of  Maryland’s  College 
of  Journalism  in  1975-78  and  then  with 
Downey  Commmunications  Inc.  as 
editor  of  LadycomI Military  Lifestyle, 
joined  Gannett  in  September  1984  as  a 
news  editor  at  Gannett  New  Media. 

:|c  :|c 

Ray  Shaw,  president  and  chief 
operating  officer  of  Dow  Jones  & 
Company  Inc.,  has  decided  to  take 
early  retirement  next  March  31 
“totally  for  personal  and  family  rea¬ 
sons.” 

Shaw’s  wife  and  three  children  live 
and  work  in  North  Carolina  and  he 
has  been  commuting  there  weekends. 
He  said  he  wants  to  spend  more  time 
with  his  family  and  enjoy  “a  some¬ 
what  less  stressful  life,  partly  in  view 
of  some  past  health  concerns.” 

No  corporate  considerations  were 
involved  in  his  decision,  Shaw 
emphasized,  and  added  he  plans  to 


help  his  two  sons  with  their  regional 
publishing  business  and  also  work  as 
a  consultant  for  Dow  Jones  one  week 
a  month  through  1989. 

Warren  H.  Phillips,  chairman 
and  chief  executive  of  Dow  Jones, 
will  assume  Shaw’s  duties  and  serve 
as  chairman  and  president  after  Shaw 
retires.  Phillips  held  both  titles  before 
Shaw’s  appointment  as  president  in 
1979. 

Shaw  joined  the  Wall  Street  Jour¬ 
nal  in  1960  and  was  a  reporter  and 
editor  before  becoming  founding 
managing  editor  of  AP-Dow  Jones. 
He  oversaw  the  launch  of  the  com¬ 
pany’s  electronic  publishing  unit  and 
later  was  responsible  for  business 
operations  of  the  Journal,  Barron’s 
magazine,  and  the  news  services. 

*  Hf  * 

Al  Burgin,  recently  president  of 
the  San  Francisco  Press  Club  and  for¬ 
mer  real  estate  editor  of  the  San  Fran¬ 
cisco  Examiner,  has  beem  named 
associate  publisher  of  the  San  Fran¬ 
cisco  Progress. 


AAATTHEW  F.  WILSON,  who 
has  been  special  assistant  to  the 
executive  editor  of  the  San  Fran¬ 
cisco  Chronicle,  is  the  newly 
appointed  managing  editor  of 
the  newspaper.  He  has  played  a 
key  role  in  recent  design  and 
expansion  of  the  news  and  fea¬ 
ture  pages. 

A  native  of  San  Francisco  with 
a  family  background  in  journal¬ 
ism,  Wilson  joined  the  staff  as  a 
copy  editor  and  has  been  a  news 
editor  and  served  in  the  finance 
department. 

He  is  a  graduate  of  the  Uni¬ 
versity  of  California  Berkeley 
with  a  degree  in  philosophy. 


Donna  M.  Medeiros  has  been 
named  publisher  of  the  Kent  County 
Daily  Times,  West  Warwick,  becom¬ 
ing  the  first  woman  publisher  of  a 
Rhode  Island  daily  paper. 

Ted  Holmberg,  president  of  Inde¬ 
pendent  News  Corp.,  parent  com¬ 
pany  of  the  Daily  Times,  has  been 
publisher  the  last  13  years  and  now 
will  focus  on  the  corporation  which 
owns  21  publications  in  Rhode  Island, 
Texas  and  California. 

Medeiros  joined  the  Daily  Times  as 
business  manager  in  1980  from  direc¬ 
tor  of  accounting  for  the  Rhode  Island 
Red  Cross. 

I|!  *  ^|C 

Harold  F.  Marion  Jr.,  advertising 
director  of  the  Scranton  (Pa.)  Times, 
the  Sunday  Times  and  the  Morning 
Times,  has  been  appointed  assistant 
general  manager,  assuming  duties  as 
chief  liaison  between  general  man¬ 
ager  Harry  L.  Mullen  and  Times 
Newspapers,  radio  stations  and 
printing  facilities.  Marion  contines  to 
direct  the  advertising  operations. 

*  *  * 

Charles  A.  Humenn,  who  rejoined 
Parade  Magazine  as  research  super¬ 
visor  four  months  ago,  has  been  pro¬ 
moted  to  director  of  research. 

Humen  first  joined  Parade  as  a 
research  analyst  in  1985  and  has  been 
research  manager  of  Natural  History 
Magazine  from  July  1987  until  May  of 
this  year. 

*  *  * 

Roger  D.  Legge  recently  joined 
the  Aberdeen  (S.D.)  American  News 
as  advertising  director.  He  started  his 
advertising  career  at  the  Rapid  City 
(S.D.)  Journal  and  was  promoted  to 
retail  advertising  manager  of  the 
Great  Falls  (Mont.)  Tribune,  an  affili¬ 
ate  of  the  Journal. 
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Joyce  Plrnick,  urban  affars  corre¬ 
spondent  of  the  New  York  Times,  will 
join  the  editorial  board  of  the  newspa¬ 
per  effective  Jan.  1  and  specialize  in 
New  York  City  and  state  affairs. 

She  is  to  succeed  Herbert  J. 
Sturz,  who  leaves  the  board  in 
November  to  join  the  Dreyfus  Corpo¬ 
ration  where  he  will  direct  real  estate 
investment.  He  is  a  former  deputy 
mayor  of  New  York  City  and  was 
chairman  of  the  City  Planning  Com¬ 
mission  for  seven  years. 

Purnick,  a  graduate  of  Barnard 
College,  joined  the  Times  nine  years 
ago  after  working  as  a  political  colum¬ 
nist  for  New  York  magazine  and  as  a 
New  York  Post  political  reporter.  She 
was  the  Times’  City  Hall  bureau  chief 
in  1985-88. 

*  *  * 

Catherine  J.  Stevens  is  the  new 
director  of  marketing  services  at  the 
Burl  inti  ton  (Vt.)  Free  Press. 

A  graduate  of  the  University  of 
New  Hampshire,  she  most  recently 
was  with  Kelliher/Samets,  a  market¬ 
ing  communications  firm,  and  earlier 
in  her  career  was  an  account  rep¬ 
resentative  for  the  Free  Press. 

^  ^ 

The  Oakland  (Calif.)  Tribune  has 
named  three  new  assistant  managing 
editors  in  a  major  restructuring  of  the 
news  department. 

Eric  Newton  moved  from  city  edi¬ 
tor  to  assistant  managing  editor  for 
news  with  daily  responsibility  for 
metropolitan,  news  and  sports 
departments. 

Brenda  Taylor  was  promoted 
from  metropolitan  editor  to  assistant 
managing  editor  overseeing  Sunday 
and  long-range  planning.  Addition¬ 
ally,  she  is  responsible  for  the  busi¬ 
ness  section,  hiring  and  new  product 
development. 

Christine  Barnes,  features  editor, 
became  assistant  managing  editor  for 
features  with  responsibility  for  fea¬ 
tures,  photography,  graphics  and  the 
newspaper  library. 


KATHLEEN  B.  YATES  has  been 
named  to  the  new  post  of  senior  vice 
president  and  general  manager  of  the 
San  Jose  Mercury  News. 

Yates  is  returning  to  San  Jose  after 
two  years  in  Miami,  where  she  was 
assistant  to  P.  Anthony  Ridder,  presi¬ 
dent  of  the  newspaper  division  of 
Knight-Ridder  Inc.,  owner  of  the  Mer¬ 
cury  News. 

Previously,  Yates  had  been  assistant 
to  the  publisher  and  director  of  finance 
at  the  Mercury  News  which  she  joined 
in  1981. 


Todd  Adams  has  moved  up  from 
assistant  controller  to  controller  at 
Journal/Sentinel  Inc.,  the  division  of 
Journal  Publications  publishing  the 
Milwaukee  Journal  and  the  Sentinel. 
He  replaced  Pete  Sensenbalgh,  who 
was  named  controller  at  KTNV-TV, 
Las  Vegas  station  owned  by  Journal 
Communications. 

Also  at  the  Journal/Sentinel,  Lee 
Samuelson  was  named  circulation 
manager  following  the  retirement  of 
Charles  Koeble,  vice  president-cir¬ 
culation.  Samuelson  most  recently 
has  been  Sentinel  city  circulation 
manager. 

*  *  * 

Michael  F.  Conlon,  most  recently 
night  editor  for  the  Newhouse  News 
Service  in  Washington,  D.C.,  is  now 
Washington  bureau  chief  for  Dru^ 
Topics  magazine.  Earlier,  he  was  a 
regional  and  national  reporter  in  the 
Washington  bureau  of  Newhouse 
Newspapers. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Ralph  W.  Rowe  Jr.  is  the  newly 
appointed  vice  president  of  advertis¬ 
ing  for  The  Kansas  City  Star  Co. 
Director  of  advertising  since  1982,  he 
now  assumes  responsibility  for  retail, 
classified  and  national  advertising, 
marketing  and  advertising  services. 

Rose  joined  the  company  full  time 
in  1962  and  has  held  a  number  of 
advertising  posts. 

4c  4=  4: 

Debby  Butler,  acting  general  man¬ 
ager  of  the  Sampson  Independent, 
Clinton,  N.C.,  since  August,  has  been 
named  general  manager. 

She  joined  the  staff  in  1981  as  a 
sales  representative  and  was  named 
advertising  manager  the  next  year. 

4c  4c  4c 

John  Nolan,  former  Farmington, 
N.H.,  director  of  parks  and  recrea¬ 
tion,  has  joined  the  Rochester  (N.H.) 
Courier  as  a  staff  writer. 

4c  4c  4c 

Mike  Slaughter,  who  has  been 
with  the  New  York  Times  Co. 
Regional  Newspaper  Group  since 
1982  when  he  began  as  a  reporter  for 
the  Leesburg  (Fla.)  Daily  Commer¬ 
cial,  is  the  new  editor  of  the  Lenoir 
(Pa.)  News-Topic. 

Slaughter,  a  journalism  graduate  of 
the  University  of  Florida,  also  was 
nation-world  editor  and  city  editor  for 
the  Daily  Commercial.  In  Lenoir,  he 
succeeds  Lee  Barnes,  who  moved  to 
editor  of  the  Fort  Pierce  (Fla.)  News 
Tribune. 
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IRS  prepares  its  story  package  for  newspapers 


By  George  Garneau 

The  Internal  Revenue  Service 
wants  to  give  something  back  to 
newspapers  —  and  it’s  free. 

The  U.S.  government’s  tax  collec¬ 
tion  agency  is  offering  lots  and  lots  of 
articles  about  paying  taxes. 

The  IRS’s  1988  tax  supplement  is 
aimed  at  informing  John  and  Jane  Doe 
to  be  the  best  taxpayers  they  can. 

The  supplement  can  also  help 
newspapers  inform  readers  about  the 
dizzying  effects  of  tax  laws  in  effect 
since  Congress  “simplified”  them. 

As  part  of  its  annual  campaign  to 
teach  government  subjects  how  to 
pay  fealty  to  Washington,  the  IRS  has 
offered  the  package  of  tax  articles  and 
tips  to  newspapers  and  wire  services 
for  the  past  12  years. 

“We  want  to  let  the  media  know  the 
IRS  is  out  to  help  them  out  and  alert 
taxpayers  ...”  said  Mark  Baran  of 
IRS. 

According  to  IRS  figures,  news¬ 
papers  find  news  in  taxes.  Over 
1,000  newspapers  publish  full  annual 
tax  supplements,  and  nearly  900  more 
run  partial  sections  on  taxes  before 
April  15  income  filing.  Together  they 


circulate  3.5  million  copies. 

Tax  supplements  also  offer  oppor¬ 
tunities  to  sell  advertising,  with  copy 
and  story  ideas  by  the  IRS. 

“The  problem  we  face  is  we’re  not 
dealing  with  a  glamorous  subject,” 
one  IRS  staffer  understated. 

This  year  IRS  is  making  a  20-page 
package  easier  than  ever  to  publish. 
Traditionally  available  in  camera- 
ready  hard  copy  and  in  electronic 
form  from  the  wire  services,  this  year, 
for  the  first  time  and  by  popular 
demand,  the  tax  supplement  is  avail¬ 
able  on  computer  disk.  Disks  format¬ 
ted  for  IBM,  Macintosh  and  Compu- 
graphic  hardware  allow  editors  to  cull 
what  they  want  from  disks  and 
typeset  to  their  own  specifications. 

The  1989  version  contains  more 
graphics  than  ever  and  is  available  in 
Spanish. 

It  contains  such  headlined  articles 
as  “Don’t  Delay,  Use  IRS  Labels  and 
Envelopes,”  “Moonlighting  Income 
Is  Taxable,”  “Tax  Reform  Act 
Changes  IRA  Deduction.”  Other  arti¬ 
cles  include  tax  tips,  questions  and 
answers,  examples  of  completed  tax 
forms,  charts  telling  who  should  fill 
out  what  forms,  a  graphic  illustrating 


how  taxes  are  processed,  phone  num¬ 
bers  to  call  for  tax  help,  forms  to  order 
more  tax  forms,  and  dozens  of  other 
informative  —  if  not  intriguing  — 
articles  aimed  at  individual  taxpay¬ 
ers  who  file  their  own  taxes. 

Articles  are  as  good  as  gospel, 
according  to  the  IRS,  because  they 
were  written  by  tax  specialists  and 
stringently  checked. 

Clip  sheets  of  articles  on  taxes  for 
farmers  and  employees  are  also  avail¬ 
able. 

Some  1,800  copies  of  the  supple¬ 
ment  are  being  mailed  to  newspapers 
in  December.  Other  papers  can  con¬ 
tact  their  wire  service,  their  regional 
IRS  office,  or  call  800-424-1040. 

Forbes  Newspapers 
is  CO.’S  new  name 

Somerset  Press  Newspapers, 
which  publishes  eight  weekly  news¬ 
papers  and  two  shoppers  in  Somerset 
and  Middlesex  Counties,  New 
Jersey,  has  been  renamed  Forbes 
Newspapers.  The  company  was 
bought  by  Forbes  about  a  year  ago. 
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LEGAL 


$60-million  libel  suit  settled 


By  M.L.  Stein 

A  settlement  was  reached  last  week 
in  the  $60-million  libel  suit  against  the 
former  owners  of  the  Daily  News  of 
Los  Angeles  by  former  Iranian  hos¬ 
tage  Jerry  Plotkin.  The  amount  of  the 
settlement  was  not  disclosed. 

“I  have  been  totally  vindicated," 
Plotkin  said  in  a  statement  issued 
through  his  attorney  Alan  1.  Rothen- 
berg.  “My  name  has  been  cleared." 

Plotkin  was  one  of  52  American 
hostages  released  by  the  Iranians  in 
1981  after  W/i  months  of  captivity. 
The  only  non-embassy  employee  to 
be  held,  he  said  he  had  gone  to  Iran  on 
business  and  happened  to  be  in  the 
embassy  when  Revolutionary  Guards 
broke  into  the  compound  and  took 
personnel  prisoners. 

Plotkin,  54,  filed  the  suit  over  a 
Daily  News  story  reporting  that  fed¬ 
eral  agents  and  Los  Angeles  police 
planned  to  investigate  him  for  alleged 
drug  smuggling.  Officials  of  both 
agencies  denied  having  made  such 
statements  to  reporters  Adam  Daw¬ 
son  and  Arnie  Friedman,  who  were 
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subsequently  dismissed  from  the  law-' 
suit  by  Plotkin. 

The  newspaper’s  previous  owners. 
Van  Nuys  Publishing  Co.,  whose 
parent  firm  was  Tribune  Co.  of  Chi¬ 
cago,  did  not  admit  any  liability  in  a 
statement  issued  by  a  spokesman. 

“We  have  settled  the  case  with  Mr. 
Plotkin  in  order  to  avoid  further 
lengthy  and  costly  litigation  and  to 
bring  this  matter  to  a  close,"  the 
statement  said.  “We  believe  the  arti¬ 
cle  was  published  .  .  .  with  good  faith 
[and]  belief  in  the  truth  of  the  state¬ 
ments  contained  in  it." 

However,  the  company’s  state¬ 
ment  noted  that,  “The  article  was  not 
intended  to  convey  the  impression 
that  Van  Nuys  Publishing  Company 
had  any  information  that  Mr.  Plotkin 
was  in  Iran  for  any  improper  or  illegal 
reasons  .  .  .  We  regret  any  harm  that 
may  have  been  caused  Mr.  Plotkin  by 
any  unintended  impression  concern¬ 
ing  the  article. 

“All  of  the  evidence  which  has 
been  developed  during  the  depen¬ 
dency  of  Mr.  Plotkin’s  lawsuit  estab¬ 
lishes  that  he  went  to  Iran  for  com¬ 
pletely  legitimate  business  pur¬ 
poses.” 

The  statement  also  said  there  was 
no  evidence  that  Plotkin  was  the 
target  of  any  police  investigation. 

The  defendants  in  the  suit  had  suf¬ 
fered  two  serious  legal  setbacks  prior 
to  the  settlement. 

A  Los  Angeles  Superior  Court 
judge  ruled  earlier  this  year  that 
Plotkin  was  a  private  figure  for  pur¬ 
poses  of  the  suit.  Later,  the  same 
judge  rejected  the  defendant’s  argu¬ 
ment  that  Plotkin  should  have  to 
prove  the  newspaper  was  malicious  in 
reporting  that  he  was  under  investiga¬ 
tion  for  drug  trafficking,  declaring  he 
need  only  show  the  paper  was  negli¬ 
gent. 

The  case  created  a  stir  in  media 
circles  when  Daily  News  executives 
ordered  Dawson  and  Friedman  to 
comply  with  a  court  order  and  reveal 
the  names  of  their  law  enforcement 
sources. 

The  newsmen  at  first  refused,  but 
Friedman  eventually  offered  the 
names  of  two  federal  Drug  Enforce¬ 
ment  Agency  officers  after  they 
agreed  to  the  disclosure.  Dawson  did 
not  reveal  his  sources. 

The  disclosure  order  by  the  Daily 
News  drew  criticism  from  many  in  the 
media,  who  argued  that  it  violated  the 
ethical  ban  on  revealing  confidential 


informants. 

Plotkin,  in  his  statement,  claimed 
the  Daily  News  story  was  completely 
false,  adding:  “My  444  days  in  cap¬ 
tivity  were  a  living  hell;  in  many 
ways,  the  almost  eight  years  since  my 
release  have  been  equally  tortuous 
because  of  what  I  considered  to  be 
false  accusations  against  me.  With 
this  settlement,  now  at  last,  I  am  truly 
a  free  man.  I  will  receive  a  settlement 
large  enough  to  compensate  me  for 
the  substantial  damages  I  have  suf¬ 
fered." 

Attorneys  for  both  sides  were 
placed  under  a  96-hour  gag  rule  by 
Los  Angeles  Judge  Leon  Savitch  that 
forbade  discussion  of  the  settlement. 


Soviet 

(Continued  from  page  15} 


sive  access  to  the  data  comparing 
both  its  market’s  responses  to  Soviet 
responses,  as  well  as  comparisons 
with  the  other  participating  U.S. 
markets. 

Subscribers  will  be  invited  to  send 
two  reporters  and  a  photographer  to 
the  Soviet  Union  in  early  January  to 
cover  the  polling,  and  they  will  be 
assisted  with  daily  briefings  and 
access  to  officials  for  interviews. 

However,  as  Polich  pointed  out, 
many  of  the  media  contacted  —  so 
far  mainly  those  in  the  top  40  markets, 
although  the  program  is  open  to  any 
market  wishing  to  participate  —  have 
reporters  and  photographers  in  place 
in  Moscow  bureaus. 

The  cost  of  subscribing  is  $75,000 
per  market,  divided  amongst  the  par¬ 
ticipating  media.  However,  because 
of  the  interest  from  both  large  and 
smaller  markets,  the  price  per  market 
could  be  reduced  to  $60,000  if  seven 
or  more  markets  participate. 

The  proposal  also  points  out  that 
media  may  want  to  establish  a  pay¬ 
ment  schedule  to  allow  them  to  split 
the  cost  over  1988  and  1989  budgets, 
paying,  for  example,  $18,750  upon 
commitment  now  and  the  remaining 
$18,750  in  January. 

Further,  national  sponsors  may  be 
attracted  to  the  project,  bringing  the 
overall  cost  down,  or  local  sponsors 
may  be  brought  in  by  the  media  and 
the  cost  may  be  somewhat  offset  by 
additional  advertising  sold  in  con¬ 
junction  with  coverage  of  the  find¬ 
ings. 
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Managing  ink  waste 

Newsday  signs  unique  deai  with  GPi 


Ink  reclamation  at  Newsday,  from  right:  staining  tank, 
contaminant-removal  system,  blending  unit.  ’ 


Quality  assurance  lab  for  ink. 

Newsday  photos  by  Pamela  Tesoriere 


By  Jim  Rosenberg  While  the  practice  serves  a  worth-  technical  aspects  of  ink  management 

-  while  and  probably  cost-justifiable  at  the  642,000-circulation  paper.  It 

With  heightened  concern  tor  cost,  purpose,  reclamation  by  itself  will  not  includes  the  purchase,  installation 

quality  and  waste  has  come  recogni-  necessarily  streamline  operations.  It  and  manning  of  ink  and  solvent  recy- 

tion  ot  a  need  to  integrate  enorts  to  amounts  to  something  else  to  do  and  cling  systems  and  an  ink  lab. 

manage  incoming  ink  and  outgoing  requires  someone  to  do  it.  GPI’s  News  Ink  Division  market- 

ink  waste.  1  •  L-  After  seven  years’ researching  reg-  ing  manager  Robert  H.  Brough  said 

It  may  redefine  the  relationship  ulations,  technologies,  cost  and  main-  the  ink  management  system  was 
between  newspapers  and  ink  vendors  tenance  for  different  reclamation  sys-  developed  to  get  newspapers  out  of 

by  consolidating  supply,  quality  con-  terns.  Long  Island,  N.Y.,  Newsday  the  ink  business, 

trol  and  waste  management.  operations  project  analyst  Ed  Willett  “That’s  one  less  thing  they  have  to 

The  approach  could  reduce  news-  began  talking  to  ARTech.  worry  about,”  he  said.  It  leaves  them 

papers’ costs  and  legal  exposure,  con-  Operations  vice  president  James  “more  time  to  concentrate  on  doing 

serve  resources,  and  get  vendors  and  Norris  then  entered  negotiation  with  what  they  do  best,  just  getting  out  a 

publishers  into  long-term  contracts  Sun  Chemical  Corp.’s  General  Print-  newspaper.” 

and  out  ofthe  waste-hauling  business.  jng  Ink  for  the  same  ARTech  sys-  “Huber  is  still  our  other  vendor,” 

Ink  companies  have  worked  at  their  tern  —  but  as  part  of  what  would  Willett  stressed,  “which  keeps  GPI 

labs  with  newspaper  personnel  to  become  a  total  on-site  ink  manage-  on  their  toes.” 

establish  quality  levels  while  offering  ment  system  provided  and  operated  “We’re  not  locked  into  anything,” 

to  haul  waste  for  incineration  or  recla-  by  GPI.  he  continued.  “If  at  any  time  during 

mation.  Flint  Ink  and  J.  M.  Huber 

corporations  reclaim  ink  at  their  own  » 

facilities 

Meanwhile,  vendors  of  ink/solvent-  Noms  Said  ink  Companies  may  eventually  have  to 

reclaiming  equipment  report  slowly  concentrate  on  newspapers’  waste  concerns  when 

improving  sales  to  newspapers.  bidding  for  their  bUSlneSS. 

“There  are  more  and  more  of  these 

fellows  coming  into  the  marketplace  ■  '  . . — ■  . 

who  recognize,  perhaps,  a  niche  in 

the  newspaper  industry  that  they  can  GPI  had  about  half  the  paper’s  ink  those  five  years  we  decide  that  we 

serve,”  said  U.  S.  Printing  Ink  vice  business  and  sought  75%,  including  wanttoletGPIgo,  weeandoit.  Now, 

president  Herb  Edelman.  color  ink.  I’m  sure  that  [in  that  case]  they 

Some  ink  vendors  are  concerned  “Newsday  elected  to  give  them  wouldn’t  want  to  keep  their  reclama- 

that  provision  of  reclamation  and  100%  of  the  color  ink  and  75%  of  the  tion  system  in  here,  so  we  would 

quality  assurance  labs  as  a  part  of  bulk  ink,”  said  Willett.  probably  have  to  purchase  it  back  on 

doing  business  with  newspapers  can  For  the  contract,  GPI  assumed  full,  a  pro-rated  basis.” 

only  drive  up  the  price  of  ink.  on-site  responsibility  for  off-press  The  system  and  lab  become  News- 
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day  property  after  five  years,  at  which 
time  Newsday  is  not  required  to  pur¬ 
chase  GPl  ink. 

“When  I  tried  to  set  up  ink  recov¬ 
ery  systems,”  said  Norris,  “I’ve  not 
been  able  to  really  provide  the  in- 
house  support  we  need  without 
creating  a  real  bureaucracy  of  techni¬ 
cians  and  lab  people  that  aren't  really 
going  to  be  actively  employed.  That  is 
more  like  [an  ink  company’s]  busi¬ 
ness.  I  think  they’ll  be  better  able  to 
support  this.  I  guess  you  could  look  at 
this  as  a  five-year  experiment  for  us. 
It  takes  us  .  .  .  toward  improving  on 
our  problem  of  waste  handling.  If  it’s 
successful,  it’ll  last  longer  than  five 
years.  I’m  pretty  optimistic.” 

Willett  said  that,  to  his  knowledge, 
it  was  the  first  such  system  for  a  news¬ 
paper.  ARTech’s  Waste  Management 
Division  graphic  arts  director,  Mike 
Jones,  said  Newsday  was  the  first 
U.S.  newspaper  to  adopt  a  total-sys¬ 
tem  approach  employing  such  an 
arrangement  with  an  ink  vendor. 

Jones  referred  to  “a  new  manage¬ 
ment  philosophy”  stressing  attention 
to  quality,  manifestations  of  which 
are  appearing  in  other  newspaper 
companies. 

“Things  like  this  have  a  certain 
momentum,”  he  told  E&P.  “It’s 
never  been  tried  before.  The  leaders 
have  to  show  that  it  can  be  done. 
Newsday  is  one  of  them.” 

GPI  has  more  than  100  in-plant 
arrangements  (including  technicians) 
at  commercial  printers  and  offers 
various  reclamation  systems  from  dif¬ 
ferent  vendors.  Brough  said  the  cus¬ 
tomer  may  specify  the  technology 
and/or  vendor  or  could  ask  GPI  to 
make  an  appropriate  choice,  adding 
that  GPI  is  not  tied  to  a  single  system 
vendor  or  a  particular  reclamation 
technology.  He  said  ink  management 
is  considered  on  a  case-by-case  basis 
according  to  individual  newspapers’ 
needs. 

According  to  Brough,  GPI  didn’t 
simply  cut  a  deal.  The  arrangement 
was  offered  to  other  papers  and  simi¬ 
lar  proposals  are  in  the  works. 
Because  it  bears  by  far  the  greater 
cost,  Brough  said  GPI  would  consider 
customers  of  about  $1  million  in 
yearly  ink  purchases.  The  particulars 
of  any  arrangement  depend  on  how 
much  a  newspaper  wants  and  how 
much  business  it  offers  for  how  long. 

Norris  said  ink  companies  may 
eventually  have  to  concentrate  on 
newspapers’  waste  concerns  when 
bidding  for  their  business.  He  said  he 
thought  GPI  would  use  such  an 
arrangement  “as  a  marketing  tool  to 
help  them  get  into  other  newspapers 
in  a  similar  way.” 

Competing  vendors  expressed 
similar  views  regarding  marketing 


strategy,  but  offered  little  other  com¬ 
ment. 

Ink  companies  have  been  aware  of 
waste  problems  and  have  sought  to 
design  reclamations  systems,  select 
others’  systems,  or  arrange  for  waste 
disposal. 


“We  do  assist  our  customers  in 
getting  rid  of  waste,”  said  Don  Phil¬ 
lips,  Flint  Ink  Corp.  news  ink  man¬ 
ager.  In  addition  to  its  own  facility  in 
Texas,  he  said  Flint  has  “engineered 
about  five  or  six  systems  for  newspa¬ 
pers”  and  works  with  reclamation 
equipment  manufacturers  to  meet 
customers’  needs. 

Phillips  cautioned  that  “we  are  not 
giving  this  away,  though.  There’s  just 
not  enough  money  or  profit  in  the  ink 
business.  Otherwise,  the  price  of  ink 
will  go  up.” 

As  for  the  Newsday-GPI  arrange¬ 
ment,  he  said  that  while  “we  are  very 
much  concerned  about  it,”  he 
acknowledged  that  “it  could  be  possi¬ 
ble,”  given  a  sufficient  percentage  of 
a  large  user’s  business  over  enough 
years. 

At  U.S.  Printing  Ink,  technical 
director  Larry  Lepore  said  his  firm 
also  offers  systems  of  its  own  design 
or  equipment  from  reclamation  sys¬ 


tems  manufacturers.  USPI  has 
offered  its  own  filtration  design  since 
1981  and  has  helped  several  newspa¬ 
pers,  including  the  Baltimore  Sun, 
install  such  systems,  which,  with 
some  subsequent  modifications,  are 
still  functioning.  Lepore  noted  that 


customers  in  all  cases  paid  for  the 
systems. 

According  to  Newsday,  USPI’s 
reclamation  system  plans  were 
among  those  considered.  Edelman 
said  his  company’s  reclamation  plans 
have  been  available  free  to  newspa¬ 
pers  since  1981.  He  said  USPI  offers 
information  on  materials  and  “engi¬ 
neering  help  in  terms  of  placement  or 
start-up  ...”  and  will  work  with 
newspapers’  “own  contractors  and 
their  own  engineering  groups.” 

Jones  described  the  system  offering 
from  GPI  as  a  menu  from  which  a 
newspaper  can  select  appropriate 
hardware  and  services,  up  to  and 
including  the  total  on-site  operation 
running  at  Newsday. 

“We  certainly  would  never  advo¬ 
cate  that  someone  not  go  with  recla¬ 
mation,”  said  Brough.  Regardless  of 
a  newspaper’s  ink  consumption,  he 
noted,  “We  see  the  way  legislation  is 
(Continued  on  page  36) 
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Though  Newsday  is  using  GPI  and  Huber  inks, 
Norris  explained  that  certain  presses  get  only  Huber 
ink  and  others  get  only  GPI  ink.  Still  other  units  get 
only  the  reclaimed  ink  (a  mix  of  both  companies’ 
products)  blended  with  virgin  GPI  black  ink. 
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Ink  reclamation  by  newspapers  is  catching  on 

About  200  newspapers  now  into  on-site  reciamation 

By  Jim  Rosenberg  I  (Calif.)  Independent  Journal  (a  USA  I  and  attorneys  “to  get  the  whole  envi- 


Where  once  newspapers  paid  haul¬ 
ers  to  remove  waste  ink  and  prayed 
for  its  proper  and  permanent  disposal, 
or  arranged  with  ink  vendors  to 
remove  the  used  product,  many  now 
process  their  own  waste. 

Advantages  include  savings 
through  use  of  reclaimed  ink  and  sol¬ 
vent,  direct  control  over  objection¬ 
able  waste,  and  a  large  reduction  in 
the  amount  of  that  waste. 

American  Newspaper  Publishers 
Association  environmental  services 
manager  Richard  Neergaard  said  sev¬ 
eral  smaller  newspapers  have 
designed  their  own  reclamation  sys¬ 
tems,  essentially  filtration  units.  Cit¬ 
ing  the  early  and  continuing  experi¬ 
ence  of  the  Reading  (Pa.)  Times  and 
Eagle  (82,000  combined  circulation), 
he  said  “filtering  of  the  letterpress  ink 
for  small  operations  is  not  that  com¬ 
plicated.” 

Neergaard  estimated  that  the  num¬ 
ber  of  newspapers  reclaiming  ink  on¬ 
site  remains  under  200.  Well  over  half 
of  those  sites  represent  Semler  instal¬ 
lations. 

Semler  Industries  Inc.  has  supplied 
ink  filtration  systems  for  the  past  14 
years  to  newspapers,  in  North  Amer¬ 
ica  and  abroad,  with  circulations 
ranging  from  20,000  to  about  one  mil¬ 
lion,  according  to  marketing  director 
Bob  Ryan. 

He  said  the  company  looks  upon 
“cold  filtration”  as  the  safest 
method,  “given  the  operating  envi¬ 
ronment  of  the  [newspaper]  plant.” 

Ryan  said  papers  of  various  sizes 
can  efficiently  utilize  Semler’s  prod¬ 
ucts  because  they  range  from  small 
portable  units  to  600-gallon/hour  sys¬ 
tems. 

Among  vendors  with  recent  instal¬ 
lations,  Finish  Corp.  put  solvent 
recovery  units  into  the  Washington 
Post’s  three  production  plants.  Val¬ 
ley  Forge  Engineering  Co.  Inc.  will  be 
installing  its  first  newspaper  Waste 
Ink  Processor  by  year’s  end.  Its 
patent-pending  WIP,  according  to 
distributor  Regis  Finn,  yields  “no 
waste  material  to  dispose  of.” 

Separation  Technologies  Inc. 
offers  a  heating-filtering  recovery 
system  for  both  ink  and  solvent 
mounted  on  a  single  skid.  Systems  it 
installed  earlier  this  year  range  from  a 
110-gallon  system  at  the  Marin 


Today  printing  site)  to  a  230-gallon 
system  at  the  Ashury  Park  (N.J.) 
Press. 

Separation  Technologies  market¬ 
ing  vice  president  Dan  King  said  the 
systems  are  designed  for  batch  rather 
than  continuous  processing.  (The 
company  has  also  installed  its  first 
water  treatment  system,  at  a  convert¬ 
ing  plant,  for  processing  flexo  inks.) 

“That  1 10  is  about  as  small  as  we 
go,”  said  King.  “It  just  doesn’t  lend 
itself  to  the  process  to  make  it  any 
smaller.”  He  said  a  paper  with  under 
15,000  circulation  and  about  a  barrel 
of  waste  ink  per  month  would  find 
reclamation  “a  little  tougher.” 

Smaller  papers  may  begin  to  benefit 
from  shared  or  part-time  reclamation- 
recovery  systems.  California  has 
recently  loosened  up  restrictions  to 
allow  temporary  treatment  units. 
TTUs  are  mobile  systems.  King  had 
several  inquiries  for  TTUs  and  said 
his  “machine  is  very  applicable  to 
that  kind  of  situation.”  He  added  that 
“We  foresee  that  to  be  a  solution  for 
the  real  small  papers.” 

Another  California  vendor.  The  Ink 
Company,  provides  just  such  a  sys¬ 
tem.  Its  truck-based  mobile  reclama¬ 
tion  system  (MRS)  recycles  ink  from 
drums  or  other  transportable  contain¬ 
ers.  Reclamation  is  performed  by  an 
MRS  crew,  which  provides  specifica¬ 
tion  reports,  recommends  dilutions, 
and  disposes  of  leftover  waste. 
Design  services  for  efficient  use  of 
recycled  ink  are  also  offered. 

Sales  and  marketing  manager  Rob¬ 
ert  Throckmorton  said  the  MRS 
recently  completed  testing  at  the 
Baton  Rouge,  La.,  Morning  Advo¬ 
cate,  where  “minor  modifications” 
were  made.  Further  operational  test¬ 
ing  was  expected  at  other  newspapers 
late  last  month,  and  a  second  truck 
will  be  built. 

Regulatory  differences  among 
states  are  a  concern  to  the  MRS  oper¬ 
ation.  Throckmorton  said  that  at  a 
commercial  test  site  in  Ohio  the  com¬ 
pany  invited  local  environmental  offi¬ 
cials  “to  visit  the  truck  and  to  make 
any  recommendations  for  modifica¬ 
tions  or  operational  procedures  that 
would  keep  us  in  compliance  with 
their  regulations.” 

He  added  that  his  firm  is  also  work¬ 
ing  with  environmental  consultants 


ronmental  issue  resolved.” 

KMl  Marketing  Inc.,  has  systems  in 
several  California  dailies,  with  circula¬ 
tions  ranging  from  85,000.  They  recy¬ 
cle  from  100  to  over  400  gallons  per 
month. 

At  the  larger  dailies,  ARTech  Inc. 
has  several  installations  that  include 
the  New  Haven  (Conn.)  Register, 
Dallas  Morning  News  and  Boston 
Globe.  In  addition  to  ink  and  solvent 
recovery,  ARTech  said  it  is  develop¬ 
ing  a  treatment  for  the  resulting  waste 
water. 

J.M.  Huber  Corp.  serves  other 
large-circulation  papers,  not  only  by 
centrifuging  waste  ink  hauled  to  its 
two  reclamation  centers  but  with  a 
long-standing  installation  using  the 
same  process  at  the  St.  Petersburg 
(Fla.)  Times,  a  more  recent  system  at 
the  Fort  Lauderdale  News/Sun-Sen¬ 
tinel  and,  in  the  near  future,  one  at  the 
Atlanta  Journal. 

Silbaugh  named 
president,  CEO 
of  Royal  Zenith 

Hugh  R.  Silbaugh,  former  presi¬ 
dent  of  Harris  Graphics’  Web  Press 
U.S.A.  division,  has  been  named 
president  and  CEO  of  Royal  Zenith 
Corp,  replacing  Sy  Weinstein,  who 
remains  a  company  consultant. 

Silbaugh  had  worked  for  Harris’s 
press  business  for  25  years.  The  divi¬ 
sion  was  recently  sold  to  Heidelberg. 
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Want  to  reclaim  your  ink? 

Here’s  what  you’ll  need 


By  Jim  Rosenberg 

For  its  ink  lab  and  reclamation¬ 
blending  operation,  Long  Island, 
N.Y.,  Newsday  invested  in  construc¬ 
tion  and  room  conversion  that 
included  venting,  fire  control,  electri¬ 
fication  and  plumbing. 

General  Printing  Ink  supplied  a 
skid-mounted  ARTech  ink  reclama¬ 
tion  unit,  staging  tank,  ink-blending 
unit  and  the  lab’s  equipment,  furnish¬ 
ings  and  technician. 

A  paper’s  preliminary  costs  will 
vary  according  to  available  space,  a 
building’s  interior  configuration  and 
measures  needed  to  meet  local  codes 
and  regulations.  Regardless  of  who 
pays  for  equipment,  its  cost  is  largely 
determined  by  how  it  is  purchased  — 
whether  unit-by-unit  or  in  some  sort 
of  system  package  addressing  ink, 
solvent  and  perhaps  water,  as  well  as 
pre-processing  storage  and  later 
blending.  An  ink  lab  is  a  further 
expense  not  required  for  reclamation. 

Unlike  longer-standing  methods 
employing  centrifugal  separation  or 
disposable  filter  elements,  the  system 
chosen  purifies  and  recycles  ink, 
using  heat  and  washable  multistage 
filtration  initially  aided  by  agitation. 

Newsday  assistant  quality  assur¬ 
ance  manager  Harvey  Abramowitz 
described  the  reclamation  unit  as 
“GPI-tailored  for  Newsday  use.” 

He  said  “there  seems  to  be  a  very 
open  dialogue”  between  GPI  and 
ARTech,  which  incorporated 
changes  recommended  by  Newsday 
and  GPI.  For  example,  a  new  pump 
was  installed  to  permit  a  flow  of  500 
gallons/minute  to  the  blend  tank  and 
an  extra  set  of  filters  was  added  at 
GPI’s  request. 

Testing  and  debugging  of  the  unit 
was  completed  within  days  of  installa¬ 
tion.  The  unit  was  in  production  two 
days  after  testing  and  reclaimed  ink 
was  on  three  presses  the  next  day. 
GPI  technical  services  manager  Jim 
Synnott  said  that,  in  all,  it  took  10 
days  from  delivery  to  satisfactory 
start-up.  In  the  first  three  weeks,  only 
about  500  gallons  had  been  pro¬ 
cessed.  When  asked  about  ink  quality 
after  heating,  Abramowitz  said  no 
problems  appeared  in  lab  tests  or  on 
press. 

Newsday  operations  projects  ana¬ 


lyst  Ed  Willett  conceded  that 
although  he  thought  everything  had 
been  covered,  glitches  kept  cropping 
up  but  were  effectively  handled. 

“It  always  seemed  like  somebody 
threw  something  in  front  of  us  right 
down  to  the  end,”  he  commented. 

Waste  ink  from  a  250-gallon  holding 
tank  is  pumped  to  a  vacuum  heating 
unit.  After  water  removal,  prefiltering 
and  heating  to  140  °  F  (at  which  ink 
and  solvent  separate),  vaporized  sol¬ 
vent  is  drawn  off,  condensed  and 
piped  away  and  Flomatic  valves 
release  the  liquid  contents  to  a  vibra- 
filtration  unit  next  to  the  heater. 
Newsday  said  it  did  not  have  to 
change  solvents  for  purposes  of  recla¬ 
mation. 


This  second  stage  filters  95%  lint- 
free  ink  from  the  heating  unit  at  30 
gallons/minute  through  a  21 -micron 
filter,  then  passes  it  to  10-micron  post 
filtration.  The  design  employs  parallel 
filters,  allowing  one  filter  to  operate 
while  the  other  is  brushed  clean  in 
solvent  (which  will  eventually  be 
returned  to  a  solvent  recovery  unit). 
The  operator  returns  to  make  a  wash¬ 
out  test  for  purity  and  cleans  the 
vibrafiltration  unit’s  screen.  Recla¬ 
mation  is  a  six-  to  eight-hour  cycle. 

If  the  product  passes,  it  is  blended 
with  virgin  ink.  Based  on  a  check  at 
the  lab,  blending  with  black  ink  can 
range  from  as  high  as  1 : 1  for  red  ink  to 
1 :4  for  yellow.  A  capped  pipe  from  the 
blending  tank  will  enable  a  bad  batch 
to  be  returned  by  flexible  hose  to  the 
adjacent  waste  ink  holding  tank  for 
retreatment.  Blended  ink  is  then 
returned  to  the  main  tanks. 

Because  GPI  is  supplying  an  on-site 
technician,  Newsday  will  not  be  using 
remote  computerized  monitoring 
offered  by  ARTech.  The  company 
said  its  equipment  can  also  be  pro¬ 
grammed  to  generate  summary  statis¬ 
tics  for  use  in  record-keeping,  and 


waste  audits  for  regulatory  com¬ 
pliance. 

Ink  lab 

The  room  Newsday  readied  for  the 
small  lab  is  near  the  reclamation  room 
and  includes  a  large  observation  win¬ 
dow  and  walls  painted  to  correspond 
to  required  lighting.  GPI  put  in  a  sink, 
benches  and  cabinets,  tack  reader- 
inkometer,  emulsification  tester,  fil¬ 
trate  measuring  chamber,  viscome¬ 
ter,  oven,  refrigerator  and  standard 
illumination. 

It  also  supplied  a  full-time  on-site 
technician  already  based  in  the 
vicinity.  Though  the  technician  is  a 
GPI  employee,  his  function  has  been 
integrated  within  Newsday  opera¬ 
tions. 

At  the  lab,  incoming  ink  is  checked 


to  see  that  it  meets  specs.  The  techni¬ 
cian  can  also  test  reclaimed  ink,  the 
subsequent  blend,  and  any  color  ink 
mixing-matching. 

A  total  system 

The  waste  problem  is  more  than  a 
matter  of  reclaiming  ink,  according  to 
ARTech  representative  Mike  Jones. 
ARTech  reports  it  is  working  on  treat¬ 
ment  of  the  water  component,  but 
that,  to  date,  only  one  newspaper  has 
inquired  about  purifying  residual  sol¬ 
ids. 

Jones  said  solids  account  for  less 
than  a  percent  of  total  weight  or  vol¬ 
ume.  Looking  “like  black  papier-ma¬ 
che,”  he  said,  the  mass  consists  of  a 
mixture  of  particulate  carbon  and 
paper  fiber  held  together  by  a  small 
quantity  of  ink  oil. 

(The  paper  lint  filtrate  contains 
only  tiny  amounts  of  oils  and  other 
contaminants.  Nevertheless,  it  must 
be  separated  from  unregulated  waste 
and  cannot  be  recycled  with  news¬ 
print  waste.) 

Jones  noted  that  for  every  17  bar¬ 
rels  of  waste  Newsday  produced, 
waste  ink  amounted  to  about  only 
seven  barrels.  The  rest  was  primarily 


A  paper’s  preliminary  costs  will  vary  according  to 
available  space,  a  building’s  interior  configuration 
and  measures  needed  to  meet  local  codes  and 
regulations. 
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solvent.  Jones  said  there  is  about  90% 
ink  recovery  from  barrels  containing 
solvent/water-contaminated  waste 
ink  only. 

Newsday,  however,  reported  that 
water,  solvent,  soap  and  ink  waste 
had  not  always  been  segregated.  Wil¬ 
lett  reported  that  there  are  about  six 
barrels  per  week  from  which  ink  is 
reclaimed. 

Jones  said  the  solvent  recovery 
system  Newsday  will  acquire  as  a  part 
of  the  agreement  with  GPl  first  allows 
for  natural  water-solvent  separation. 
After  the  operator  drains  the  water, 
solvent  is  vaporized,  removed,  con¬ 
densed  and  collected,  leaving  only 
solids  for  disposal.  The  unit  will  run  at 
15-20  gallons/hour  (operational  range 
is  2-100  gallons/hour). 

The  newspaper’s  insurer  required 
indoor  solvent-recovery  to  be  sited  in 
an  explosion-proof  room  against  an 
outside  wall  that  would  serve  as  an 
explosion-release  panel. 


The  reclamation  area  had  been  at 
the  end  of  the  building,  but  the  build¬ 
ing  “grew  around  it,”  said  Tillotson, 
thereby  precluding  modification. 

Of  the  solvent  recovery  equipment 
originally  bound  for  what  is  now  the 
reclamation  room,  only  the  distilla¬ 
tion  column  was  objectionable  to  the 
insurer. 

“You’re  boiling  off  the  solvents 
above  the  flashpoint,  so  potentially 
there’s  not  just  a  flammability  prob¬ 
lem  but  there’s  an  explosion  prob¬ 
lem,”  Tillotson  said,  adding,  the 
insurer  “felt  that  if  there  were  an 
explosion,  it  would  take  out  some  of 
our  sprinkler  piping,  it  would  go  into 
newsprint  and  possibly  even  the 
pressroom.” 

The  foregoing  applies  only  to 
recovery  of  solvent  now  in  use,  which 
Tillotson  said  has  a  flashpoint  of 
about  104-107  °F.  Use  of  the  solvent 
and  the  small  quantities  extracted 
during  ink  reclamation,  he  said,  were 
not  of  concern  to  the  insurer. 

Solvent  recovery  “was  all  sup¬ 
posed  to  be  part  of  the  system  when  it 
was  installed,”  said  Willett.  “Every¬ 
thing  fit  in  there  so  nice.  I  was  hoping 
for  the  solvent  portion.  But  that 
wasn’t  ARTech’s  fault,  that  was  our 
fault.  We  had  everything  all  set  up, 
and  when  they  hit  me  about  the  space, 
we  went  ahead  and  got  an  estimate 
from  The  Austin  Co.”  for  a  rooftop 
structure. 


The  rooftop  option,  one  of  several 
under  consideration,  could  cost 
$67,000.  With  wiring,  plumbing,  air 
conditioning,  heating,  and  other  fea¬ 
tures,  Willett  said  the  cost  came  to 
well  over  $100,000.  A  variance  may 
also  be  required,  owing  to  a  change  in 
building  height,  he  said.  Solvent 
recovery  is  planned  for  1989. 

Rooftop  explosion-proofing  may  be 
unnecessary  and  undesirable.  The 
location  may  offer  safe  dissipation  of 
both  the  force  and  the  fluids  in  the 
event  of  an  accident,  whereas  a  more 
resistant  enclosure  might  contain  an 
explosion’s  shock,  possibly  directing 
its  force  down  upon  the  building. 

“They’re  not  talking  about  explo¬ 
sion-proof  up  on  the  roof,”  said 
Newsday  operations  vice  president 
Jim  Norris.  “All  it  would  be  .  .  .  [is] 
weatherproof  up  there.  If  it  were 
explosion-proof,  1  guess  it  would  be 
like  a  little  bomb.” 

According  to  Lockwood  Greene 


Engineers  Inc.  newspaper  division 
manager  Mike  Luciano,  rotogravure 
plants  commonly  duct  solvent-laden 
air  to  the  roof  for  processing. 

Newsday  still  stores  solvents  and 
other  materials  in  the  reclamation 
area.  There  is  no  other  suitable  loca¬ 
tion  for  them.  Except  for  what 
amounts  to  distillation,  the  area  meets 
the  same  specifications  required  for 
solvent  recovery. 

Regulation 

Concern  with  such  matters  is  but  a 
part  of  the  overall  problem  of  con¬ 
forming  to  government  regulations. 
Some  newspapers  reclaiming  ink  and 
solvents  have  been  able  to  install  sys¬ 
tems  in  a  manner  most  convenient  to 
them,  sometimes  without  any  permit¬ 
ting,  according  to  ARTech’s  Jones. 
But  Newsday’s  plant  lies  just  over  the 
line  in  Suffolk  County,  which  has 
strict  codes  governing  environmental 
and  occupational  safety  and  has  par¬ 
ticular  concern  for  its  vulnerable 
water  table. 

Willett  stressed  the  importance  of 
keeping  current  on  regulations,  espe¬ 
cially  local  ones,  but  agreed  with  a 
visiting  production  manager  who 
expressed  frustration  at  the  seeming 
impossibility  of  getting  consistent 
interpretations  from  different  rep¬ 
resentatives  of  the  same  regulatory 
body. 

He  advised  putting  one  individual 


in  charge  of  finding  out  what  state  and 
local  permits  are  required  and  what 
the  insurer  wants,  then  telling  the 
vendor  exactly  what  is  needed. 

While  Norris  would  say,  “This  is 
something  we’re  doing  to  clean  up  our 
act  as  far  as  emissions  go,”  he  later 
added  it  “also  fits  into  a  path  we’re 
following  that  has  to  do  with  reducing 
the  total  number  of  vendors.  We’d 
like  to  get  down,  ideally,  in  the  press¬ 
room,  to  one  plate  and  one  blanket 
and  one  ink  and  fountain  solution  and, 
it’ll  never  happen,  but  .  .  .  one  news¬ 
print  off  one  machine”  in  order  to 
have  fewer  worrisome  variables. 

He  said  he  believes  the  industry  has 
not  paid  enough  attention  to  the  mat¬ 
ter. 

“We  are  constantly  going  after  low 
bid  .  .  .  you  can  still  do  that,  you  can 
still  quote  a  low  price.” 

He  noted  his  paper  uses  three  inks 
(including  the  mixed-vendor, 
reclaimed-blended  product)  from  two 
vendors,  but  always  runs  each  on  the 
same  presses. 

“As  far  as  the  presses  are  con¬ 
cerned,  we’re  a  one-vendor  ink 
user,”  he  said. 

Lipscomb  heads 
Atex  users  group 

The  Atex  Newspaper  Users  Group 
recently  elected  Mary  Lipscomb  as 
its  new  president. 

Lipscomb  is  assistant  managing 
editor/production  at  the  Battle  Creek 
(Mich.)  Enquirer.  Among  other  new 
officers  are  Philadelphia  Newspapers 
Inc.  special  projects  manager  David 
Hard,  first  vice  president/program, 
and  The  (Toledo,  Ohio)  Blade  sys¬ 
tems  director  Lee  Gagle,  membership 
chairman. 

In  order  to  open  communication 
with  other  users,  the  group  amended 
its  bylaws  to  permit  the  seating  of 
three  more  board  members,  who  will 
represent  commercial,  European  and 
Australian-Asian  users. 

Willard  gets 
new  Hell  post 

Hell  Graphic  Systems  Inc.  named 
Susan  L.  Willard  education  and 
training  director,  a  new  position.  She 
is  responsible  for  operator,  hardware 
and  customer  relations  training  for 
customer  service  and  technical  opera¬ 
tions  staff. 

Willard  had  earlier  worked  for 
Xyvision  Inc.  J'.nd  Compugraphic, 
where  she  served  in  similar  positions. 


Jones  said  there  is  about  90%  ink  recovery  from 
barrels  containing  solvent/water-contaminated  waste 
ink  only. 
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Shop  talk 

(Continued  from  page  56} 

The  Gannett  chain  was  founded  on 
the  principle  of  entering  only  small  or 
medium  markets  with  no  competi¬ 
tion.  That  is  where  the  money  is,  and 
those  properties  have  fueled  the  Gan¬ 
nett  chain  expansion  even  into  com¬ 
petitive  markets,  where  the  same 
philosophy  holds  —  eliminate  com¬ 
petition.  Witness  Detroit,  Salem. 
Ore.,  and  Little  Rock,  Ark. 

Picard  faults  the  Newspaper  Pre¬ 
servation  Act  for  “allowing  JOA 
newspaper  privileges  permitted  only 
publicly  regulated  utilities."  Perhaps 
unintentionally  he  pinpoints  the  pro¬ 
cess  by  which  American  daily  news¬ 
papers  have  devolved:  first,  into  two- 
newspaper  towns,  and  then  into 
unstable  duopolies  which  inevitably 
(as  Neuharth  testified)  become  mono¬ 
polies  and  are,  economically  speak¬ 
ing,  quasi-public  utilities  which  can¬ 
not  be  regulated  without  destroying 
First  Amendment  protection. 

His  remedy  —  under  a  JOA 
“profit-pooling  should  be  permitted 
only  if  the  division  of  profits  is  based 
on  some  performance  criteria  that 
promote  editorial  quality,  customer 
service,  or  improved  marketing”  — 
is,  to  put  it  charitably,  idealistic, 
impractical,  probably  unconstitu¬ 
tional. 

Finally  Picard’s  call  for  the  act's 
revision  “to  prohibit  JOA  papers 
specifically  from  engaging  in  activi¬ 
ties  that  might  harm  suburban  daily  or 
weekly  newspapers”  wanders  into 
never-never  land.  It  is  easy  to  under¬ 
stand  the  current  furor  among  alterna¬ 
tive  and  suburban  papers  in  opposing 
any  loosening  of  the  prohibition 
against  JOA  papers  from  going  into 
shopper  (TMC)  distribution. 

What  is  hard  to  understand  is, 
where  were  they  when  all  single-own¬ 
ership  (monopoly)  dailies  started  this 
very  thing  about  1975?  The  other  98% 
of  non-JOA  dailies  which  are  mono¬ 
polies  are  doing  this  same  thing  now. 
What  is  the  difference?  Why  isn’t  the 
campaign  directed  against  all  single¬ 
ownership  dailies  that  use  a  TMC  to 
thwart  or  suppress  competition  from 
suburbans,  alternatives,  and  other 
independents? 

Now  we  come  to  two  crucial  ques¬ 
tions  the  newspaper  world  and  the 
public  should  answer:  ( 1 )  If  the  News¬ 
paper  Preservation  Act  is  continued, 
how  can  it  serve  the  general  welfare? 
and  (2)  Should  the  Newspaper  Preser¬ 
vation  Act  be  repealed? 

As  long  as  the  Newspaper  Preser¬ 
vation  Act  remains  on  the  books. 


Gannett  and  Knight-Ridder  have  a 
legitimate  claim  on  its  remedies.  The 
basic  fact  —  repeat,  fact  —  that  two 
daily  papers  cannot  compete  for  long 
in  the  same  market  is  the  essential  and 
unassa'!"ble  rationale  for  the  News¬ 
paper  Preservation  Act.  The  newly 
emerging  problem  is  that  Gannett  v.v. 
Knight-Ridder  does  not  fit  the  original 
scenario  of  preventing  one  dominant 
operator  from  forcing  a  smaller  inde¬ 
pendent  out  of  business.  This  is  where 
the  attorney  general  must  step  in  if  the 
public  interest  is  to  be  served. 

The  Detroit  JOA  is  theoretically 
sound,  but  flawed  in  two  respects  in 
point  of  public  interest.  Both  monster 
companies  stand  to  “clean  up”  if  they 
get  a  JOA  —  or  one  will,  if  the  JOA  is 
denied. 

For  this  reason,  the  attorney  gen¬ 
eral  should  stipulate  a  “profit  mora¬ 
torium”  for  a  given  number  of  years, 
perhaps  five,  to  remove  the  stigma  or 
incentive  of  any  scheming  to  obtain  a 
JOA.  After  all,  elimination  of  losses 
would  be  a  plentiful  reward. 

Secondly,  the  managing  board 
must  not  be  controlled  by  the  aggres¬ 
sor,  as  it  is  now.  Gannett’s  3-2  vote 
margin  gives  it  total  control  in  crucial 
issues,  as  has  already  been  demon¬ 
strated.  The  swing  vote  should  be 
appointed  by  the  attorney  general,  or 
by  agreement  between  the  two  parties 
and  the  attorney  general,  to  represent 
the  public  interest.  You  may  say  the 
companies  would  not  accept  such  a 
stipulation.  Possibly,  but  the  attorney 
general  doesn’t  have  to  grant  the 
JOA,  either. 

Too  much  government  control?  It 
sure  is  —  but  that’s  what  the  industry 
asked  for  when  it  sought  to  circum¬ 
vent  the  antitrust  laws. 

Lastly,  should  the  Newspaper  Pre¬ 
servation  Act  be  repealed?  Few  peo¬ 
ple  in  the  general  public  understand 
that  the  newspaper  business  is  pecul¬ 
iar  in  that  business  departments  can 
be  combined  while  the  news-editorial 
departments  remain  competitive. 
That  is  reasonable  and  laudatory,  and 
it  is  the  rationale  of  the  Newspaper 
Preservation  Act,  but  the  law’sjustifi- 
cation  is  its  fatal  flaw. 

Preserving  “two  voices”  in  a  com¬ 
munity  depends  on  the  judgment  of  a 
government  otTicial.  What  are  “two 
voices”?  Are  they  merely  two  edito¬ 
rial  policies  of  any  kind?  Are  they 
Republican  and  Democrat?  Conserv¬ 
ative  and  liberal?  Capitalist  and 
socialist? 

The  attorney  general  has  the  power 
to  decide,  and  it  is  a  decision  that  can 
hinge  on  a  question  of  content.  If  so 
made,  it  would  be  a  desicion 
anathema  to  First  Amendment  think¬ 
ing.  No  attorney  general  has  con¬ 


fronted  this  issue  yet  or  based  his 
decision  on  this  equation,  but  he  has 
the  power.  It  might  prove  to  be  a 
gravely  dangerous  power.  That 
power  —  not  the  quibbling  over 
whether  a  paper  is  “failing”  —  is  the 
most  important  issue. 

As  long  as  the  Newspaper  Preser¬ 
vation  Act  is  on  the  books,  the  Detroit 
JOA,  with  economic  stipulations,  is 
Justified  in  the  public  interest.  The 
long-term,  fundamental  question  is 
whether  the  law  best  serves  the  inter¬ 
est  of  a  free  press  operating  in  a  com¬ 
petitive  environment  free  from  gov¬ 
ernment  control. 

If  you  don’t  like  JOAs,  repeal  the 
law  and  let  market  forces  take  over. 
You’ll  restore  “pure  capitalism”  and 
lose  only  about  20  daily  newspapers 
in  the  process. 

Involvement 

(Continued  from  page  13) 

that  position  in  the  Buckner  group, 
said  reader  response  has  been  posi¬ 
tive. 

“Many  people  have  been  telling  me 
their  own  horror  stories  about  being 
hit  by  uninsured  motorists,”  she 
stated. 

Beveridge  said  she  received  the 
standard  union  rate  of  $461  for  her 
appearance,  with  the  money  having 
been  deposited  in  a  trust  fund. 

“I  don’t  know  yet  how  it  will  be 
used,”  she  said.  “1  certainly  didn’t  do 
this  for  the  money.” 

Beveridge  declared  that  she  has  not 
yet  finished  her  battle  for  no-fault.  On 
Oct.  25,  she  will  be  part  of  a  panel  on  a 
public  broadcasting  tv  program 
examining  the  auto  insurance  busi¬ 
ness. 

Letters 

(Continued  from  page  7) 

at  public  institutions.  The  editor  takes 
on  the  editorial  rights  of  the  owner 
when  the  owner  is  an  agency  of  the 
state.  Or  so  1  was  taught. 

When  high  school  principals  have 
to  delete,  cut,  curtail,  or  even  breath 
on  student  publications,  it’s  a  sad 
day. 

When  their  right,  as  in  this  case,  is 
maintained  to  censor  unrelated  sto¬ 
ries  for  no  reason  at  all,  1  get  very 
nervous. 

When  people  of  respected  title  in 
the  Journalism  industry  defend  such 
actions,  I  start  seeing  red. 

Steve  Arney 

(Arney  is  with  the  Edwardsville  [III.] 
Intelligener.) 
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IN  BRIEF 


Study  looks  at 
improving  coverage 
of  U.S.-Japan  issues 

American  journalists  are  more 
objective  but  less  knowledgeable  than 
their  Japanese  counterparts  in  cover¬ 
ing  trade  issues  between  the  two 
countries,  according  to  a  study  by  the 
public  relations  firm  of  Rubenstein, 
Wolfson  &  Co.  Inc. 

The  study  included  the  views  of 
both  journalists  and  business  execu¬ 
tives  from  both  countries  and  recom¬ 
mended  ways  to  improve  coverage. 

The  study  found  that  only  3%  of  the 
American  journalists  surveyed  felt 
their  Japanese  colleagues  were  objec¬ 
tive  in  reporting  U.S.-Japan  trade 
matters.  However,  53%  of  the  Japan¬ 
ese  journalists  interviewed  said  their 
American  counterparts  were  objec¬ 
tive. 

Two-thirds  of  the  U.S.  executives 
interviewed  found  that  U.S.  media’s 
coverage  of  the  trade  issues  between 
the  countries  was  superficial  or 
spotty. 

The  study  also  noted  that  many 
American  journalists  had  poor  Japan- 
ese-language  skills  and  little  education 
about  Japanese  culture  and  history  to 
provide  a  context  for  their  reporting. 

The  study  said  to  improve  U.S. 
press  coverage  of  U.S.-Japan  issues 
reporters  should  receive  special 
training  in  covering  Japan  and  use 
both  Japanese  and  American  sources. 
The  study  also  called  for  more  joint 
ventures  between  Japanese  and 
American  news  media  and  wire  ser¬ 
vices. 

Fire  in  pressroom 
delays  publication 

A  pressroom  fire  at  the  San  Diego 
Union  forced  editors  to  put  out  a  thin¬ 
ner  and  delayed  version  of  the  news¬ 
paper. 

About  150  to  200  people  were  evac¬ 
uated  from  the  building  early  Oct.  15 
when  fire  broke  out  in  one  of  four 
presses  churning  out  the  morning 
newspaper,  said  fire  Battalion  Chief 
Russell  Loughy. 

A  sprinkler  system  extinguished 
the  fire  in  minutes  and  nobody  was 
injured,  but  two  presses  were 
knocked  out  of  service,  said  Bob 
Robinson,  assistant  general  manager 
of  the  Union-Tribune  Publishing  Co. 

About  70,000  copies  were  printed 
before  the  fire  and  were  distributed  on 
time,  but  a  pared-down  version 


printed  on  two  presses  went  out  sev¬ 
eral  hours  late  to  about  200,000  read¬ 
ers,  he  said. 

Water,  smoke  and  fire  damage  was 
estimated  at  $2.5  million,  the  majority 
to  pressroom  equipment,  said  fire 
Capt.  Ralph  Carrizosa. 

—  AP 

Lottery  ad  bill 
goes  to  president 

The  Senate  and  the  House  have 
passed  a  lottery  ad  bill  that  will  go  into 
effect  18  months  after  it  is  signed  by 
the  president. 

The  bill  permits  the  advertising  of 
any  legal  lotteries  conducted  by  non¬ 
profit  entities;  all  lotteries  conducted 
by  any  governmental  entity,  although 
a  state-conducted  lottery  can  only 
advertise  in  its  own  state  or  any  other 
state  which  has  its  own  state-run  lot¬ 
tery;  and  any  activity  conducted  as  a 
promotional  activity  by  a  commercial 
entity  that  is  clearly  occasional  and 
ancillary  to  the  primary  business  of 
that  commercial  entity. 

Ky.  daily  to  drop 
its  Monday  edition 

The  Daily  News  of  Middlesboro, 
Ky.,  announced  it  is  dropping  its 
Monday  edition. 

It  was  the  second  time  in  less  than  a 
week  that  a  New  York  Times  Co. 
newspaper  in  Kentucky  announced 
plans  to  quit  publishing  on  Mondays. 
The  Harlan  Daily  Enterprise  had 
announced  it  would  print  its  last  Mon¬ 
day  edition  Oct.  17. 

Both  the  Middlesboro  and  Harlan 
newspapers  have  been  published 
Monday  through  Saturday. 

“We  are  restructuring  our  product 
to  better  reflect  the  changing  needs  of 
our  readers  and  advertisers,”  said 
publisher  Earl  Burchfield. 

“Our  readers  tell  us  they  want  a  tv 
magazine  and  upgraded  features,” 
Burchfield  said.  “Our  advertisers  are 
using  more  preprinted  inserts  in  our 
paper,  most  that  have  been  printed 
elsewhere.  This  reduces  our 
resources.” 

The  Daily  News  said  it  would  begin 
publishing  a  television  magazine  later 
this  month  and  plans  have  been  made 
to  revive  features  such  as  a  full-size 
weather  box  and  a  weekly  religion 
page. 

A  daily  News  story  said  the  paper’s 
management  viewed  the  move  as 
more  “a  streamlining  effort  than  the 
loss  of  a  day’s  edition.” 

—  AP 


Stake  increased  in  I 
London  dailies 

Daily  Mail  and  General  Trust 
P.L.C.,  a  British  investment  com¬ 
pany,  said  it  has  agreed  to  acquire  the 
50.5%  of  Associated  Newspaper 
Holdings  P.L.C.  that  it  does  not 
already  own. 

The  offer  of  $13.46  a  share  for  the 
remaining  66.9  million  shares  out¬ 
standing  puts  a  value  of  $2. 1  billion  on 
the  company,  which  publishes  the 
London  Daily  Mail,  The  Evening 
Standard  and  The  Mail  on  Sunday. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  236  grants  totaling 
$1,249,621  in  46  communities  served 
by  Gannett  Co.  Inc.  interests.  To  date 
in  1988,  the  Gannett  Foundation  has 
approved  more  than  $17  million  in 
grants. 

Scholarships  given 

Val  Cutajar  of  Plainview,  N.Y., 
and  Anthony  D’Abbraccio  HI  of 
Astoria,  N.Y.,  have  won  the  first  Nat 
Goldstein  Memorial  Scholarship  pre¬ 
sented  by  the  Metropolitan  Route- 
dealers  Association. 


Raiders 

(Continued  from  page  17) 

back  yards  to  begin  recruiting  minori¬ 
ties.  He  pointed  to  a  summer  intern¬ 
ship  program  he  started  in  Durham 
with  a  local  black  college. 

Several  people  said  newspapers 
have  to  go  beyond  college,  beyond 
high  school  to  junior  high  schools,  in 
order  to  interest  minorities  in  newspa¬ 
pers. 

Reid  MacCluggage,  editor  and 
publisher  of  The  Day  in  New  London, 
Conn.,  urged  more  large  papers  to 
share  with  smaller  papers  the  reams 
of  minority  resumes  they  receive.  The 
hope  is  to  permit  interested  minority 
journalists  to  gain  experience  at 
smaller  papers  in  preparation  for 
major  league  papers. 

Paradoxically,  raiding  could  have  a 
silver  lining  for  smaller  newspapers. 
Hawkins  said  being  a  stepping  stone 
can  be  a  significant  “recruiting  tool.” 

In  other  words,  it  doesn’t  hurt  to 
tell  a  minority  job  applicant  that  the 
last  person  in  the  job  went  to  the 
Washington  Post. 
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Speakers  offer  the  ‘Secrets  of  Success’ 

Panelists  at  ‘How  to  Become  Syndicated’  seminar  include  Bil  Keane, 

Edith  Lank,  Mike  Peters,  Percy  Ross,  and  moderator  Mort  Walker 


By  David  Astor 

The  panel  session  was  entitled 
“Sharing  the  Secrets  of  Success,” 
and  the  creators  doing  the  speaking 
offered  all  kinds  of  advice  about  get¬ 
ting  a  cartoon  or  column  syndicated. 
But  the  common  thread  in  many  of  the 
remarks  was  the  need  for  persever¬ 
ance. 

Dayton  Daily  News  editorial  car¬ 
toonist  Mike  Peters,  for  instance,  said 
he  sent  out  submissions  for  seven 
years  before  United  Feature  Syndicate 
finally  picked  up  his  work. 

“Some  of  the  rejections  were 
addressed  to  occupant,  not  Mike 
Peters,”  he  Jokingly  told  the  audience 
of  350  at  the  Newspaper  Feature 
Council’s  “How  to  Become  Syndi¬ 
cated”  seminar  in  New  York  City 
earlier  this  month.  “But  I  enjoyed 
even  getting  rejections  ....  They’re 
part  of  the  business.  At  least  they 
[syndicate  editors]  know  you’re 
alive.” 

It  took  Percy  Ross,  another  semi¬ 
nar  panelist,  over  five  years  to  get 
syndicated  after  developing  his 
“Thanks  a  Million”  column  that  gives 
readers  money. 

The  72-year-old  Minneapolis  mil¬ 
lionaire  said  about  50  large  and  small 
syndicates  rejected  him  because  of 
his  age,  because  they  doubted  his  sin¬ 
cerity,  and  for  other  reasons. 

“It’s  more  difficult  getting  syndi¬ 
cated  than  becoming  a  congress¬ 
man!”  commented  Ross,  who  even¬ 
tually  signed  with  the  old  Register  and 
Tribune  Syndicate  in  1983  after  Min¬ 
neapolis  Tribune  editor  Charles 
Bailey  put  in  a  good  word  for  him. 
Ross  (profiled  in  E&P,  February  28, 
1987)  is  now  with  Creators  Syndicate. 


Bil  Keane 


Panelist  Edith  Lank  self-syndi¬ 
cated  her  “House  Calls”  column  for  a 
number  of  years  before  finally  signing 
with  the  Los  Angeles  Times  Syndicate. 
The  real  estate  writer’s  agreement 
with  LATS  resulted  from  attending 
the  NFC’s  first  “How  to  Become 
Syndicated  Seminar”  in  1986. 

Lank’s  50-paper  client  list  undoubt¬ 
edly  impressed  LATS.  While  creators 
seeking  syndication  usually  do  not 
need  that  much  exposure,  it  does  help 
to  be  published. 

Panelist  Bil  Keane,  for  instance, 
worked  as  a  Philadelphia  Bulletin 
artist  before  entering  syndication.  His 
“Family  Circus”  panel  is  now  with 
King  Features  Syndicate. 

Peters  (profiled  in  E&P,  August  1 1 , 
1984)  was  also  a  staff  artist  —  for  the 
Chicago  Daily  News  —  prior  to  join¬ 
ing  the  Dayton  Daily  News  and  later 
United. 

“Get  published,”  Peters  advised 
the  audience.  “Build  a 


Mike  Peters 


portfolio  ....  See  how  your  car¬ 
toons  look  on  a  page  when  they’re 
reduced  .  .  . .” 

Contacts  can  help,  too.  In  Peters’ 
case,  renowned  editorial  cartoonist 
Bill  Mauldin  (now  with  the  Chicago 
Sun-Times  and  North  America  Syndi¬ 
cate)  recommended  him  for  the  Day- 
ton  job.  This  meant,  Peters  recalled 
with  a  laugh,  that  he  no  longer  had  to 
wish  for  Mauldin’s  life  to  end. 

“I  asked  Mauldin  every  day  how  he 
felt,  because  most  editorial  cartoon¬ 
ists  have  to  wait  for  someone  to  die  to 
get  a  job,”  said  the  Pulitzer  Prize 
winner.  “I  did  everything  but  hold  a 
mirror  under  his  nose!” 

Peters  told  attendees  more  seri¬ 
ously:  “With  few  exceptions,  car¬ 
toonists  are  more  than  willing  to  try  to 
help  and  send  you  in  the  right  direc¬ 
tion  —  because  they  were  helped  and 
encouraged  themselves.” 

And  how  did  the  panelists  come  up 
with  the  feature  ideas  that  would  get 
them  syndicated? 

Keane  (profiled  in  E&P,  February 
23,  1985)  drew  on  his  own  home  life 
for  “The  Family  Circus.” 

Peters,  although  he  didn’t  quite 
realize  it  in  the  beginning,  also  pat¬ 
terned  the  dog  in  “Mother  Goose  and 
Grimm”  after  himself.  Peters  created 
the  Tribune  Media  Services  comic 
because  he  felt  he  needed  another 
challenge  and  another  cartoon  outlet. 

“Most  editorial  cartoonists  move 
to  other  papers  to  keep  the  energy 


From  left  to  right  are  Percy  Ross,  Mike  Peters,  Edith  Lank,  and  Mort  Walker. 
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up,”  said  Peters.  “I  started  a  strip.” 
And  the  comic  developed  the  way  it 
did,  he  added,  because  “my  favorite 
editorial  cartoons  all  had  to  do  with 
animals  and  fantasy.” 

Peters  advised  the  audience  to  be 
true  to  themselves  when  developing  a 
comic  rather  than  just  base  it  on 
recent  trends. 

“Stay  with  a  subject  you  know,” 
added  Keane. 

Lank  came  up  with  “House  Calls” 
when  she  wanted  to  give  her  son  and 
daughter-in-law  advice  about  buying 
their  first  home.  Lank,  who  had  a 
broker’s  license  and  experience 
working  in  her  husband’s  real  estate 
office,  ended  up  writing  a  10-page 
tome  for  the  couple.  Her  impressed 
daughter-in-law  lent  it  to  three  people 
and  suggested  that  Lank  try  to  get  it 
published. 

The  encouraged  Lank  soon  pitched 
a  real  estate  column  to  the  Rochester 
(N.Y.)  Democrat  and  Chronicle, 
which  took  the  question-and-answer 
feature  immediately. 

Lank  then  began  to  learn  the  process 
of  successful  self-syndication  pains¬ 
takingly.  The  columnist  did  twice- 
yearly  mailings  of  500  sales  pieces  to 
newspapers,  discovered  she  should 

Four  story  photos  by  David  Astor 


suggested  Ross  consider  doing  a  col¬ 
umn  to  spread  his  philosophy  of  shar¬ 
ing.  The  former  vice  president  ended 
the  conversation  by  saying:  “Thanks 
a  million,  old  buddy,  and  take  care.” 

Ross  now  has  over  210  newspaper 
clients.  He  has  also  written  a  book, 
and  a  television  pilot  is  in  the  works. 

“I  love  what  I’m  doing,”  stated 
Ross,  who  said  he  tries  to  be  “a  ray  of 
hope”  to  readers  and  “an  example  of 
how  each  of  us  can  help  others.” 

“It’s  wonderful  in  this  day  and  age 
to  find  that  sort  of  spirit,”  said  panel 
moderator  and  “Beetle  Bailey”/“Hi 
and  Lois”  creator  Mort  Walker,  who 
also  made  several  humorous  com¬ 
ments  when  introducing  the  speakers. 
One  of  the  King  cartoonist’s  observa¬ 
tions  was  that  Peters  had  “a  collec¬ 
tion  of  sweaters  that  competes  with 
the  lady  from  the  Philippines”  — 
Imelda  Marcos. 

Peters  himself  told  a  couple  of 
funny  anecdotes.  There  was  the  time, 
for  instance,  when  one  of  his  charter 
clients  dropped  his  editorial  cartoons. 
Peters  took  this  so  personally  that  he 
phoned  the  paper  to  find  out  why  it 
had  canceled.  “Did  you  drop  Mike 
Peters  because  of  the  recession?” 
asked  Peters,  who  disguised  himself 
as  a  United  salesperson.  “No,  it  was 
(Continued  on  page  44) 


ATTRACTING  READERS  ISN'T  BLACK  AND  WHITE. 


Percy  Ross 

charge  based  on  a  paper’s  circulation, 
disciplined  herself  to  write  more  suc¬ 
cinctly,  made  sure  she  was  “scrupu¬ 
lous”  about  deadlines,  and  kept  good 
relations  with  her  readers  by  answer¬ 
ing  every  one  of  their  many  letters. 

“1  even  answer  the  ones  that  start 
‘Dear  Sir’!”  said  Lank,  who  is  the 
author  of  six  books. 

The  idea  for  “Thanks  a  Million” 
came  about  in  perhaps  the  most  dra¬ 
matic  way  of  all.  Ross  threw  a  party 
on  Christmas  Eve  of  1977  for  1,050 
poor  and  disabled  kids,  and  gave  them 
each  a  bicycle.  The  next  day  Ross  —  a 
child  of  poor  parents  himself  — 
received  a  congratulatory  call  from 
the  dying  Hubert  H.  Humphrey,  who 
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You  hue!  Here's  the  way  to  do  it.  With  our  Color  Foto 
Service.  Full<olor  photos  for  our  weekly  Food  Mini  and 
Travel  Mini  services.  Plus  the  perfect  exposure  for  most  of 
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(Continued  from  page  43) 
because  his  cartoons  suck,”  the  edi¬ 
tor  replied. 

Then  there  was  the  time  a  Pitts- 
burgh-area  reader  of  “Mother  Goose 
and  Grimm”  expressed  displeasure 
with  the  canine  Grimm  drinking  water 
out  of  the  toilet.  The  reader  felt  this 
was  setting  a  bad  example  for  other 
dogs! 

“Mike,”  Keane  said  after  the  out¬ 
going  Peters’  remarks,  “you’ll  do 
OK  once  you  come  out  of  your 
shell.”  And  “The  Family  Circus” 
cartoonist  added  that  he  loved  Peters’ 
strip  —  “Goosing  Mother  Grimm.” 

Keane,  as  usual,  had  plenty  of 
other  one-liners.  “It’s  more  than  a 
thrill  to  be  here,”  he  began.  “It’s  a 
damn  inconvenience.” 

The  Arizona-based  cartoonist  then 
quoted  New  York  real  estate  magnate 
Donald  Trump  as  having  said  “a  man 
with  $50  million  is  no  happier  than  a 
man  with  $49  million.” 

Jumping  to  Asia  and  the  recent 
Olympics,  Keane  reported  that  Greg 
Louganis’  mother  warned  her  son: 
“If  you  go  to  Korea,  stay  out  of  those 
dives!” 

After  mentioning  the  “movement 
to  put  pictures  of  missing  senior  citi¬ 
zens  on  prune  juice  bottles,”  Keane 
expressed  some  jealousy  about  the 
upcoming  sabbatical  for  “The  Far 
Side”  creator  Gary  Larson  of  Univer¬ 
sal  Press  Syndicate.  “I’m  planning  to 
take  15  minutes  off  next  January  and 
the  syndicate’s  deducting  it  from  my 
commission  check,”  Keane  moaned. 

Joking  about  past  failures,  Keane 
reported  that  he  has  been  “rejected 
by  a  man-eating  plant,”  that  he  “used 
to  play  piano  in  a  marching  band,” 
and  that  he  once  “learned  to  take 
black-and-white  pictures  of  rain¬ 
bows.” 

Getting  a  little  more  serious,  the 


Garlits  writing  automotive  feature 
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A  column  by  professional  drag  rac¬ 
ing  champion  “Big  Daddy”  Don  Gar¬ 
lits  has  been  introduced  by  Tribune 
Media  Services. 

The  weekly  “Ask  Don  Garlits” 
answers  car  owners’  questions  about 
their  vehicles  and  discusses  automo¬ 
tive  issues  and  trends. 

In  one  column,  Garlits  responded 
this  way  to  a  reader  query  about 
improving  gas  mileage:  “I  would  rec¬ 
ommend  using  a  small  500  CFM  Car¬ 
ter  carburetor  and  a  gas-saver  cam  by 
Iskenderian,  Grower,  or  Crane.  This 
will  give  two  to  three  extra  miles  to 
the  gallon  with  no  noticeable  differ¬ 
ence  in  performance.” 

The  Florida-born  Garlits  has  been 
building  and  racing  cars  for  over  30 
years  —  winning  the  NHRA  World 
Championship  three  consecutive 
times,  setting  speed  records  of  275.55 


mph  and  5.26  seconds  for  the  quarter 
mile,  introducing  mechanical  innova¬ 
tions  such  as  lighter  motorcycle-style 
wheels  and  port  fuel  injection,  and 
earning  over  $6  million. 

Garlits  —  who  owns  the  Museum  of 
Drag  Racing  in  Ocala,  Fla.  —  restores 
and  rebuilds  cars  as  a  hobby. 


Don  Garlits 


Copley  offers  ‘Vegetarian’  feature 


Lorna  Sass 

cartoonist  said  success  can  be  rela¬ 
tive.  Keane  noted  that  he  first  thought 


- - I  AAMM.  \ 

/  \  MAYftft  YOU  Ift 

■‘urr  \  fii&utro&o., 

ytyft  MAVSe  J 
tHitAfto.  , 

y  MY  TWOCftMTft 
■ — \rT  «-AiH... 


'Pogo'  comics  urging  readers  to  vote  have  been  sent  to  newspapers  by  the  Los 
Angeles  Times  S)'ndicate.  The  above  strip  is  designed  to  be  used  before  Novem¬ 
ber  8  and  another  one  is  for  Election  Day.  'Pogo'  house  ads  have  also  been 
created.  LATS  is  distributing  a  new  version  of  'Pogo'  beginning  this  January  (see 
E&P,  September  10).  Charter  clients  so  far  include  the  Arizona  Republic, 
Baltimore  Sun,  Birmingham  (Ala.)  News,  Boston  Globe,  Chicago  Tribune,  Cleve¬ 
land  Plain  Dealer,  Detroit  News,  Houston  Chronicle,  Los  Angeles  Times,  Miami 
Herald,  Milwaukee  Journal,  Minneapolis  Star  Tribune,  Newsday,  Philadelphia 
Inquirer,  Portland  Oregonian,  St.  Louis  Post-Dispatch,  and  Seattle  Times. 


“Vegetarian  Views”  is  being  dis¬ 
tributed  by  Copley  News  Service  as 
part  of  its  food  and  health  packages. 

The  weekly  column  —  which 
includes  recipes,  trends,  and  health 
news  —  is  by  Lorna  Sass. 

Her  articles  on  food  and  travel  have 
appeared  in  the  New  York  Times, 
Washington  Post,  Food  &  Wine, 
Gourmet,  and  Harper's  Bazaar.  And 
the  Columbia  University  Ph.D.  has 
written  five  books  —  including  four 
historical  cookbooks  published  by  the 
Metropolitan  Museum  of  Art. 

success  meant  a  newspaper  art 
department  job,  then  he  thought  it 
meant  selling  a  cartoon  to  a  magazine, 
then  he  thought  it  meant  doing  his  first 
syndicated  comic  (“Channel  Chuck¬ 
les”),  then  he  thought  it  meant  creat¬ 
ing  “The  Family  Circus,”  and  then  he 
thought  it  meant  passing  the  1,000- 
client  mark  with  that  comic. 

“Now,”  said  Keane,  “I’ll  really 
consider  myself  a  success  when  1 
acquire  ownership  of  my  feature.” 
Keane  and  King  are  currently  nego¬ 
tiating  about  that. 

Speaking  of  success,  Keane 
observed  that  the  work  of  syndicated 
creators  is  often  more  known  to  the 
public  than  the  creators  themselves. 
He  said  of  the  NFC  session  speakers: 
“We’re  the  only  panel  of  successful 
(Continued  on  next  page) 
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(Continued  from  previous  page) 
people  ever  assembled  who  need 
name  tags!” 

E&P's  coverage  of  the  'How  to 
Become  Syndicated'  seminar  will  con¬ 
tinue  November  12.  Next  week's  'Syn¬ 
dicates'  section  will  lead  with  a  pre- 
presidential  election  feature. 


Jim  Scancarelli  surrounded  by  mail  requesting  the  family  tree. 

Strip  gets  huge  response  to  offer 


Over  90,000  readers  have 
requested  a  “Wallet  Family  Tree” 
since  it  was  offered  in  a  recent 
“Gasoline  Alley”  series. 

“I  had  no  idea  it  was  going  to 
mushroom  like  this,”  said  Jim  Scan¬ 
carelli,  who  does  the  69-year-old 
comic  for  Tribune  Media  Services.  An 
extra  postal  worker  was  needed  in 
North  Carolina,  where  the  cartoonist 
resides. 

Scancarelli  said  requests  (which 
had  to  be  accompanied  by  a  large, 
stamped,  self-addressed  envelope) 
came  from  the  White  House,  a  U.S. 
senator,  doctors,  lawyers,  corpora¬ 
tion  heads,  blue-collar  workers,  a' 


100-year-old  woman,  young  people, 
and  others.  Some  people  also  asked 
for  “Gasoline  Alley”  licensed  prod¬ 
ucts,  book  collections,  and  the  cre¬ 
ation  of  a  tv  show. 

In  a  related  matter,  Scancarelli 
recently  received  a  letter  from  the 
Detroit  Free  Press  praising  him  for 
including  a  minority  character  (a 
black  nurse)  in  the  strip. 

“Gasoline  Alley”  —  which,  unlike 
virtually  all  other  comics,  features 
characters  who  age  —  was  started  by 
Frank  King  in  1919  and  later  con¬ 
tinued  by  Dick  Moores.  Scancarelli,  a 
longtime  assistant  to  the  late 
Moores,  took  over  in  1986. 


‘Our  Language’  feature  is  offered 


“Our  Language”  —  an  80-  to  100- 
word  daily  feature  that  gives  pointers 
on  the  origins,  correct  usage,  and 
proper  spelling  of  English  —  is  being 
syndicated  by  Newspaper  Enterprise 
Association. 

Jeffrey  McQuain’s  column,  written 
in  an  “entertaining  style,”  also 
includes  a  weekly  “Ad-Vice”  depart¬ 
ment  spotlighting  advertising  blun¬ 
ders.  McQuain  wrote  in  one  column: 
“We  already  know  that  free  gift  is 
redundant  —  if  something  isn’t  free,  it 


isn’t  a  gift.  Now  [a  Wisconsin]  cheese 
company  is  offering  ...  a  ‘com¬ 
plimentary  free  gift.’  I  wonder  if  it’s 
gratis.” 

McQuain  is  co-author  of  The  Ele¬ 
ments  of  English  (Madison  Books, 
1988),  which  is  a  second  edition  of  A 
Handlist  to  English  (University  Press 
of  America,  1986).  He  has  a  Ph.D.  in 
literary  studies  from  the  V/ashington, 
D.C. -based  American  University  and 
a  B.A.  and  M.A.  in  English  from  the 
University  of  Maryland. 


Pictured  above  are  Ann  Landers  of 
Creators  Syndicate  (left),  'Dear  Abby' 
writer  Abigail  Van  Buren  of  Universal 
Press  Syndicate  (right).  Planned 
Parenthood  Federation  of  America 
president  Faye  Wattleton  (bottom  cen¬ 
ter),  and  PPFA  chairperson  Anne  Sau- 
nier  (top  center).  Landers  and  Van 
Buren  received  the  Margaret  Sanger 
Award  at  PPFA's  65th  annual  meeting 
in  St.  Louis  earlier  this  month.  The 


award  —  named  for  the  founder  of 
Planned  Parenthood  and  America's 
birth  control  movement  —  is  the 
organization's  highest  honor  for  'out¬ 
standing  contribution  to  expanding 
the  public's  understanding  of  repro¬ 
ductive  rights  and  health.'  This  was 
reportedly  the  first  time  the  twin-sister 
advice  columnists  have  ever  received  a 
joint  award. 


Donato  in  videotape 

A  34-minute  videotape  that  shows  a 
typical  working  day  for  Toronto  Sun/ 
Canada  Wide  Feature  Service  editorial 
cartoonist  Andy  Donato  is  being 
offered  by  Videoart  Group,  100  Lom¬ 
bard  St.,  Suite  202,  Toronto,  Canada 
M5C  1M3. 


West  Bank  shooting 


Another  Impact  Visuals  photogra¬ 
pher  has  met  with  trouble  in  the 
occupied  West  Bank. 

Neal  Cassidy  was  hit  in  the  right  leg 
with  a  plastic  bullet  October  18  when 
Israeli  troops  opened  fire  on  a  group 
of  unarmed  Palestinian  demonstra¬ 
tors.  He  was  in  good  condition  after 
the  shooting. 

According  to  the  Committee  to  Pro¬ 
tect  Journalists,  Cassidy  is  the  first 
American  journalist  to  be  hit  by  live 
fire  during  the  10-month-long 
Palestinian  uprising. 

Last  month.  Impact  photographer 
Judy  Janda  and  four  others  had  their 
passports  seized  by  Israeli  authorities 
(see  Et&P,  October  22). 

“The  soldiers  are  out  of  control  and 
don’t  want  the  world  to  know  what 
they  are  doing  in  the  occupied  territo¬ 
ries,”  said  Impact  editor  Michael 
Kaufman. 

Impact  —  based  at  P.O.  Box 
404830,  Brooklyn,  N.Y.  11240  —  syn¬ 
dicates  photos  and  art. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ AUTOMOTIVE _ 

“YOUR  WHEELS,”  appearing  weekly  in 
the  L.A.  Times,  is  open  to  syndication. 
Q&A  auto  feature.  Write  for  samples: 
Ralph  Vartabedian,  375  Miramar,  Long 
Beach,  CA  90814. 


HARD-DRIVING  auto  test-drive  column 
from  Detroit  analyzes  '89  models  with 
precision  and  punch.  Have  covered  auto 
beat  daily  for  6  years.  Avanti  News 
Sen/ice,  (313)  751-0168,  day  or  night. 


_ BUSINESS _ 

GOT  THE 

BUSINESS  SECTION  BLUES? 

This  could  be  your  competitive  edge. 

'On  Management'  column  -  high  inter¬ 

est,  sound  infrastructure,  high  imagery. 
A  year's  run  of  material  available  on  a 

weekly  basis.  Let  me  be  the  Dear  Abby 

of  the  pencil-pushing  set.  Eventual 

syndication  wanted.  Free  sample 

columns;  fees  based  on  circulation. 

Call:  (609)  497-1264. 


CHILDRENITEENS 

CELEBRITY  TEEN  TALK:  Weekly  inter¬ 
views  with  popular  teen  TV,  movie  and 
recording  stars.  Includes  photo  and  a 
trivia  contest.  Running  in  major  news¬ 
papers!  Adults  and  teens  love  it!  Call 
(914)  591-6470. 


_ HEALTH _ 

“SENIOR  CLINIC”.  Specialist  Geriatric 

Medicine  writes  America's  only  health 

column  addressing  all  the  medical 

issues  of  middle  life  and  better.  “Time- 

ly.  Incisive,  Excellent  Reader 

Response”  Rochester,  (NY)  Democrat  & 

Chronicle  (since  1982).  7th  yr.  Weekly, 

600  words.  Discounts  to  weekly  news¬ 

paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 

prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


GRANTS 


The  Sigma  Delta  Chi  Foundation  is 
offering  grants  of  up  to  $2,500  for 
projects  that  demonstrate  local  connec¬ 
tions  to  the  Third  World.  Projects  may 
include  research  and  writing,  classroom 
projects,  seminars  and  symposia.  Jour¬ 
nalist,  journalism  educators,  and  other 
scholars  are  urged  to  apply.  Send  your 
proposal  to  Simga  Delta  Chi  Founda¬ 
tion,  53  West  Jackson,  Suite  731, 
Chicago,  IL  60604.  For  more  informa¬ 
tion  call  foundation  President  Ralph 
Otwell  at  (312)  869-2525  or  Bill 
Schmick  at  (202)  628-7200. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


_ HUMOR _ 

WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


_ PUZZLES _ 

Daily  &  Sunday  Crossword  Puzzles  - 
“Word  Wise."  For  rate  &  samples:(816) 
271-5250.  American  International 
Syndicate,  3801  Oakland,  Suite  205D, 
St.  Joseph,  MO  64506. 


READER/PROMOTIONS 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR', 1772  State  Rd. 

Cuyahoga  Falls,  OH  44223 

(216)  923-2397 
We  guarantee  results! 


_ VIDEO _ 

JOHNNY  VIDEO'S  weekly  column  sells 
ads  to  your  local  video  stores!  Art 
included,  four  weeks  free.  JP  Commun- 
cations,  Rt.  13,  Box  86,  Morgantown, 
WV  26505.  (304)  599-7801. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S, GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Btokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  T rade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  P(D  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
nnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 
MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
1987  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 

MIDWESTERN  SUBURBAN  in  high 
demographic  area.  Top  40  metro  mark¬ 
et.  Excellent  cash  flow  of  $320,000 
ross.  With  real  estate.  $400,000. 
150,000  down,  terms. 

NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings,  $500,000. 
Cash  and  terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar,  MO  65613 


BLUE  RIDGE  MOUNTAINS  of  Virginia. 
Away  from  crime,  traffic  and  pollution. 
Unopposed  weekly  with  job  shop  and 
real  estate.  Grossing  $250,000/yr. 
Good  financing  available  to  person  with 
both  newspaper  and  printing  back¬ 
ground.  Will  consider  partnership.  Send 
resume  to  Box  2641,  Editor  & 
Publisher. 


ESTABLISHED  BI-WEEKLY  TMC  shop¬ 
per  in  Fort  Worth/Dallas  metroplex.  9 
years  old.  $315,000  gross  sale.  20K 
circ.  Box  3262,  Editor  &  Publisher. 


REAL  ESTATE  GUIDES  -  Deep  South 
package  of  four  specialty  publications 
with  franchise  in  midwest  and  oppor¬ 
tunities  in  35  states.  Outstanding 
potential.  $1,500,000.  Call  or  write: 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081  (205)  566-7198 


ANNOUNCEMENTS 
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NEWSPAPERS  FOR  SALE 


NEWSPAPERS  for  sale  in  Maine,  New 
Hampshire,  Massachusetts  and  New 
York.  Write: 

BARRY  FRENCH,  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 


ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


WESTERN  US  DAILY.  $850,000  gross. 
Cash  flow  $225,000.  Price  $2  Million. 
$850,00  gross. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ROCKY  MOUNTAIN  HIGH  weekly 
$840,000  gross.  $200,000  cash  flow. 
$1.4  million. 

KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Hill  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  tree  circulation  22,500 
tab  newspaper.  Gross  $420,(100. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


Semi-weekly  plus  another  one  in  same 
county.  Profitable,  includes  real  estate. 
Long  established,  no  competition,  $1.4 
million.  Others  available,  free  list.  Send 
for  list:  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


SOUTHERN  CALIFORNIA  weekly.  Buy 
now  and  enjoy  a  sunny  Christmas. 
Legals,  paid  circ.  $130K  gross.  Fastest 
growing  city  in  county.  Bill  Williams, 
Box  3376,  Econdidio,  CA  92025. 
(619)  746-6441. 


THE 

MIAMI  NEWS 

Acquire  48,000-circulation  daily  news¬ 
paper  in  exciting  Miami  market.  Five 
Pulitzer  Prizes  in  92-year  history.  Call 
Lee  Dirks  or  Owen  Van  Essen,  Lee  Dirks 
&  Associates,  (313)  646-4230, 
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NEWSPAPERS  FOR  SALE 


US  VIRGIN  ISLANDS  twice  weekly 
monthly  business  tabloid  for  sale.  Third 
year,  expanding  market.  (809) 
776-2874;  775-5822  anytime. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


Web  plant  cash  flowing  23%  on  $2 
million  sales.  Profitable  $1  million 
gross  weekly.  Several  other  weeklies 
and  trade  magazines.  Contact  Ricken- 
bacher  Media  at  PO  Box  792001, 
Dallas,  TX  75379.  (214)  380-9578. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 

FOR  SALE  BY  OWNER 
Coastal  Georgia  weekly.  8,000  paid/ 
free.  Write  Gazette,  7505  Waters  Ave., 
Suite  A6,  Savannah,  GA  31406. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070, 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649, 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

Illness  forces  sale.  530  Magnascan  w/ 
screens.  DuPont  24L  Nth  processor/ 
blender.  Make  offer.  (206)  747-3229. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 

Optical,  213/372-0372,  PO  Box  1067, 

Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

3  HS  30  Hastech  CPU's  -  6  Hastech 
magician  terminals  -  2  facit  IPS  5000C 
printers.  Used  four  months.  Must  sell. 
Name  your  price.  (813)  923-3635. 


COMPUTER  SOFTWARE 


Circulation  Management  Software 

BETTERWAY  SYSTEMS,  INC.  offers 
IBM  Software  WRITTEN  BY  CIRCULA¬ 
TION  PROFESSIONALS  FOR  CIRCULA¬ 
TION  PROFESSIONALS. 

Here's  what  our  customers  say: 

"...we  searched  long  and  hard  for  a 
package  that  would  meet  our  needs, 
and  yet  give  us  the  flexibility  to  expand. 
YOUR  SYSTEM  HAS  DONE  JUST 
THAT...BetterWay  Systems  has  helped 
us  become  more  adept  at  meeting  not 
only  our  customer  needs,  but  our  objec¬ 
tives  as  well.”  (The  Southern  Standard, 
McMinnville,  TN.) 

BetterWay  Systems  offers  OUTSTAND¬ 
ING  QUALITY,  SERVICEABILITY,  AND 
USER-FRIENDLINESS  for  newspapers 
and  magazines  with  customer  bases  of 
up  to  50,000.  WEEKLY  MAIL-ONLY 
TMC  PACKAGES  START  AS  LOW  AS 
$1900.  DAILY  MAIL  AND  CARRIER 
TMC  PACKAGES  START  AS  LOW  AS 
$3900.  Call  or  write  for  you  information 
kit,  including  a  free  demonstration  soft¬ 
ware  package. 

BetterWay  Systems,  Inc. 

PO  Box  2135 
Statesboro,  GA  30458 


HAZARDOUS  WASTE  EQUIP. 

New  Low  Cost  Waste  Ink  Reclaimer 
recycles  Offset,  Dilitho  &  Letterpress 
Inks,  Color  or  Black  to  press  ready  ink. 
Requires  only  compressed  air. 

Starts  at  $6,995.00 
Eclectic  Company  (513)  277-7410 
2571  Timber  Lane,  Dayton,  OH  45414 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


Muller-Martini  newspaper  inserting 
machine.  Model  227.  Four  into  one. 
Excellent  condition.  (215)  547-4210. 


ATTENTION  ADVERTISERS: 

Please  note  that  E&P’s  offices 
will  be  closed  on 

Tuesday,  November  8th,  Election  Day. 

Due  to  this  fact,  our  deadline  for  the 
November  I2th  issue  will  be  on: 
Monday,  November  7th,  12  Noon 
Please  keep  this  in  mind  when 
submitting  your  ad  copy. 

Editor  &  Publisher 

11  West  19tti  Street,  NY,  NY  10011.  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 
_ MAILROOM _ 

Muller  Model  270 
Compensating  Stacker  Counter 
Muller  5  into  1  Inserter  with  Bottom 
Wrap  and  Auto  Strapper,  Complete 
System. 

(408)  289-1400  Wesco  Graphics 


MULLER  MARTINI 


TRADE-INS 
USED  and 

DEMONSTRATION  MACHINES 

Model  275  Inserting  Machine 
Model  227  Inserting  Machine 


MULLER  MARTINI  CORP  40  RaOrO  Onvt 

PO  Bw  3300  HiupMuga  N  V  tl7S7|S16IM2'4343 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

6400  COMP/EDIT,  under  mainte¬ 
nance.,  256K  expanded  memory,  digi¬ 
tal  prev.,  dual  floppy  drive,  accelerated 
throughput,  teletypesetting,  RMFL, 
70-pica  paper,  rules,  2  1/2  yrs.  old, 
$18,000.  6400  COMP/EDIT,  under 
maintenance,  256K  expanded  memory, 
image  prev.,  dual  floppy  drive,  RMFL, 
70-pica  paper,  rules,  5  yrs.  old, 
$14,000.  195  DIGITALIZED  FONTS  w/ 
auto  kernfiles  to  match  $15,000. 
Upgrading  our  equipment.  Call  (804) 
595-1224. 


COMPLETE  HASTECH  HS  52  system 
with  12  terminals,  4-years  old.  dual 
34mb  Winchester  drive,  remote  diag¬ 
nostic  system  and  HS  43  backup 
system.  Includes  wire  senrice  and  all 
other  interfaces,  spare  parts  and 
cables.  Videosetter  and  CG  8600  print¬ 
ers,  2  Advantages,  2400Z  RC  proces¬ 
sor,  MDT,  MDR,  2  7200s.  All  under 
maintenance  contract.  Best  offer, 
entire  lot  or  piece  by  piece.  The 
Messenger,  PO  Box  430,  Union  City, 
TN  38261.  (901)  885-0744. 

Compugraphic  Edit  Writer  75,000 
Typesetting  package 
Compugraphic  Unisetter  (LR) 

5  Harris  Keyboards 

Harris  Microstore 

Two  facet  tape  punch 

7200  headliner  with  fonts 

Sell  all  or  separately 

Call  Doug/Lisa  (201)  772-2121. 

HASTECH  front  end  system  3  HS  42's 
with  24  terminals.  Can  run  as  separate 
or  run  as  a  system  linked  together.  Each 
42  has  2  Hawk  disk  drives  daisy 
chained  together.  Plus  4  spair  Hawk 
drives  in  working  order;  4  Foursights;  2 
Compugraphic  8600  typesetters,  under 
CG  maintenance  contracts;  1  digital 
Dec  Writer  Console  Printer.  Can  see  in 
operation  until  the  end  of  November. 
The  Potomac  News,  Woodbridge,  VA 
(703)  670-8151. 


ONE  SYSTEM  MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/  35 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP300  Printronix 
Ptrt.,  Advantage  l/F,  6600  Driver,  2  1^2 
yrs.,  $45,000. 

BOB  WEBER.  (216)  831-048Q. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


PRINTED  CIRCUIT  BOARDS  and  Parts 
for  almost  all  models  and  makes  of 
typesetting  machines  and  film  proces¬ 
sors;  usually  at  30%  off  manufacturer 
price.  Call  for  free  catalogue! 

BWI  FAX  (216)  831-1628. 

BOB  WEBER.  (216)  831-0480. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


_ PRESSES 

1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  961-9997 


6-unit  Goss  Community,  2  folders  top 
condition.  By  owner.  (214)  380-9578. 

ATF  KING  PRESS  SHEETER 
22-3/4  Cut  Off 
Excellent  Condition 

(408)  289-1400 


Baldwin  Model  902  Web  Guides 
Used  only  6  Months 
(408)  289-1400. 


Goss  Community  add  on  Units 

4  Unit  1500  Suburban 

2  Harris  VI 5A  Add  on  Units 

5  Unit  Suburban 
2  Unit  Newking 

(408)  289-1400  Wesco  Graphics 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island.  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  SUBURBAN  1100  series,  4  units 
SC  folder  with  double  parallel,  4  posi¬ 
tion  rollstand.  Completely  rebuilt,  with 
brand  new  Fincor  75  hp  motor  and  SCR 
controller  available  immediately.  Mira¬ 
cle  Industries,  Inc.,  (203)  723-0928, 


We  can’t  always  please,  but 
we  can  avoid  offending. 

Arnold  Glasgow 
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FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of; 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45"  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40"  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers  23-9/16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  M.A.N.  1983-84  160  page 
double 

3  Goss  Mark  II  color  cyl in  ders 
INLAND  NEWSPAPER  MACHINERY 

CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


GOSS  Urbanite  U-657,  10  units,  2 
folders,  upperformer,  and  two  quarter 
folders.  Available  January  1,  1989, 
Dauphin  Graphics  (717)  362-3243. 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4.  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4”  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 

SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale;  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66”  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66”  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66"  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33”x47’’  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


HELP 

WANTED 


_ ACADEMIC _ 

COMMUNICATIONS  POSITION 
Tenure-track  faculty  position.  Fall 
1989.  Teach  newswriting,  copy  editing, 
and  introductory  mass  communication. 
Doctorate  or  near  completion.  Send 
letter,  curriculum  vitae,  names  of  3 
references,  and  transcripts  to  Dr. 
Richard  Pfau,  Dean,  Emory  &  Henry 
College,  Emory,  VA  24327.  AA/EOE. 

Distinguished  Professor 
of  Communication 
School  of  Communication 
UNIVERSITY  OF  MIAMI 
The  University  of  Miami  seeks 
applications  from  outstanding  scholars 
or  professionals  to  fill  a  recently 
endowed  chair  in  its  School  of  Commu¬ 
nication.  The  term  of  appointment  is 
nine  months,  beginning  in  August 
1989. 

Candidates  should  present  an  outstand¬ 
ing  record  of  scholarly  and/or  profes¬ 
sional  achievement.  The  field  of  Broad¬ 
casting  is  preferred,  with  an  emphasis 
on  one  or  a  combination  of  the  follow¬ 
ing:  broadcast  journalism,  broadcasting 
and  public  policy,  broadcast  law,  broad¬ 
cast  management. 

The  University  of  Miami  is  a  private, 
nonsectarian,  university  with  an  enroll¬ 
ment  of  approximately  13,700 
students.  The  main  campus  is  located 
in  Coral  Gables,  a  beautiful  suburb  of 
Miami. 

Letter  of  application,  names  of  three 
references,  and  a  current  resume 
should  be  mailed  to: 

Edward  J.  Pfister,  Dean 
School  of  Communication 
Box  248127 
University  of  Miami 
Coral  Gables,  FL  33124 
Review  of  applicants  begins 
January  1,  1989. 


GANNETT  FOUNDATION  PRIZE 
and  SUMMER  SABBATICALS 
To  Be  Awarded  tor  Administrative 
Excellence  in  Journalism/Mass 
Communication  Education 

To  recognize  and  encourage  excellence 
in  the  educational  administration  of 
journalism  and  mass  communication 
programs  at  colleges  and  universities, 
the  Gannett  Foundation  has  newly 
established: 

•  A  $5,000  prize  and  medal  for  disting- 
ushed  achievement  in  educational 
administration,  accompanied  by  a 
matching  award  to  the  recipient’s 
home  institution. 

•  One  or  more  fully-financed  summer 
sabbaticals  to  provide  tor  an  unin¬ 
terrupted  period  for  reflection, 
intellectual  nourishment  and 
innovation. 

These  two  awards  to  recognize  and 
foster  intellectual,  academic  and 
professional  leadership  will  be  admini¬ 
strated  by  the  Association  of  Schools  of 
Journalism  and  Mass  Communication, 
the  organization  of  journalism  and  mass 
communication  administrators  with 
more  than  170  member  schools. 

The  prize  and  medal  will  be  awarded 
periodically,  as  warranted.  The  sabbati¬ 
cals  will  be  awarded  annually  for 
periods  of  one  to  three  months.  Only 
ASJMC  administrators  (from  either 
accredited  or  non-accredited  schools) 
are  eligible.  Selection  will  be  made  by  a 
panel  of  distinguished  judges  chosen 
from  the  media  and  higher  education. 

For  the  $5,000  prize  and  medal  for 
distinguished  administrative  leader¬ 
ship,  nomination  packets  should 
include  a  statement  by  the  nominator;  a 
detailed  resume  describing  a  long 
record  of  administrative  achievement; 
letters  of  support  and  compelling 
evidence  from  faculty  members, 
students,  alumni,  university  admini¬ 
strators  and  professionals. 

For  the  summer  sabbaticals,  the 
documentation  for  nominations  and 
applications  must  include  a  vita  and 
evidence  of  at  least  five  years  of  note¬ 
worthy  administrative  leadership;  a 
record  of  breadth  in  the  field  of  commu¬ 
nication;  evidence  of  a  range  of  admini¬ 
strative  skills  and  potential  for  growth;  a 
description  of  full-time  sabbatical 
project,  including  a  plan  to  evaluate 
and  share  the  results;  a  budget  covering 
salary,  travel  expenses,  relocation  and 
staff  help;  and  a  letter  of  support  from 
the  administrator  to  whom  the  nominee 
reports  and  from  the  chief  executive 
officer  of  the  campus. 

The  idea  for  these  awards  grew  from  a 
speech  by  Gerald  M.  Sass,  vice- 
president  of  the  Gannett  Foundation 
upon  his  receipt  of  ASJMC’s  Distin¬ 
guished  Service  Award  in  1987. 

Nominations  for  the  prize  and  medal 
and  applications  for  the  sabbaticals 
should  be  sent  no  later  than  November 
30,  1988,  to: 

Professor  Ed  Lambeth 
ASJMC  President 
c/o  ASJMC  Headquarters 
1621  College  St.,  USC 
Columbia,  SC  29208-0251 

Questions  concerning  the  prize  or 
sabbaticals  can  be  answered  by  reach¬ 
ing  Professor  Lambeth  at  (314) 
882-4852  or  by  writing  him  at  School 
of  Journalism,  University  of  Missouri. 
PO  Box  838,  Columbia,  MO  65205. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


EDUCATION  DIRECTOR  -  Coordinator 
for  new  14  state  newspaper  industry 
literacy  program;  previous  newspaper 
experience  and  masters  degree  or  equi¬ 
valent  preferred;  must  be  able  to  travel, 
teach  and  meet  high  level  government/ 
industry  officals  involved  in  literacy. 
NEED  DEDICATED,  SELF-STARTER. 
Send  resume  and  salary  requirements 
to  SNPA,  PO  Box  28875,  Atlanta,  GA 
30358. 

STUDENT  MEDIA 
MANAGER 

Eastern  Michigan  University  seeks  a 
Student  Media  Manager  to  supervise  an 
award-winning  department  that 
includes  the  student  newspaper,  year¬ 
book  and  literary-arts  magazine.  THE 
EASTERN  ECHO  is  a  consistent  5-star 
Associated  Collegiate  Press  All- 
American  newspaper  published 
Monday-Wednesday-Friday  during  Fall 
and  Winter  semesters,  and  Wednesday 
during  the  summer.  The  paper  is 
financed  entirely  through  advertising 
and  subscription  revenues.  The  mana¬ 
ger’s  responsibilities  include  advising 
the  editor  and  student  staff,  preparing 
budgets  and  managing  the  business, 
advertising  and  production  staffs.  The 
manager  is  also  responsible  for  advising 
the  yearbook  and  magazine  staff. 

Qualifications:  Bachelor’s  degree  or 
equivalent  in  journalism  or  related  field 
(Master’s  preferred),  5  years  progres¬ 
sively  responsible  related  experience 
and  extensive  experience  as  a  student 
working  in  student  media.  Management 
experience  desirable. 

Respond  to  Chairman-Selection 
Committee.  Position  PTSA88021,  310 
King  Hall,  EASTERN  MICHIGAN 
UNIVERSITY,  Ypsilanti,  Ml  48197. 
Deadline  November  30,  1988. 

WE  TAKE  PRIDE  IN  THE  PURSUIT  OF 
OUR  AFFIRMATIVE  ACTION  OBJEC¬ 
TIVES  AND  ENCOURAGE  QUALIFIED 
WOMEN  AND  MINORITIES  TO 
CONSIDER  THIS  OPPORTUNITY. 
MULTICULTURAL  EXPERIENCE 
DESIRED. 


The  College  of  journalism  at  the  Univer¬ 
sity  of  Maryland  at  College  Park  expects 
to  fill  one  or  more  of  the  following  facul¬ 
ty  positions: 

Graphics/Design/Typography:  We  have  a 
special  need  for  a  highly  qualified 
specialist  with  professional  experience 
to  teach  across  the  curriculum  in  this 
field.  Emphasis  on  conceptual  and 
hands-on  instruction,  using  computers. 
Professional  experience  required. 

Teaching  position:  In  one  or  more  of 
these:  Broadcast  News,  News-Editorial, 
Public  Relations,  Advertising. 

Teaching  Director:  To  direct  a  reporting 
bureau  in  capital  city.  Should  have 
strong  news-editorial  background. 

For  each  position,  rank  and  salary  open, 
tenure-track  capabilities  desired. 
Located  10  miles  from  the  White  House 
and  35  miles  from  Baltimore,  the 
College  offers  degrees  at  the  bachelor’s, 
master’s  and  doctoral  levels.  Enroll¬ 
ment  of  undergraduate  and  graduate 
students  is  restricted  to  well  qualified 
applicants. 

For  best  consideration,  applications 
and  nominations  should  be  sent  by 
January  13,  1989,  to  Dean’s  Office, 
College  of  Journalism,  University  of 
Maryland,  College  Park,  MD  20742. 
The  University  is  an  Equal  Opportunity 
Employer.  Applications  from  minority 
members  and  women  are  especially 
encouraged. 


NEW  JOURNALISM  POSITION. 
News-Editorial  Faculty  member  to 
teach  courses  in  Print  Journalism  sequ¬ 
ence  and  related  areas.  Do  research. 
Rank  and  salary  open.  Tenure  track 
position.  Professional  experience  desir¬ 
able,  Ph.D.  required.  Employment  date 
is  Aug.  21,  1989.  Deadline  for  applica¬ 
tions  is  Jan.  1,  1989  or  until  filled. 
Send  vita  and  three  references  to  Dr.  E. 
Joseph  Broussard,  Head,  Department  of 
Communication,  University  of  South¬ 
western  Louisiana,  P.O.  Box  43650 
USL,  Lafayette,  LA  70504.  EEO,  Affir¬ 
mative  Action  Employer. 

James  L.  Knight 
Professor  of  Communication 
THE  UNIVERSITY  OF  MIAMI 
Coral  Gables,  Florida 
I  he  University  of  Miami’s  School  of 
Communication  seeks  applications 
from  outstanding  journalists  or  scholars 
to  fill  the  James  L.  Knight  Chair  in 
Communication.  The  term  of  appoint¬ 
ment  is  nine  months,  beginning  in 
August  1989. 

Candidates  should  present  an  outstand¬ 
ing  record  of  scholarly  and/or  profes¬ 
sional  achievement.  The  field  of  print 
journalism  is  preferred.  The  James  L. 
Knight  Professor  will  be  expected  to 
work  with  students  and  faculty,  lecture, 
and  teach  in  his  or  her  area  of  expertise. 
The  University  of  Miami  is  a  private, 
nonsectarian,  university  with  an  enroll¬ 
ment  of  approximately  13,700 
students.  The  main  campus  is  located 
in  Coral  Gables,  a  beautiful  suburb  of 
Miami. 

Letter  of  application,  names  of  three 
references,  and  a  current  resume 
should  be  mailed  to: 

Edward  J.  Pfister,  Dean 
School  of  Communication 
Box  248127 

University  of  Miami 

Coral  Gables,  FL  33124 
Review  of  applicants  begins 

January  1,  1989. 

M.S.  -  Journalism.  The  College  of 
Communcations  at  The  University  of 
Tennesse  invites  applications  from 
experienced  journalists  and  public  rela¬ 
tions  practitioners  for  its  graduate  prog¬ 
ram  in  media  management.  This  unique 
M.S.  program  is  designed  for  profes¬ 
sionals  desiring  advanced  training  in 
media  administration.  Graduate  assis- 
tantships  available.  Contact  Dr.  H.H, 
Howard,  Communications,  University  of 
Tennesse,  Knoxville,  TN  37996. 
Complete  applications  for  fall  1989  due 
March  1.  GRE  required.  Minorities  and 
women  are  especially  urged  to  apply. 

The  University  of  North  Carolina  at 
Asheville  invites  applicants  for  a  tenure- 
track  position  as  assistant  professor  of 
mass  communication  beginning  late 
August  1989.  Teaching  responsibilities 
include  mass  media  and  society  and 
one  or  more  of  the  following  specialties: 
media  law,  ethics,  media  economics, 
international  communication,  public 
relations  or  advertising.  The  Ph.D, 
degree  is  required  for  tenure,  ABD 
acceptable  for  initial  appointment. 
Women  and  minorities  are  strongly 
encouraged  to  apply.  Review  and  evalu¬ 
ation  of  applicants  will  begin  on  Decem¬ 
ber  1,  1988.  Salary  competitive. 

UNCA  is  a  selective,  public  undergradu¬ 
ate  liberal  arts  university  of  3,100 
students  located  in  the  Blue  Ridge 
Mountains  of  Western  North  Carolina. 
Send  vita,  three  references  and  a  state¬ 
ment  of  undergraduate  teaching  philo¬ 
sophy  to  Dr.  Alan  Hantz,  Mass  Commu¬ 
nication  Program,  UNCA,  One  Universi¬ 
ty  Heights,  Asheville,  NC  28804-3299. 
UNCA  is  an  EO-AA  employer. 


Classified  Advertising 
(212)  675-4380 


PUBLISHER 

Newly  formed  media  company  seeks 
aggressive  results-oriented  experienced 
publisher  for  middle  Atlantic  suburban 
daily  with  significant  commerical  print¬ 
ing.  Compensation  with  incentive  based 
on  background  and  experience.  Reply  in 
confidence  to  Publisher,  600  Vine  St., 
Suite  1708,  Cincinnati,  OH  45202. 

ASSISTANT  TO  COMPANY  PRESIDENT 
Hands-on,  one-year  internship  for 
minority  journalist  with  3-5  years  news¬ 
room  experience  and  commitment  to  a 
career  in  newspaper  management. 
Intern  will  serve  as  assistant  to 
company  president  in  all  aspects  of 
news  business.  Salary  commensurate 
with  experience.  Travel  allowance. 
Application  deadline  December  1, 
1988.  Send  resume,  three  letters  of 
recommendation  and  a  500-word  essay 
describing  reasons  tor  interest  in  intern¬ 
ship  to:  Mr.  Loren  Ghiglione,  President, 
Worcester  County  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 

BUSINESS  MANAGER 
The  School  of  Journalism  at  The  Ohio 
State  University  seeks  business  mana¬ 
ger  for  The  Lantern,  a  35,000  circula¬ 
tion  student  daily  newspaper.  Bachlors 
degree  plus  experience  managing  all 
business  aspects  of  daily  newspaper 
required.  Send  resume  with  three  refer¬ 
ences  to  Walter  Bunge,  School  Of  Jour¬ 
nalism,  Ohio  State  University,  242 
West  18th  Avenue,  Columbus,  OH 
43210.  Ohio  State  University  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 

CONTROLLER  and  business  manager  to 
supervise  all  accounting  functions 
including  preparations  of  financial  data 
and  annual  budgets.  Responsible  for 
directing  circulation  and  advertising 
managers.  Bachelor’s  degree  in 
accounting,  and  two  to  three  years  of 
accounting  and  or  newspaper  experi¬ 
ence  required.  Lotus  123  and  general 
computer  knowledge  is  a  must.  Send 
replies  to  Box  3316,  Editor  &  Publisher. 

Blessed  is  he  who  expects 

no  gratitude,  for  he  shall 

not  be  disappointed. 

W.C.  Bennett 


CONTROLLER  -  Excellent  opportunity 
for  a  seasoned  Financial  Executive  with 
an  eleven  publication  newspaper  and 
shopper  group  located  in  the  midwest  in 
a  small  college  community.  Entire 
responsibility  for  accounting,  treasury 
and  EDP  functions.  Reports  to 
Publisher.  CPA  or  MBA  preferred. 
Competitive  salary  and  benefit  package. 
Zone  5.  Send  resume  and  salary  history 
to  Box  3339,  Editor  &  Publisher. 

EXECUTIVE  VICE  PRESIDENT 
National  Catholic  publishing  company 
is  seeking  individual  to  succeed  to  Pres¬ 
idency.  Candidate  must  have  Master’s 
of  Business  Administration  or  equiva¬ 
lency  and  minimum  of  five  years  execu¬ 
tive  administration  experience.  Send 
resume  and  salary  requirements  in 
confidence  to:  Chief  Executive  Officer, 
200  Noll  Plaza,  Huntington,  IN  46750. 

GENERAL  MANAGER  of  a  group-owned 
weekly  shopping  guide  in  Central  Michi¬ 
gan.  Candidate  must  possess  a  strong 
media  sales  background,  be  organized, 
ambitious,  hardworking,  self-motivated 
and  have  excellent  interpersonal  skills. 
Must  be  able  to  train  and  supervise  a 
sales  team,  distribution  department 
and  office  staff.  Position  offers  salary 
and  bonus  compensation  package, 
profit  sharing  opportunity  and  growth 
potential.  Reply  in  confidence  to  Box 
3323,  Editor  &  Publisher. 


GENERAL  MANAGER  of  award-winning 
Louisiana  semi-weekly  (circ. 
9,000-plus)  seeks  administrative  or 
department  head  position  with  large 
weekly  or  daily  newspaper  in  zones  4  or 
6.  Over  20  years  experience  in  all 
aspects  of  newspaper  business. 
Economic  recession  in  La.  has  caused 
Publisher  to  eliminate  my  position. 
Strong  letter  of  recommendation  from 
Publisher  will  accompany  resume.  I  am 
a  43-year-old  married  female  with 
grown  children.  Contact  Pam  (504) 
667-0714  or  write  to  27265  W.  Lake¬ 
side  Dr.,  Denham  Springs,  LA  70726. 

GENERAL  MANAGER 
Fantastic  opporunity  for  go-getter  with 
financial  and  personnel  skills  to 
manage  this  dynamic  70,000  circ. 
weekly.  Maintain  our  45%  growth  rate 
and  reap  the  rewards.  Resume  and 
salary  requirement  to  Metro  Times,  800 
David  Whitney  Bldg.,  Detroit,  Ml 
48226. 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
With  weekly  group  in  Norfolk  area.  If  you 
can  sell  and  are  ready  for  newspaper 
management,  write:  Hanes  Byerly, 
Byerly  Publications,  1000  Amory  Drive, 
Franklin,  VA  23851. 

ADVERTISING  MANAGER 
Newly  formed  media  company  seeks 
aggressive  high  performance  manager 
to  head  advertising  department  of 
medium-sized  suburban  mid-Atlantic 
daily.  Prior  management  experience  a 
plus.  Significant  sales  experience  a 
must.  Compensation  with  incentive 
based  on  background  and  experience. 
Reply  in  confidence  to  Advertising 
Manager,  600  Vine  Street,  Suite  1708, 
Cincinnati,  OH  45202. 

ADVERTISING  DIRECTOR 
A  group  of  weekly  and  daily  newspapers 
in  the  New  York  metropolitan  area  seek 
an  individual  who  is  an  excellent  admi¬ 
nistrator,  can  motivate  both  sales 
representatives  and  managers,  is  a  key 
results-oriented  decision-maker  and 
goal-directed.  This  individual  will  have 
several  years  experience  in  sales,  sales 
management  in  the  publishing  arena. 
Send  your  resume  in  confidence  to 
Joanne  Shiebler,  c/o  Greater  Media 
Newspapers,  One  Register  Plaza, 
Shrewsbury,  NJ  07702.  EOE. 

ADVERTISING  DIRECTOR 
Chicago's  largest  group  of  weekly 
community  newspapers  with  over 
400,000  circulation  seeks  exprienced, 
hands-on  person  to  direct  and  lead  a 
staff  of  40.  This  person  should  have 
prior  experience  in  all  aspects  of  news¬ 
paper  advertising.  Must  be  a  proven 
communicator  and  innovator.  This  will 
prove  to  be  an  exciting  and  rewarding 
position  for  the  person  selected.  No 
phone  calls,  please.  Mail  inquiries  and 
resumes  to:  Pulitzer-Lerner  Newspap¬ 
ers,  c/o  Mr.  George  Bulgaris,  General 
Manager,  7519  N.  Ashland  Ave., 
Chicago,  IL  60626. 

A  subsidiary  of  Pulitzer  Publishing  Co. 

ADVERTISING  DIRECTOR 
The  Cape  Cod  Times,  a  50,000  range 
morning  and  Sunday  newspaper,  a 
member  of  the  Ottaway  group,  is  seek¬ 
ing  an  experienced  advertising  execu¬ 
tive  to  lead  our  45-person  sales  team  in 
a  competitive  growth  market.  Experi¬ 
ence  in  both  retail  and  classified,  as 
well  as  TMC,  is  helpful.  We  seek  an 
individual  with  proven  human  relations 
and  motivational  skills  who  can  inspire 
by  example.  This  is  a  new  position 
which  offers  a  good  salary  and  a  fine 
benefits  program,  plus  Cape  Cod  for 
year-round  living.  Send  cover  letter, 
resume,  and  salary  history  to:  Scott 
Himstead,  Publisher,  Cape  Cod  Times, 
319  Main  St.,  Hyannis,  MA  02601. 
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HELP  WANTED 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIEDITORIAL 


ADVERTISING  DIRECTOR 
Zone  2  daily  is  looking  for  a  strong  lead¬ 
er  who  is  not  afraid  of  a  competitive 
market.  Perhaps  you're  a  no.  2  or  no.  3 
right  now  and  want  to  run  your  own 
show.  We  want  good  management  and 
organizational  skills,  a  willingness  to 
work  with  young  staff  and  seasoned  pros 
and  the  ability  to  get  results.  Opportuni¬ 
ty  for  advancement  and  recognition 
come  with  our  organization.  Good  salary 
and  benefits.  Box  3307,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Century  old  New  Jersey  suburban  week¬ 
ly  seeks  advertising  manager  strong  on 
leadership,  sales  and  initiative.  Mini¬ 
mum  5  years  sales  and  management 
experience.  Good  salary,  benefits 
include  health  plan.  Send  resumes  to 
Box  3320,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Expanding  TMC  shopper  publication  in 
affluent  NYC  suburb  seeks  strong  moti¬ 
vator  and  recruiter  with  proven  record  of 
success.  Earn  over  $70K  with  6-figure 
potential.  Write  VP  Sales,  2170  Broad¬ 
way,  Suite  2159,  New  York,  NY  10024. 


ADVERTISING  MANAGER 
for  aggressive  weeklies  in  competitive 
resort  area  of  South  Jersey.  We  need  a 
take-charge  manager  whose  strengths 
are  sales,  ideas  and  people  skills.  Admi¬ 
nistrative  and  organizational  ability  a 
must.  Opportunity  for  advancement 
with  national  parent  company.  Send 
resume  and  salary  requirements  in 
confidence  to  The  Gazette  Leader,  Attn; 
Mark  Laskowski,  PO  Box  469,  Wild¬ 
wood,  NJ  08260. 


ADVERTISING  MANAGER  for  2  weekly 
newspapers.  One  paid  and  one  free, 
located  in  zone  2,  in  a  rapidly  growing 
corporate  and  professional  community. 
Non-metropolitan  area  but  with  all  the 
cultural  advantages  of  the  big  city. 
Present  sales  staff  of  3  in  a  very  compe¬ 
titive  market.  Aggressive  approach  a 
must.  Send  resume  and  salary  require¬ 
ments  to  Box  3329,  Editor  &  Publisher. 


ASSISTANT  RETAIL  AD  MANAGER 
30,000  daily  and  Sunday  newspaper  in 
Zone  2  offers  growth  opportunity  for  #2 
person  with  abilities  to  advance  to  #1 
position.  Candidates  should  possess 
proven  track  record  in  advertising  sales 
and  demonstrated  leadership  skills. 
Working  knowledge  of  Co-op  advertising 
systems  a  plus.  Send  resume  including 
cover  letter  and  salary  requirements  in 
confidence  to  Box  3299,  Editor  & 
Publisher. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
Due  to  internal  growth,  Maine's  largest 
newspapers  are  looking  for  an  assistant 
classified  advertising  manager  to  work 
with  our  classified  advertising  staff. 
This  manager  must  be  a  take-charge, 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing,  and  moti¬ 
vating  the  telephone  sales  staff. 
Candidates  must  have  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  communications  and 
interpersonal  skills  and  must  be  compu¬ 
ter  literate. 

We  offer  a  starting  salary  in  the  lower 
$30's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Southern 
Maine,  with  the  Portland  Press  Herald, 
Evening  Express  and  Maine  Sunday 
Telegram. 

Qualified  applicants  should  submit  a 
letter  of  application  and  resume  in 
confidence  to: 

Guy  Gannett  Publishing  Co. 

Attn:  Personnel  Dept. 

PO  Box  1460 
Portland,  Maine  04104 
Equal  Opportunity  Employer 
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ADVERTISING  MANAGER 
Growing,  aggressive  regional  daily  in 
15,000  circulation  range  seeks  adver¬ 
tising  manager  who  is  strong  on  moti¬ 
vating  his  staff,  generating  creative 
sales  ideas,  and  has  good  administra 
tion  abilities.  We  are  located  in  a  pros¬ 
perous  Zone  7  community.  We  offer  a 
good  salary  with  bonus  potential,  an 
eager  15-person  staff,  and  the  potential 
for  advancement  in  our  expanding 
corporate  group.  Send  a  resume  with 
salary  history  and  expectations,  plus 
references,  and  also  detail  to  us  what 
you  have  to  offer  in  sales  and  manage¬ 
ment  skills,  to  Box  3315,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER 
for  40,000  morning  daily  to  direct 
outside  sales  and  telemarketing  staff 
Minimum  of  3  years  newspaper 
management  experience;  degree  or 
equivalent  in  marketing.  Send  resume 
and  salary  history  to  Kay  Gause,  Yakima 
Herald  Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  EOE. 


DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supervise  and  train  a 
staff  of  15. 

The  ideal  canadidate  will  have  had 
experience  across  a  variety  of  selling 
situations,  be  able  to  identify  opportun¬ 
ities  and  problems  and  develop  and 
implement  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return. 

Please  send  a  letter  explaining  your 
reasons  for  applying  together  with  a 
resume  and  salary  history  tO: 

Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire  Gazette 
115  Conz  Street 
PO  Box  299 

Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  equal  opportunity 
employer. 


CLASSIFIED  ASSISTANT  MANAGER 
New  assistant  classified  manager  posi¬ 
tion  available  at  a  daily  paper  with  a 
circulation  of  170,000  daily  and 
211,000  Sundays.  An  aggressive 
manager  with  3-5  years  of  newspaper 
experience  is  needed.  We  are  looking 
for  a  successful  leader  that  can  manage 
a  classified  staff  of  60  along  with  moti¬ 
vating  and  training  our  team  for  future 
growth.  Candidates  must  be  strong  in 
telephone  sales  management  and  have 
an  extensive  background  in  the  supervi¬ 
sion  of  outside  sales  reps.  Leadership 
and  motivational  qualities  along  with 
management  and  training  skills  are  a 
must.  Knowledge  of  10  key  ATEX  termi¬ 
nal  and  IBM  PC  will  be  beneficial. 
Candidate  must  be  a  take-charge  indivi¬ 
dual  with  a  proven  success  background. 
For  the  right  individual,  we  offer  excel¬ 
lent  benefits  with  career  growth  and  a 
salary  range  of  $40,000  plus  depend¬ 
ing  on  qualifications.  Send  resume  to 
Personnel  Dept.,  Austin  American- 
Statesman,  PO  Box  670,  Austin,  TX 
78767.  Attn:  Judi  Winslow. 


GROUP  OF  weekly  newspapers  along 
Delaware  coast  seeks  aggressive  exper¬ 
ienced  sales  person  to  be  right  hand 
person  to  ad  manager.  Salary  is 
$350.00  per  week  plus  commissions. 
Send  resume  and  references  to  Michael 
Mills,  Delaware  Coast  Press,  PO  Box 
309,  Rehoboth  Beach,  DE  19971. 


NEWSPAPER  ADVERTISING 
SALES  MANAGER 

Live  in  the  splendor  of  western  Montana 
and  enjoy  the  high  quality  of  life  while 
working  for  a  progressive  newspaper. 
The  Missoulian  is  looking  for  a  bright, 
aggressive  person  with  a  proven  track 
record  in  client  management  and  sales 
person  motivation.  Salary  commensu¬ 
rate  with  experience.  This  position 
offers  an  excellent  group  benefits  pack¬ 
age.  Send  letter  of  application  with 
resume  to  Bobbie  Engelstad,  Human 
Resources  Director,  Missoulian,  PO  Box 
8029,  Missoula,  MT  59807,  By  Nov.  4. 


PHOENIX  BASED  group  of  suburban 
weeklies  is  looking  for  a  top-notch  sales 
person  to  call  on  and  service  their  major 
accounts,  including  the  local  agencies, 
large  retailers,  and  food  chains.  This 
individual  should  have  prior  experience 
in  the  suburban  industry,  dealing  with 
the  larger  accounts,  have  a  keen  mark¬ 
eting  mind,  and  a  "street  fighting”  atti¬ 
tude.  Qualified  applicants  should  send 
a  current  resume  to  Ed  Dulin,  Presi¬ 
dent,  Independent  Newspapers  of 
Arizona,  11000  North  Scottsdale  Rd., 
#210,  Scottsdale,  AZ  85254. 


SALES  (Telemarketing  Mgr.) 
for  classified  advertising  phone  dept, 
with  large  weekly  publication.  Send 
resume  to:  Publisher,  37365  Central- 
mont  PL,  Fremont,  CA  94536. 


TELEMARKETING  SALES  MANAGER 
We  have  25  aggressive,  talented  tele¬ 
marketers  selling  advertising  space  who 
are  looking  for  a  sales  manager  to  lead 
them  on  to  higher  sales  achievements. 
You  could  be  that  person  if  you  have  five 
years  of  advertising  sales  experience 
with  two  years  in  a  supervisoi^  capacity 
preferably  with  a  newspaper.  Some  tele¬ 
marketing  experience  required. 

You  will  work  with  our  telemarketing 
manager  in  developing  and  implement¬ 
ing  new  sales  programs,  encouraging 
employee  productivity  and  develop¬ 
ments  through  training  and  on  various 
other  administrative  assignments.  Are 
you  ready  to  move  up  to  the  Sun-Times? 
Send  your  resume  to  Chicago  Sun- 
Times,  Telemarketing  Dept.,  Room 
212,  401  N.  Wabash,  Chicago,  IL 
60611. 


ARTIEDITORIAL _ 

ASST.  MANAGING  EDITOR/GRAPHICS 
We  are  looking  for  a  graphics  leader  to 
help  us  take  full  advantage  of  4, 
10-unit  TKS  Off-set  presses  in  a  new 
plant  now  under  construction.  The 
Columbus  Dispatch  is  just  beginning  to 
paginate,  about  to  redesign  the  paper, 
and  will  begin  printing  on  the  new 
presses  in  late  1989,  or  early  1990.  We 
are  looking  for  a  person  who:  has 
demonstrated  skills  in  personnel 
communcations,  graphics  concepts  and 
implementations;  is  intimately  familiar 
with  technological  changes  taking  place 
in  the  news  industry;  can  organize, 
guide  and  manage  a  talented  and 
award-winning  staff  of  photographers 
and  artists;  can  be  a  newsroom  leader  in 
the  initiation  formation  and  publication 
of  effective  graphics;  can  help  us  take 
full  advantage  of  the  latest  in  color 
system  and  critique  finished  pages  for 
style  and  graphic  content.  The  winning 
candidate  will  be  a  key  member  of  the 
editorial  team,  a  highly  dedicated, 
motivated  and  skilled  individual.  Super¬ 
visory  experience  is  required.  Interested 
parties  should  send  a  letter  and 
resumes  to  The  Columbus  Dispatch, 
Department  of  Employee  &  Labor  Rela¬ 
tions,  34  South  Third  Street,  Colum¬ 
bus,  OH  43215.  An  Equal  Opportunity 
Employer  M/F. 


CHANGES  are  being  made,  artists 
needed  now!  We  are  expanding  our 
editorial  art  department  to  include 
dynamic  informational  graphics 
specialties.  Macintosh  expertise  is 
mandatory.  Send  resume  and  samples 
to  Susan  Barber,  Editorial  Art  Director, 
Box  4747,  Houston,  TX  77001-4747. 


GRAPHIC  ARTIST 

The  Lansing  State  Journal  is  seeking  an 
artist  with  a  strong  background  in 
graphic  design  and  use  of  color.  Chal¬ 
lenging  job  responsibilities  include 
creating  color  illustrations  for  features 
section  and  informational  graphics  for 
news.  The  State  Journal  is  an  aggres¬ 
sive,  award-winning  newspaper  in  a 
vibrant  and  growing  university  and  state 
capital  community.  Send  resume  and 
clips  to  Tom  Callinan,  Editor,  Lansing 
State  Journal,  120  E.  Lenawee,  Lans- 
ing.  Ml  48919. _ 

GRAPHIC  NEWS  ARTIST 
Experienced  artist  needed  to  put 
together  black  and  white  and  color 
detailed  informational  graphics,  maps 
and  charts.  Macintosh  experience  a 
must.  Daily  newspaper  experience 
preferred.  Illustration  ability  a  plus. 
Please  send  resume  and  cover  letter  to 
The  Times  Journal  Company,  Human 
Resources,  Attn:  Graphics  News  Artist 
EP281,  6883  Commercial  Drive, 
Springfield,  VA  22159.  EOE, 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


_ CARTOONIST _ 

CARTOONIST 

Opening  for  student-cartoonist  who 
wishes  to  work  and  develop  under  direc¬ 
tion  of  international  syndicate  based  in 
NYC.  Please  call  (212)  980-0855 
between  9- 10AM  only. 


WRITER  SEEKS  ARTIST  TO  WORK 
WITH  ON  CARTOON  FEATURE  FOR 
POSSIBLE  SYNDICATION.  My  dog 
draws  flies  and  I  draw  two  inside 
straights.  But  neither  of  us  can  draw 
cartoons.  Can  you  help  us  out?  Send 
samples  of  your  work  and/or  flea  powder 
to:  Jay  Schiller,  PO  Box  46241,  Phoe¬ 
nix,  AZ  85063. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
The  News-Press,  located  in  beautiful 
Southwest  Florida,  is  seeking  an  aggres¬ 
sive,  creative,  and  energetic  manager. 
If  selected,  you  will  oversee  a  large  tele¬ 
marketing  program  in  one  of  the  fastest 
growth  markets  in  the  country,  be 
involved  in  direct  response  sales  and 
develop  and  implement  single  copy 
marketing  plans.  NIE  and  budgeting 
experience  required.  We  offer  a  compe¬ 
titive  salary  of  between  $30,000  and 
$40,00  plus  bonus  incentive  and  an 
outstanding  benefits  package.  If  inter¬ 
ested,  send  your  resume  to  Jo-Ann 
Bradley,  Human  Resources  Director, 
News-Press,  2442  Anderson  Ave.,  Fort 
Myers,  FL  33901. 

CIRCULATION  MANAGER  for  free 
distribution  bi-weekly  newspaper  in 
West  Pacific.  We  are  located  on  a  beau¬ 
tiful  tropical  island  that  is  an  American 
territory.  The  ideal  candidate  will  have 
experience  with  a  TMC  publication  of 
17,000-20,000  circulation.  This  is  an 
excellent  opportunity  tor  a  young  mana¬ 
ger  wanting  to  advance.  Salary  range 
will  be  $25,000  on  up,  depending  on 
qualifications.  Send  resume  tO:  Joe  F. 
(jillespie.  The  Guam  Tribune,  PO  Box 
EG,  Agana,  Guam  96910.  Include 
references,  please. 
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CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1988 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  iine,  per  issue. 

4  weeks  —  $3.40  per  iine.  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additionai  line  in  copy. 


1  week  —  $3.70  per  iine 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$80  per 
column  Inch;  2  to  4  tlmes-$75  per  column  Inch,  per  Insertion;  5  to  1 1  times. 
$70  per  column  Inch,  per  Insertion;  12  or  more  times  $60  per  column  Inch, 
per  Insertion. 


DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


CIRCULATION  MANAGER 
Afternoon  dally  with  24,000  circulation 
In  western  Massachusetts.  Hands-on 
position  which  requires  a  thorough 
knowledge  of  marketing  and  distribu¬ 
tion.  The  person  we  are  seeking  will  be 
strong  In  field  management  and  DM 
supervision.  Competitive  salary,  bene¬ 
fits  package  and  bonus  plan.  Send 
resume,  and  salary  requirements  to 
Fran  Smith,  Circulation  Director,  The 
Transcript-Telegram,  120  Whiting 
Farms  Road,  Holyoke,  MA  01040 


CIRCULATION  MANAGER 
17,000  6-day  dally  Is  seeking  a 
circulation  manager.  We  are  a  growth- 
oriented,  sales  and  market  driven  news¬ 
paper  In  zone  2.  Our  Ideal  candidate  Is 
a  good  people  manager,  outstanding 
leader,  and  our  best  salesperson.  We 
are  looking  for  someone  to  help  us  grow 
to  25,000  circulation;  provide 
outstanding  service;  and  maintain  our 
record  of  excellence  In  collections.  We 
will  provide  a  gooo  salary,  401(k)  plan, 
MB()  bonus  program  and  benefits.  Send 
resume  to  Box  3318,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
Lively  30,000  state  capital  dally 
committed  to  continuing  circulation 
growth.  Candidates  should  have  district 
manager  or  simlllar  experience  and  a 
good  track  record  In  the  top  circulation 
job  at  a  smaller  dally,  with  demon¬ 
strated  marketing,  management  and 
computer  skills.  Apply  tO:  Paula 
Redmann,  Human  Resources,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


LARGE  METRO  NYC  paid  weekly  group 
seeks  circulation  manager  with  sales 
and  marketing  background.  Must  be 
experienced  In  telemarketing  opera¬ 
tions.  Excellent  salary  and  benefits 
based  on  experience  with  heavy  empha¬ 
sis  on  pald-for-performance  bonuses. 
Additional  growth  opportunities  within 
corporation  for  right  Individual.  We  are 
serious  about  Circulation  Growth  and 
view  this  as  a  Key  spot  on  our  manage¬ 
ment  team.  Reply  In  confidence  with 
resume  and  salary  requirements  to:  Box 
3296,  Editor  &  Publisher. 


NORTHERN  CALIFORNIA  community 
daily  seeks  experienced  person  for  posi¬ 
tion  as  circulation  manager.  Prefer 
someone  with  experience  in  competitive 
markets.  Computer  experience,  flexibil¬ 
ity,  strong  leadership  and  organization 
skills  a  must.  Our  circulation  Is  ABC 
audited,  and  the  circulation  department 
is  well  organized  for  excellent  service 
and  future  growth.  Circulation  potential 
is  tremendous.  Number  of  households 
In  the  market  Is  expected  to  double  In 
the  next  7  to  10  years.  Box  3325, 
Editor  &  Publisher. 


OUTSIDE  SALES  SUPERVISOR 
Zone  1  dally  looking  for  an  outside  sales 
supervisor  responsible  for  circulation 
sales  by  means  of  recruiting,  training 
and  supervising  a  crew  of  sales  reps. 
Compensation  package  includes  salary, 
commissions,  bonuses,  medical, 
dental,  401 K  and  vacation.  Send  letter 
and  resume  to  Circulation/Sales  Mana¬ 
ger,  c/o  Journal  Inquirer,  306  Progress 
Drive,  Manchester,  CT  06040. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


Young,  very  fast  growing  chain  of  mail¬ 
ed  weeklies  in  NY  and  CT  seek  dynamic 
Circulation  Manager.  Must  have  demon¬ 
strated  success  in  telemarketing  and 
promo  efforts.  Excellent  knowledge  of 
postal  regulations  essential.  Salary  high 
$20's  with  excellent  bonus  plan. 
Growth  position.  Please  contact 
Jonathan  Silver,  Tucker  Communica¬ 
tions,  PO  Box  1000,  Cross  River,  NY 
10518. 


DATA  PROCESSING 

DATA  PROCESSING 
PROGRAM/ANALYST 
Southern  Alabama's  leading  newspaper 
with  a  circulation  of  over  100,000-plus 
needs  an  Individual  with  one  to  three 
years  Hewlett-Packard  COBOL  program¬ 
ming  experience.  Candidate  must 
possess  strong  communication  skills, 
be  self-motivated,  and  have  Collier- 
Jackson  advertising  and  circulation 
experience.  Competitive  salary  and 
excellent  benefits  offer.  Send  resume 
and  salary  history  to  Box  3319,  Editor  & 
Publisher. 


MANAGEMENT  INFO 
SYSTEMS  MANAGER 
The  Kingsport  Times  News,  northeast 
Tennesse's  leading  newspaper  with  a 
daily  circulation  of  47,000.  needs  a 
person  with  strong  communcatlon  skills 
and  heavy  exposure  In  a  Colller- 
Jackson-COBOL  environment  using 
DEC  VAX  hardware.  Ideal  candidate  will 
know  the  newspaper  business,  especial¬ 
ly  circulation  and  advertising  and  finan¬ 
cial  accounting.  Send  resume  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times  News,  PO  Box  479, 
Kingsport,  TN  37662. 


_ EDITORIAL _ 

A  KNIGHT-RIDDER  NEWSPAPER  in 
Penn  State  University’s  hometown  is 
looking  for  a  sports  editor.  We  want 
somebody  with  strong  writing  and  edit¬ 
ing  skills,  good  organizational  ability, 
and  flair  and  Imagination  for  putting 
together  a  comprehensive  sports 
section.  Covering  a  national  caliber 
football  program  is  a  significant  chal¬ 
lenge,  but  far  from  the  only  one.  Send 
resume,  and  samples  of  your  work  to 
Robert  Ashley,  Executive  Editor,  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  An  Equal  Opportunity 
Employer. 

ALL  WE’RE  SEEKING  Is  a  managing 
editor  to  fill  the  shoes  that  marched  our 
Zone  3  AM  to  awards  and  record  growth 
in  the  upper  40s.  That  pace  demanded 
total  excellence  in  writing,  photography 
and  graphics.  We  offer  key  responsibili- 
for  news  coverage  and  projects,  a  role 
In  expansion  planning,  a  skilled  staff, 
the  newest  tools  and  the  chance  to  live 
in  a  region  judged  among  the  nation’s 
best.  From  you  we  expect  a  track  record 
of  news  skills,  layout,  managerial 
maturity,  organization  and  the  spirit  to 
run  In  a  highly  competitive  market.  Do 
the  shoes  fit?  Resume  and  non- 
returnable  clips  to  Box  3322,  Editor  & 
Publisher. 


ARTS/ENTERTAINMENT  REPORTER 
BUSINESS  REPORTER 
METRO  REPORTER 
If  you  have  writing  talent  and  are  eager 
to  work  at  a  top  quality  dally,  we’re 
interested  in  hearing  from  you.  We  want 
people  who  will  become  the  definitive 
reporters  on  their  beats,  and  who  can 
tell  stories  in  a  way  that  will  matter  to 
readers.  Five  years  daily  experience 
preferred;  banking,  economics  or  real 
estate  reporting  experience  a  plus  on 
business  beat.  Send  resumes,  salary 
history  and  work  samples  to:  Human 
Resources,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  AK 
99514-9001.  EEO  employer. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  SPORTS  EDITOR 
Sports  editor  for  80,000  AM  needs  a 
right  hand  man/woman.  Assistant 
sports  editor  will  help  coordinate  cover¬ 
age  of  pro  and  college  sports  and  over¬ 
see  the  department  when  the  sports 
editor  cannot  be  there.  Applicants 
should  have  at  least  three  years  experi¬ 
ence  in  writing  headlines  and  designing 
pages  that  sing,  and  be  a  deadline 
enforcer  who  can  think  on  his  or  her 
feet.  Color  experience  a  plus.  Good 
benefits  package.  20  minutes  from  New 
York  City.  Send  resume,  and  your  five 
best  layouts  to  Rich  McSweeney,  The 
Herald  &  News,  PO  Box  1019,  Passaic, 
NJ  07055. 


ASSISTANT  CITY  EDITOR 
Aggressive,  top-flight  reporter  or  editor 
who  wants  to  break  into  management  at 
one  of  the  best  mid-sized  papers  in  the 
South.  Will  be  directly  responsible  for 
coverage  of  several  beats  and  will  help 
plan  major  enterprise  pieces.  Must  be  a 
creative  wordsmith  who  pays  attention 
to  details,  with  great  people  skills.  Send 
resume,  references  and  work  samples  to 
Randy  Hammer,  Managing  Editor,  The 
Jackson  Sun,  PO  Box  1059,  Jackson, 
TN  38302. 


ASSISTANT  NEWS  EDITOR 
The  Columbian  (circulation  50,000)  in 
Vancouver,  Washington,  is  looking  for 
an  energetic,  highly  motivated  editor  to 
supervise  six  copy  editors,  plan  cover¬ 
age  of  major  national  and  international 
events,  design  pages  and  provide  lead¬ 
ership  through  exemplary  editing  and 
headlines. 

Applicant  must  have  extensive  know¬ 
ledge  of  newspaper  reporting  and 
production;  standards  of  libel,  taste  and 
fairness;  design  principles;  national 
and  world  events;  and  all  aspects  of 
copy  editing.  Applicant  also  must  have 
displayed  ability  to  manage  employees. 
In  return  you  can  expect  to  start  at 
$2,127  to  $2,659  per  month,  depend¬ 
ing  on  experience.  The  benefit  package 
includes  27  paid  days  off  annually,  paid 
medical,  dental,  life,  long-term  disabili¬ 
ty  insurance  and  a  profit  sharing/40  l(k) 
plan. 

You  will  enjoy  excellent  working  condi¬ 
tions  in  a  great  town  on  the  Columbia 
River  across  from  Portland,  Oregon, 
We’re  90  minutes  from  Pacific  Ocean 
beaches  or  from  Cascade  Range  ski 
slopes. 

Please  send  cover  letter  and  resume  to; 
The  Columbian,  Attn:  Human  Resour¬ 
ces,  PO  Box  180,  Vancouver,  WA 
98666. 

Equal  Opportunity  Employer 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MediaLine  is  the 
newspaper  industry's  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237>8073 

In  California:  408-296-7353 
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HELP  WANTED 


EDITORIAL 


AWARD-WINNING  AM  in  major  metro¬ 
politan  area  searching  for  talented  news 
and  sports  desk  candidates  from  small¬ 
er  dailies  looking  to  move  up.  Solid 
language  and  layout  skills  a  must.  Reply 
to  Paul  Mowry,  Night  Editor,  Tribune 
Newspapers,  120  West  First  Avenue, 
Mesa,  AZ  85202. 


BUSINESS  WRITER 
For  major  metropolitan  daily.  Candi¬ 
dates  should  be  highly  productive,  self- 
motivated  and  interested  in  being  part 
of  an  issue-oriented,  hard-news  busi¬ 
ness  section.  We  cover  a  large,  diverse 
local  economy  through  daily,  Sunday 
and  Monday  sections.  Not  a  job  for  a 
beginner.  Send  resume,  clips  and  refer¬ 
ences  to  Jon  Talton,  Business  Editor, 
Dayton  Daily  News,  Fourth  &  Ludlow 
Streets,  Dayton,  OH  45402.  An  Equal 
Opportunity  Employer. 


BUSINESS  REPORTER 
The  Pittsburgh  Press  wants  an  exper¬ 
ienced,  aggressive  business  reporter 
with  the  energy  and  ability  to  dig  stories 
out  of  a  conservative  business  commun¬ 
ity.  The  beat  is  heavy  industry.  Fine 
writing,  sensitivity  to  lifestyle,  work¬ 
place  and  industrial  trends  a  must. 
Send  resume  and  clips  reflecting  enter¬ 
prise,  insight  and  style  to  Matthew 
Kennedy,  The  Pittsburgh  Press,  34 
Boulevard  of  the  Allies,  Pittsburgh,  PA 
15230. 


BUSINESS  EDITOR 
The  Lincoln  (Nebraska)  Journal  is  look¬ 
ing  for  a  business  editor.  Position 
involves  selection  of  stories  and 
graphics,  editing,  managing  staff  and 
writing.  Prefer  at  least  3  years  journal¬ 
ism  experience,  including  some  busi¬ 
ness  reporting.  Send  resume,  writing 
samples  and  salary  requirements  to; 
Bob  Moyer,  Lincoln  Journal,  PO  Box 
81689,  Lincoln,  NE  68501. 


BUSINESS  SECTION  EDITOR 
Journal-American,  the  Eastside  news¬ 
paper,  is  seeking  an  editor  responsible 
for  coverage  of  Eastside  business  news 
and  people  and  daily  publications  of  its 
business  section.  Degree  in  journalism; 
proven  reportorial  skills  and  manage¬ 
ment  of  news  coverage,  planning  and 
editing.  If  qualified,  please  submit 
resume  with  salary  history  and  no  more 
than  10  samples  (nonreturnable)  of 
your  work  to;  Human  Resources, 
Journal-American,  PO  Box  90130, 
Bellevue,  WA  98009.  EOE. 


CAPITAL  BUREAU  CHIEF 
Opening  soon:  bureau  chief  to  report  on 
state  government  as  it  relates  to  3 
member  newspapers  in  Midwest. 
Reporting  exprience,  ability  to  write 
clearly  and  satisfy  diverse  needs  of  3 
editors.  Competitive  salary.  Excellent 
benefits  with  major  chain.  Send  resume 
and  clips  to  Box  3334,  Editor  & 
Publisher. 


CITY  EDITOR 

The  Newport  Daily  News  seeks  a  city 
editor  to  lead  a  staff  of  nine  talented 
reporters.  We  seek  a  person  with  a 
strong  sense  of  the  immediacy  of  news, 
who  will  bring  a  consumer  approach  to 
issues  and  who  has  the  ability  to  move 
coverage  beyond  government  meetings 
to  things  that  really  matter.  He  or  she 
will  be  an  outstanding  copy  editor  and 
will  understand  libel  law  and  the  impor¬ 
tance  of  open  meetings  and  records.  He 
or  she  may  be  an  assistant  city  editor  or 
city  editor  now  who  seeks  a  new  chal¬ 
lenge  and  will  have  a  record  of  excel¬ 
lence  as  a  reporter  and  writer.  If  you 
want  to  help  us  become  the  best  small 
daily  paper  in  New  England  write  David 
B.  Offer,  Editor,  The  Newport  Daily 
News,  101  Malbone  Rd.,  Newport,  Rl 
02840.  Deadline  Nov.  11. 


HELP  WANTED 


_ EDITORIAL _ 

CLASSICS  your  beat?  We're  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  Coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  3324,  Editor 
&  Publisher. 


COPY  EDITOR  -  Daily  News  of  Lebanon, 
PA,  seeks  Copy  Editor  who  also  will  do 
some  writing,  including  reporting  and 
local  editorials.  Experience  preferred. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Managing  Editor  Jim  Burchik, 
at  South  Eighth  &  Poplar  Sts,  17042. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
\n  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 


HELP  WANTED 


EDITORIAL 


EDITOR/REPORTER  Coastal  Georgia 
paid/free  weekly  needs  editor  for  well 
established  award-winning  weekly  serv¬ 
ing  upscale  demographic  audience. 
Write  Gazette,  7505  Waters  Ave,,  Suite 
A6,  Savannah,  GA  31406. 


EDITOR  for  small  Indiana  weekly. 
Excellent  hands-on  starter  spot  for 
young  graduate  who  wants  to  learn  it  all. 
Competitive  pay  and  benefits.  Send 
sample  clips  and  resume  to  The  Dunkirk 
News  and  Sun,  c/o  Box  1049,  Portland, 
IN  47371. 


EDITORIAL  PAGE  EDITOR 
41,000  circulation  A.M.  in  south  centr¬ 
al  Pennsylvania  seeks  a  well-organized 
editor  with  a  clear,  thoughtful  writing 
style  to  select  columns,  lay  out  pages 
and  write  daily  editorials.  Ability  to 
paginate  a  plus.  Send  resume  and  letter 
explaining  your  approach  to:  Berl 
Schwartz,  Executive  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York, 
PA  17402. 


COPY  EDITOR 

Wanted  for  exciting  Sunday  product  in 
beautiful  water  community  on  Chesa¬ 
peake  Bay.  If  you  are  talented  and  like 
creative  graphics,  send  resume  and 
sample  layouts  to  Tom  Marquardt, 
Managing  Editor,  The  Capital,  PO  Box 
911,  Annapolis,  MD  21401. 

COPY  EDITOR,  BUSINESS  REPORTER 
Small  Knight-Ridder  daily  in  competi¬ 
tive  south  Florida  market  seeks  busi¬ 
ness  reporter,  copy  editor.  Send  letter, 
resume,  to  Managing  Editor,  PO  Box 
580,  Boca  Raton,  FL  33429.  No  phone 
calls,  please. 


COPY  EDITOR 

New  position.  8,000  circulation.  Good 
pay.  Good  benefits.  Sane  hours.  A  boss 
who  thinks  there’s  more  to  life  than 
working,  but  demands  excellence  on 
the  job.  Enthusiastic,  aggressive  report¬ 
ing  staff  in  a  great  news  town.  If  you 
have  the  ability  to  make  good  writing 
better,  can  teach  grammar,  put  out 
pages  and  handle  responsibility,  call 
Kent  Newkirk,  (802)  447-7567  or  write 
to  me  c/o  the  Bennington  Banner,  425 
Main  St.,  Bennington,  VT  05201. 
Experience  and  a  desire  to  live  in 
Vermont  will  put  you  at  the  front  of  the 
pack. 


COPY  EDITOR 

You  can  live  right  next  door  to  the 
Alaskan  wilderness  and  at  the  same 
time  work  with  talented,  award-winning 
journalists  at  one  of  the  nation’s  best 
small  metros.  The  Anchorage  Daily 
News  is  looking  for  two  talented  copy 
editors,  one  to  work  sports  and  one  to 
work  news.  The  sports  position  is  a  staff 
expansion  and  is  an  entry-level  position. 
Minimum  qualifications  include  a 
degree  in  journalism  or  related  field, 
work  on  a  college  newspaper  or  an 
internship  on  a  daily  newspaper.  For  the 
news  position,  a  minimum  of  three 
years  daily  editing  experience  is 
required.  Applicants  for  both  positions 
who  pass  the  initial  screening  will  be 
required  to  take  an  extensive  copy¬ 
editing  test.  Send  resumes,  work 
samples  and  reference  list  to;  Jim 
Macknicki,  In  care  of  Personnel  Depart¬ 
ment,  PO  Box  149001,  Anchorage,  AK 
99514-9001. 


EDITOR  WANTED 

Experienced  person  needed  to  lead 
young,  but  maturing  newsroom  staff  of 
a  family-owned  newspaper.  Paper  is 
located  in  a  county  seat  in  central  Ohio; 
11,000  circulation;  Monday  through 
Friday  PM,  Saturday  AM.  Management 
skills  and  news  leadership  important. 
Ability  to  write  editorials  and  columns 
needed.  Ability  and  desire  to  build  up 
local  and  regional  news  coverage  a 
must.  Send  resume,  salary  require¬ 
ments,  history,  clips  and  references  to 
Box  3295,  Editor  &  Publisher. 


EDITOR  or  solid  reporter  with  writing, 
photo,  and  layout  skills  to  become 
editor  of  Ohio  county  seat  weekly.  Send 
resume  and  salary  requirements  tO; 
Editor,  PO  Box  303,  BeUevue,  OH 
44811. 


EDITOR 

Step  up  from  a  weekly.  4,500  circula¬ 
tion  daily  needs  editor  who  can  build 
readership  to  a  better  news  product. 
Beautiful  area,  outdoor  life  style.  Salary 
$16-18,000.  Advance  within  national 
group.  Call  Rip  (616)  627-7144. 

MANAGING  EDITOR 
We’re  growing.  We  need  experienced 
editors  willing  to  learn  to  edit  hard  news 
on  financial  market.  Jargon  takes  a 
week  to  learn.  Once  over  that  hurdle  it  is 
very  similar  to  investigative  hard  news 
on  a  big  city  government.  Resume  to 
Personnel  Dept.  CEE,  Crittenden  News 
Service,  Inc.,  Box  1150,  Novato,  CA 
94948. 


WRITER/EDITOR  Small,  active  national 
trade  association  in  Washington,  DC, 
needs  energetic  writer/editor  for  news¬ 
letters,  speeches,  special  reports.  Good 
writing  and  creative  skills  required. 
Prefer  newspaper  background.  Salary 
low-  to  mid-$20s.  Send  resume  to  Box 
3326,  Editor  &  Publisher. 


Experienced,  community-oriented 
EDITOR  for  twice-weekly  in  beautiful 
northwestern  Montana.  Strong  writing, 
layout,  headline  skills  a  must.  Photo 
and  sports  experience  important.  This  is 
a  good  newspaper  town  which  expects  a 
professional  product.  No  phone  appli¬ 
cations.  Resume,  clips  to  Mark  McMa¬ 
hon,  The  Western  News,  PO  Box  M, 
Libby,  MT  59923. 

FEATURE  WRITER/LAYOUT  PERSON 
for  20,000  circulation  daily  in  one  of 
Florida’s  fastest  growing  areas.  Immedi¬ 
ate  opening  in  lifestyle  department. 
Send  resume  and  clips  to  Gloria  Taylor 
Weinberg,  The  News  Tribune,  PO  Box 
69,  Fort  Pierce,  FL  34954. 


FEATURE  WRITER 

WE  WANT  a  writer  whose  features  have 
feelings  and  meat  to  them  -  someone 
who  can  make  readers  feel  like  they’re 
part  of  the  stories.  This  writer  already 
has  demonstrated  he  or  she  can  bring  a 
city  to  life  on  paper.  We  seek  an  exper¬ 
ienced  general  assignment  reporter  for 
our  1 1-person  feature  department.  We 
want  a  star  -  but  prima  donnas  need 
not  apply.  We  all  pitch  in  to  help  our 
peers.  The  New  Haven  Register  is  a 
100,000-plus  morning  newspaper  on 
Long  Island  Sound.  We  share  our  city 
with  Yale  and  sit  between  New  York  City 
and  Boston.  Send  clips,  resume  tO; 
Dianne  Averill,  Feature  Editor,  New 
Haven  Register,  40  Sargent  Dr.,  New 
Haven,  CT  06511.  (No  calls,  please). 
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A  SPECIAL  OFFER 

for 

1988-1989  JOURNALISM  SCHOOL  GRADUATES 


Editor  &  Publisher  extends  to  you,  as  a  “graduation  gift,”  a  FREE 
insertion  in  the  “Positions  Wanted”  section  of  its  December  31st 
and  its  January  7th  issues.  In  addition,  if  you  run  your  ad  1  more 
time,  you  will  be  charged  the  3-time  rate  of  $2.60  per  line  for  the 
third  insertion.  If  you  run  your  ad  2  more  times,  you  will  be  charged 
the  4-time  rate  of  $2.40  per  line  for  each  of  the  two  times.  Whether 
or  not  you  take  advantage  of  the  multiple  rate  discount,  your  ad  in 
our  December  31st  and  January  7th  issues  is  FREE! 


-GUIDELINES- 


•  Ads  must  not  exceed  7  lines  (approximately  34  characters  per  line). 
We  reserve  the  right  to  edit  copy  to  fit  space  requirements. 

•  Use  of  E&P  box  numbers  will  be  accepted  free  of  charge. 

•  Journalism  school  and  graduation  date  must  be  specified  to  E&P  (but 
not  necessarily  in  ad  copy). 

•  All  ads  must  be  MAILED  to  E&P  with  prepayment  enclosed  for 
additional  insertions.  No  ads  by  phone,  please. 

•  Deadline  for  receipt  of  ads:  December  19th,  1988. 


Editor  &  Publisher  would  like  to  welcome  you 
into  the  wonderful  world  of  journalism! 


EcBlor  &  Pubfisher  ^  ABP 

1 1  West  19th  Street  •  New  York,  N  Y  1001 1  -212  675  4380  ANR\ 

FAX#  212  929  1259 
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FEATURE  REPORTER 
Award-winning  44,000  circulation  pm 
daily  seeks  experienced  feature  writer. 
Entertainment  and  arts  background  a 
plus.  Send  recent  clips  and  resume  to 
Stephanie  Piper,  Features  Editor,  Knox¬ 
ville  Journal,  PO  Box  59050,  Knoxville, 
TN  37950. 


In  giving  judgement, 

haste  is  criminal. 

Publilius  Syrus 

FREELANCE  WRITERS  Columnist  on 
newspaper  technology.  Monthly  pub. 
needs  regular  contributors  on  compu¬ 
ters,  printing,  pre-press,  other  tech 
areas.  Newspaper  experience  a  must. 
Resume,  samples  to:  Dennis  DuBe, 
N&T,  603  Park  Point  Drive  No.  275, 
Golden,  CO  80401. _ 

FREELANCERS  NEEDED 
Writers  and  photographers  in  Great 
Lakes  Cities,  especially  Cleveland, 
Toledo,  Chicago  and  Detroit,  by  nation¬ 
al  boating  newspaper.  Interested  in 
enterprise  photos  and  clear  and  concise 
copies  -  news,  features,  trend  strories. 
Send  query  and  samples  to  Regional 
Editor,  Foundings  Publications,  35 
Pratt  Street,  Essex,  CF  06426. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

LEGAL  JOURNALIST: 

The  nation's  leading  daily  legal  news¬ 
paper  seeks  reporters/editors  with 
experience  in  both  journalism  and  law. 
Daily  newspaper  experience  and  legal 
education  preferred.  Send  resume  and 
clips  to  Editor,  Los  Angeles  Daily  Jour¬ 
nal,  PO  Box  54026,  Los  Angeles,  CA 
90054. _ 

LIFE  STYLE  EDITOR  with  strong  organi¬ 
zational  and  writing  skills  needed  to  run 
two-person  department  at  25,000 
daily.  Must  have  flair  for  features  and 
dealing  with  public.  Experience  level 
flexible,  depending  on  talent.  Salary 
competitive.  Send  resume  to  Belinda 
McCoy,  Managing  Editor,  Port  Arthur 
News,  Port  Arthur,  TX  77641. 

LOCAL  MEDIA  ORGANIZER  and 
NATIONAL  MEDIA  positions  available 
for  generating  coverage  of  hunger 
issues.  Both  positions  require  three 
years  media  or  PR  experience,  excellent 
writing  and  communication  skills,  and 
knowledge  of  hunger  issues.  Christian 
faith  perspective  essential.  Salary 
based  on  need.  Write:  Personnel  Direc¬ 
tor,  Bread  for  the  World,  802  Rhode 
Island  Avenue,  NE,  Washington,  DC 
20018. _ 

MANAGING  EDITOR  for  community- 
oriented  5-day  12,000  circulation  daily 
in  scenic  mountain  area  of  zone  3. 
Hands-on  writer,  editor.  Immediate. 
Require  daily  experience.  Bright,  strong 
package.  Send  resume,  clips,  refer¬ 
ences  to  Box  3331,  Editor  &  Publisher. 

MANAGING  EDITOR 
Well-organized  writer/reporter  with  edit¬ 
ing  skills  needed  for  lively  regional/city 
monthly  magazine.  We  need  a  locomo¬ 
tive  because  this  train  is  rolling  right 
along.  Contact  Mike  Warshaw,  Editor, 
Worcester  Monthly,  1  Exchange  Place  , 
Worcester,  MA  01618. 

MANAGING  EDITOR 
The  Register  Citizen,  a  progressive  AM 
daily,  seeks  a  leader  for  it’s  34-person 
news  staff.  Our  territory  is  Litchfield 
County  in  Northwest,  Connecticut.  We 
have  momentum  and  we  want  a  leader 
who  can  help  a  strong  paper  grow  even 
stronger.  Letter  and  resume  by  Nov.  7. 
to  David  Parker,  The  Register  Citizen, 
190  Water  St.,  Torrington,  CT  06790. 


METRO  EDITOR 

For  feisty  New  Jersey  AM  daily.  We  want 
an  aggressive  person  who  can  lead  and 
teach  a  talented  young  staff  of  reporters 
and  work  with  some  solid  pros.  Send 
cover  letter,  clips,  resume,  references 
and  salary  requirements  to  Bill  Blocher, 
Editor,  Ocean  County  Observer,  8 
Robbins  Street,  Toms  River,  NJ  08754. 

NEWS  COPY  EDITOR 
We  are  interviewing  qualified  applicants 
tor  a  position  on  our  news  copy  desk. 
Two  years  daily  experience  preferred, 
but  will  consider  exceptional  beginners. 
Must  be  able  to  work  nights.  Color 
experience  helpful.  Send  resume, 
examples  of  best  work  to  Scott  West, 
Assistant  Managing  Editor,  The  Herald 
&  News,  PO  Box  1019,  Passaic,  NJ 
07055. 

NEWS  EDITOR 

The  Odessa  American  has  begun  the 
process  of  identifying  quality  candi¬ 
dates  tor  news  editor,  one  of  the  top 
jobs  in  the  newsroom  of  a  40,000 
Pulitzer  Prize-winning  west  Texas  daily. 
Supervising  supervisors  is  the  focus  of 
the  job.  Computer  literacy  and  graphics 
knowledge  are  sought-after  attributes. 
Contact  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 

NEWS  EDITOR  needed  for  12,000 
circulation,  7-day  AM.  Demonstrated 
copy  editing  skills,  ability  to  make 
deadlines,  and  layout  interesting  pages 
essential.  We're  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only,  please. 
Interview  required.  Send  resume,  tear- 
sheets  and  letter  explaining  qualifica¬ 
tions  to  George  Arnold,  Managing 
Editor,  News  Times,  PO  Box  912,  El 
Dorado,  Ark.  7^730. 

NEWS  EDITOR  needed  for  9,000  PM  in 
north  central  Indiana.  Layout  ability  a 
must.  Send  samples,  resume  and  salary 
requirements  to  Larry  Smith,  Peru 
Tribune,  PO  Box  87,  Peru,  IN  46970. 

NEWS  EDITOR  5-day  daily.  Zone  3. 
Daily  background.  Strong  writer,  imagi¬ 
native  editor,  good  with  people.  Great 
community.  Resume,  clips,  references 
to  Box  3330,  Editor  &  Publisher. 


NOT  JUST  A  JOB  -  A  RELATIONSHIP 
A  lot  of  our  staff  writers  have  been 
buying  houses!  They  feel  creatively 
challenged  and  sensitively  managed, 
and  they’ve  committed  themselves  to 
working  as  part  of  our  growing,  super- 
skilled  team  of  full-time,  staff  authors 
who  create  best-sellers  (250,000  first 
printing  is  typical)  for  the  leading 
publisher  of  health  books  in  the  world  - 
Prevention  Magazine  Health  Books. 
Would  you  like  an  opportunity  to  have  a 
thriving  editorial  career  in  a  non-urban 
environment  that’s  only  two  hours  from 
New  York  and  Philadelphia?  Would  you 
like  to  work  for  a  company  that  cares 
enough  about  you  to  have  a  no-smoking 
policy  and  a  company  fitness  center? 
Promotions  and  special  assignments 
have  created  three  openings  --  so  send 
your  best  writing  samples  (no  applica¬ 
tion  considered  without  them)  and 
resume  in  confidence  to  Debora  Tkac, 
Managing  Editor,  Rodale  Health  Books, 
33  East  Minor  St.,  Emmaus,  PA 
18098. 

E.O.E. 


REPORTER  -  Group  of  growing  quality 
eastern  NC  weeklies  seeking  full-time 
reporter.  Photoskills  helpful.  Must  be 
fluent  in  sports.  $200-$250/week.  Plus 
mileage  benefits.  Come  grow  with  us. 
Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


REPORTER  needed  for  award-winning 
resort  weekly.  Good  salary,  benefits. 
Resume,  clips  to  Editor,  Coastal 
Observer,  PO  Box  1170,  Pawley’s 
Island,  SC  29585. 

REPORTER,  local  government,  general 
assignment.  13,500  daily.  $250/week 
start.  Resume,  clips  to:  Tim  Zgonina, 
Editor,  Daily  News,  PO  Box  370,  Effing¬ 
ham,  IL  62401. 

REPORTERS 

The  Waterloo  Courier  expects  to  have 
two  openings  on  its  regional  desk  in 
January.  Each  reporter  would  be 
responsible  for  general  assignment 
duties  in  a  five  county  area,  but  would 
work  in  the  main  office.  A  midwest 
background  is  preferred.  The  Courier  is 
a  50,000  PM  daily  serving  Northeast 
Iowa.  Send  resume  and  clips  to  Dan 
Dundon,  City  Editor,  Waterloo  Courier, 
PO  Box  540,  Waterloo,  lA  50704. 

REPORTER/WRITER 
Work  in  public  affairs  office  at  non¬ 
profit  institution  in  New  York  City. 
Seeking  excellent  writer  who  is  self¬ 
starter  and  dedicated  to  excellence. 
Creative  atmosphere.  Minimum  2  to  3 
years  editorial  exprience,  including  at 
least  1  year  on  a  daily  newspaper.  Write 
for  award-winning  national  magazine, 
newsletters  and  brochures.  Some  press 
liaison.  Excellent  benefits.  Send 
resume,  3  (nonreturnable)  clips  and 
cover  letter  of  at  least  350  words  telling 
why  you  like  to  write.  Box  3333,  Editor 
&  Publisher. 

REPORTER 

Central  Massachusetts  magazine 
combo  regional  business  publication 
and  general  assignment  city  magazine  - 
offers  a  great  opportunity  for  reporter/ 
writer  looking  to  sharpen  their  teeth. 
Resume  and  clips  to  Mike  Warshaw, 
Editor,  Worcester  Monthly/Business 
Worcester,  PO  Box  300,  Worcester,  MA 
01614. 

REPORTER 

Self-starter  with  strong  writing  ability 
for  95,000  PM  daily  (145,000  Sunday) 
in  Nortneastern  Ohio.  Degree  and  a 
minimum  of  2  years  experience 
required.  Mandatory  tryout.  Send 
resume  and  clips  to  Tony  Paglia,  The 
Vindicator,  PO  Box  780,  Youngstown, 
OH  44501-0780.  No  phone  calls, 
please. 

REPORTER 

Proficient  writer  with  at  least  2  years 
experience  and  business/reporting 
background  to  work  for  95,000  PM 
daily  (145,000  Sunday)  in  Northeast¬ 
ern  Ohio.  Mandatory  tryout.  Send 
resume  and  clips  to  Tony  Paglia,  The 
Vindicator,  PO  Box  780,  Youngstown, 
OH  44501-0780.  No  phone  calls, 
please. 

SENIOR  EDITOR 

If  you  have  three  to  five  years  solid 
editing  experience,  no  boats  and 
consider  the  national  boating  titles 
overly  cautious  if  not  down  right  dull, 
you  might  be  right  for  OFFSHORE,  the 
boating  magazine  of  New  England,  NY, 
&  NJ.  Boat  ken  is  essential!  Call  Herb 
Gliick  (617)  449-6204. 

SMALL  ZONE  9  daily  needs  managing 
editor,  reporter,  photographer.  Some 
experience  preferred.  Box  3317,  Editor 
&  Publisher. 

SPECIAL  PROJECTS  REPORTER 
Pulitzer  Prize-winning  30,000  Zone  2 
PM  daily  has  opening  for  an  exper¬ 
ienced  self-starter  specializing  in  in- 
depth  reporting.  Successful  applicant 
will  have  a  proven  track  record,  excel¬ 
lent  clips,  and  strong  references.  Send 
clips,  resume,  and  references  to  Box 
3328,  Editor  &  Publisher. 


STRINGERS/CONTRIBUTORS  with 
business  writing  experience  sought  for 
new  magazine  covering  the  food  busi¬ 
ness.  Good  pay  for  timely,  accurate, 
news-worthy  articles,  analysis  and 
features.  Resumes  and  3  samples  to: 
Rex  Davenport,  News  Editor,  Food  Busi¬ 
ness,  301  E.  Erie,  Chicago,  IL  60611. 

THE  LEDGER,  a  New  York  Times-owned 
75,000  circulation  daily  in  Lakeland, 
Florida  needs  two  editors:  assistant  city 
editor  to  manage  6  reporters,  2  photo¬ 
graphers  and  a  news  clerk  in  the  Winter 
Haven  bureau.  Solid  editing  and  super¬ 
visory  skills  essential.  Copy  editor,  page 
designer  for  daily  feature  pages.  Two 
years  experience  and  expertise  in  using 
color  required.  No  phone  calls.  Send 
resume  and  samples  of  your  work  to 
Bruce  Giles,  Managing  Editor,  The 
Ledger,  PO  Box  408,  Lakeland,  FL 
33802. 

UNIQUE  OPPORTUNITY 
News  editor  for  group  of  multi-zoned 
community  newspapers  to  manage  edit¬ 
ing,  design  and  graphics.  Sports  and 
hard  news  helpful.  Contact  Publisher, 
Bergen  News,  PO  Box  616,  Palisades 
Park,  NJ  07650,  (201)  947-5000. 

PHOTOGRAPHY 

PHOTOGRAPHER  for  North  Central  Illi¬ 
nois  daily.  Good  background  in  photo¬ 
graphy  and  basic  knowledge  of  develop¬ 
ing  black  &  white  negatives/prints. 
Send  resume  and  clips  to  Joyce  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
LaSalle,  IL  61301. 


_ PRODUCTION _ 

MAILROOM  SUPERVISOR 
50,000  circulation,  7-day  Zone  2  news¬ 
paper  needs  a  planning  and  scheduling 
wizard  to  serve  as  mailroom  supervisor. 
This  person  will  be  reponsible  for  co¬ 
ordinating  all  mailroom  production 
efforts,  as  well  as  managerial  respons- 
bilities  such  as  purchasing,  hiring, 
budgeting,  etc. 

Managerial  experience  is  a  must,  Harris 
8-48P  inserting  experience  a  definite 
plus.  Excellent  opportunity  for  a 
number-two  man  to  move  up. 

Send  resume  with  salary  history  to:  Box 
3342,  Editor  &  Publisher. 

OPPORTUNITY  IN  FLORIDA 
Production  manager  for  commercial 
plant  and  daily  newspaper.  New  12-unit 
Goss  Urbanite  capable  of  producing 
quality  color  for  newspapers  and 
commercial  customers.  The  person  we 
are  looking  for  is  probably  a  RIT  gradu¬ 
ate  now  working  as  an  assistant  produc¬ 
tion  manager  at  a  USA  Today  or  Wall 
Street  Journal  plant  or  similar  operation 
with  high  performance  standards. 

We  are  looking  for  a  rising  star  ready  to 
run  his/her  own  show  and  own  a  piece  of 
the  action  in  Florida.  Must  have  good 
business  sense,  leadership  skills,  tech¬ 
nical  competence  and  a  proven  track 
record. 

Call  Dave  Bitner,  Vice  President,  at 
(813)  629-2511  or  Derek  Dunn- 
Rankin,  President  of  Sun  Coast  Media 
Group,  Inc.,  at  (813)  484-2611. 

PRODUCTION  SYSTEMS  MANAGER 
Zone  3  daily  with  100,000  plus  circula¬ 
tion  seeks  a  candidate  with  strong 
human  resource  development  skills  to 
manage  a  staff  of  12  systems  and  hard¬ 
ware  technicians.  The  person  we  are 
looking  for  must  be  familiar  with  Fourth 
Wave  publishing  systems,  possess 
knowledge  of  Post  Script  system 
language  and  have  full  understanding  of 
hardware.  Competitive  salary  and  bene¬ 
fits.  Send  resume  including  salary 
requirements  to  Box  3343,  Editor  & 
Publisher. 
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HELP  WANTED _  HELP  WANTED _  POSITIONS  WANTED  POSITIONS  WANTED 

PRODUCTION _  _ SALES _  _ ADMINISTRATIVE  _ EDITORIAL _ 


SYSTEMS  DIRECTOR/PRODUCTION 
DIRECTOR  conversant  with  state  of  the 
art  newspaper  systems  and  production 
equipment,  to  plan  and  direct  systems 
and  production  departments  for  our  1 
daily  and  7  remote  weeklies.  Desirable 
Central  California  location.  These  two 
positions  may  be  combined  for  suitably 
qualified  individual.  Send  detailed 
resume  to  Box  3300,  Editor  & 
Publisher. 


Experienced  press/camera  person 
needed.  Right  person  can  step  into 
6-day  daily  with  growing  commercial 
operations.  7  unit  community  with  OOP 
and  Balloon,  color  stripping  and  Dead- 
liner.  $10/hr.  and  up.  DOE/DOQ. 
Marvin  Pillers,  Auburn  Journal,  Box 
5910,  Auburn,  CA  95604.  (916) 
885-5656. 


PUBLIC  RELATIONS 

DON'T  LET  FOX  25  PASS  YOU  BY! 

PUBLIC  RELATIONS  DIRECTOR 

This  major  Fox  affiliate  needs  individual 
to  head  media  relations,  organize  prom- 
tions,  publicity  events  and  talent  tours. 
Must  be  well-organized,  creative,  able 
to  work  under  daily  deadlines  and  juggle 
25  balls  at  once.  Familiarity  with  local 
press  and  2-3  yea.’s  experience  strongly 
preferred.  Resumes  to  Rosemary  Camp¬ 
bell,  WFXT-TV,  100  Second  Avenue, 
Needham,  MA  02194. 

EQUAL  OPPORTUNITY  EMPLOYER 


PR  JOBS.  Twice-monthly  listings  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communcations  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


PUBLIC  RELATIONS 
and/or  ADVERTISING 
The  University  of  Wisconsin  at  Stevens 
Point  is  still  searching  for  that  special 
person:  who  loves  to  teach  and  is  good 
at  it  -  who  wants  to  be  associated  with 
nationally  recognized  student  organiza¬ 
tions  -  who  wants  to  live  next  to  Para¬ 
dise  and  who  has  a  Ph.D.  or  near, 
professional  experience  in  public  rela¬ 
tions  or  advertising  or  marketing 
communication,  and  some  university 
teaching.  If  you  fit  this  description, 
send  a  letter  of  application,  resume, 
transcripts,  and  3  letters  of  references 
to  Doctor  James  Moe,  Acting  Associate 
Dean  and  Flead,  Division  of  Communi¬ 
cation,  University  of  Wisconsin-Stevens 
Point,  Stevens  Point,  Wl  54481,  by 
Nov.  15  for  priority  consideration.  An 
Equal  Opportunity  Affirmative  Action 
Employer. 


_ RESEARCH _ 

SENIOR  RESEARCH  ANALYST 
HOUSTON  CHRONICLE 
One  of  the  nation’s  leading  newspaper 
research  departments  has  an  immedi¬ 
ate  opening  for  a  senior-level  analyst. 
The  right  individual  will  be  responsible 
for  analyzing  market  and  media  data  to 
support  marketing/advertising  oppor¬ 
tunities.  You  will  be  responsible  for 
designing  and  executing  creative, 
results-oriented  advertising  sales 
presentations,  as  well  as  working  with 
other  key  newspaper  departments. 

A  college  degree  in  business,  marketing 
or  advertising  is  required,  with  at  least 
three  years  related  work  experience  in 
newspaper  or  marketing  research, 
advertising  or  other  media  related  field. 
We  offer  competitive  compensation  and 
benefits.  Please  send  resume  to  Person¬ 
nel  Dept.,  Houston  Chronicle,  801 
Texas  Avenue,  Houston,  TX  77002. 
Equal  Opportunity  Employer  M/F. 


ADVERTISING  SALESPERSON/SALES 
MANAGER  Coastal  Georgia  paid/free 
weekly  serving  upscale  demographics 
needs  a  selling  sales  manager  who  can 
take  over  as  GM  in  3  months.  Write 
Gazette,  7505  Waters  Ave.,  Suite  A6, 
Savannah,  GA  31406. 


SALES  MANAGER 

Sentinel  Communications  Company 
offers  an  excellent  opportunity  for  an 
energetic,  experienced  sales  manager 
in  our  Lake  (iounty  bureau  in  Florida. 
We  are  seeking  a  highly  motivated  indi¬ 
vidual  with  a  proven  history  of  sales 
achievment.  The  successful  candidate 
should  have  three  to  four  years  of  mana¬ 
gerial  sales  experience,  knowledge  of 
research  information  as  a  sales  tool  and 
excellent  presentation  skills.  In 
exchange  for  your  expertise  for  unlim¬ 
ited  growth,  comprehensive  company 
benefits  and  competitive  salary.  Please 
send  resume  and  salary  history  to 
Sentinel  Communcations  Company, 
Employment  Center,  633  North  Orange 
Ave.,  Orlando.  FL  32801.  Publisher  of 
the  Orlando  Sentinel. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EXPERIENCED  PUBLISHER 
interested  in  advancement  opportunity. 
Presently  publishing  12,000  daily  with 
3/4  million  per  year  in  commercial 
printing.  Experienced  in  all  areas  of 
newspaper  (and  printing)  with  strong 
background  in  advertising.  Labor  nego¬ 
tiation  experience,  1 5  years  with  same 
publishing  group,  publisher  for  10 
years.  Presently  operating  very  profit¬ 
able  property  in  very  economically 
depressed  area.  Young,  aggressive,  and 
looking  to  the  future.  Write  Box  3338, 
Editor  &  Publisher. 


MAJOR  METRO  Ad  Manager,  with  small 
city  daily  publishing  experience,  look¬ 
ing  for  mid-size  daily  opportunity.  Over 
20  years  experience  in  sales,  promo¬ 
tions,  budgets,  marketing,  planning 
and  achieving  results.  Box  3303,  Editor 
&  Publisher. 


MICRO-MARKETER  specializing  in 
small  to  medium  size  dailies,  paid  and 
free  weeklies,  shoppers,  T.M.C. 
products  desires  challenging  position  in 
Zones  1  or  2.  Cost  conscious  with  excel¬ 
lent  budgeting  skills.  Over  18  success¬ 
ful  years  in  the  industry.  Contact  Dave 
Ruscetta,  15C  Monroe  St.,  Milford,  CT 
06460  or  call  (203)  877-8727. 


PUBLISHER/GM 

I  have  successfully  published  newspap¬ 
ers  and  supervised  groups  of  newspap¬ 
ers.  Excellent  profits  and  award¬ 
winning  newspapers.  Strong  in  all 
departments,  and  meeting  objectives. 
John  Shields,  2424  Brookdale  Court, 
Merced,  CA  95340.  (209)  723-7407. 


PUBLISHER 

If  my  newspaper  abilities  were  judged 
on  the  scale  of  a  baseball  player,  I 
would  be  a  .320  hitter  who  hits  the  long 
ball  with  a  lot  of  RBIs,  excellent  fielder 
with  a  strong  arm,  a  player  who  leads 
his  team  to  the  VVorld  Championship, 
and  a  player  who  never  misses  a  game 
because  of  injuries.  Translated,  I  am  a 
professional  with  many  career  records 
who  will  produce  an  excellent  newspap¬ 
er  efficiently.  Box  3335,  Editor  & 
Publisher. 


Successful  Publisher/CEO,  the  right 
person  to  lead  your  organization  to  new 
lengths  of  success.  Solid,  successsful, 
established  motivator  of  people  and 
ideas  who  achieves  record  breaking 
results  with  a  continuous  track  record  of 
success.  Box  3327,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to; 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


ARTIGRAPHICS _ 

I  have  the  education,  now  I  need  a  job. 
BA  in  Fine  Arts,  now  will  graduate  in 
November  from  La  Jolla  Academy  of 
Advertising  Arts.  Strong  in  graphic 
design  and  illustration.  Know  Mac, 
pasteup,  and  design,  some  newspaper 
experience.  Write  or  call  Susan  Lindsey, 
4850  Bella  Pacific  Row  #258,  San 
Diego,  CA  92109.  (619)  483-2114. 


_ EDITORIAL _ 

Articulate,  enterprising,  inquisitive 
newsroom  expatriate  seeks  return  as 
sports  writer/editor  for  small  daily. 
Zones  3-7.  Call  Blake,  213-656-7917. 


ATTENTION  OHIO  EDITORS: 
Handicapped  FL  freelance  writer  with 
four  years  exp.  seeks  full-time  general 
assignment  position  on  medium-to- 
large  size  newspaper/magazine.  Dead¬ 
lines  have  always  been  met.  Will  be  in 
Ohio  week  of  Nov.  21.  Steve  (813) 
293-9567.  Have  answering  machine. 
All  calls  returned. 


AT  THE  TOP,  10  years  to  retire,  but  no 
place  to  go.  Accomplished  reporter/ 
editor  looks  for  new  mountain.  Hard 
worker,  accurate,  prefer  Zones  3-4.  Box 
3314, Editor  &  Publisher. 

BEST  SPORTS  EDITOR  in  America 
seeks  move  to  mid-size  or  major,  metro 
or  suburban.  Excellent  leader,  organiz¬ 
er.  Computer  and  people  oriented. 
Don't  pass  me  by.  Contact  Chuck  (914) 
428-6111. 


DON'T  HIRE  ME,  unless  you  are  looking 
for  a  15-year  pro  with  writing,  editorial 
and  management  experience  in  all 
aspects  of  corporate  publications.  I  love 
writing;  love  working  with  people 
committed  to  award-winning  communi¬ 
cations.  Salary  secondary  to  job  satis¬ 
faction  and  opportunity  for  growth. 
Write  Box  3336,  Editor  &  Publisher. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news- 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
modern  newspaper.  1988,  new  75,000 
circ.,  monthly  newspaper  for  disabled, 
asst,  to  Editor.  Cheryl  A.  Spencer,  718 
N.  32nd  Ave.,  Hollywood,  FL  33021. 

EDITOR-REPORTER 
12  years  experience  includes  city  and 
copy  desks,  editorials,  business  news, 
supen/ision.  Seeks  metro  or  suburban 
position.  Box  3341,  Editor  &  Publisher. 


FEATURES  REPORTER/RESTAURANT 
CRITIC  with  current  metro  daily  and  city 
magazine  experience  and  strong  food 
background  seeks  career  opportunity  in 
large  metro  area.  Box  333A  Editor  & 
Publisher. 


FIVE  YEAR  VETERAN  book  reviewer  for 
Hartford  Courant  seeks  position  as  book 
editor  in  New  York  City  Area  or  Zone  1. 
Call  Chris  Patsilelis  (203)  579-6924  or 
Box  3310,  Editor  &  Publisher. 


JOURNALIST  wants  assignments, 
correspondency,  other  non-technical. 
Write:  Ghoslakar,  PO  Box  7002, 
Bombay  400028  INDIA. 

POLITICAL  CARTOONIST 
Versatile  media  man  desires  challeng¬ 
ing  position  with  conservative  publica¬ 
tion.  Please  write  to  Box  3340,  Editor 
&  Publisher. 


SPORTS  WRITER/LAYOUT 
Seven  years  covering  preps  through 
pros.  Workaholic.  Writing/layout/ 
columns  background.  Dailies  only.  Any 
zone.  Call  nights:  (603)  898-7777. 


THE  WINNING  TOUCH 
Sports  writer  with  8  state  and  national 
awards  in  past  four  years  seeks  to  bring 
talents  to  daily  paper.  Layout,  photo, 
headline  skills.  Will  relocate.  Call 
Gregory  Mellen  (408)  335-7053. 


PHOTOGRAPHY 

PHOTOJOURNALIST.  World  class 
talent.  Prefer  daily  in  Chicagoland  area 
(within  50  miles)  but  will  consider  all 
offers.  Contact  Paul  (312)  423-2940. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  with  20  years 
of  proven  achievements,  responsible  for 
budgets,  operations,  acquisitions,  capi¬ 
tal  plans  with  bottom  line  performance. 
Box  3304,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Newspaper  Preservation  Act:  Live  with  it  or  repeai  it 


By  Victor  Jose 

With  due  respect  to  professor  Rob¬ 
ert  Picard  and  his  thesis  “It’s  time  to 
revise  the  Newspaper  Preservation 
Act"  — E&P,  Sept.  24,  1988  —  1 
must  contend  that  he  has  catalogued 
all  the  misconceptions  and  nostrums 
to  “correct”  the  Newspaper  Preser¬ 
vation  Act  while  overlooking,  as  most 
critics  do,  the  underlying  logic  of  the 
act. 

Let  us  examine  the  charges,  one  by 
one: 

1.  “The  act  has  not  served  its  stated 
purpose  of  serving  the  public  interest 
by  saving  failing  newspapers  ...” 

It  certainly  has.  To  support  this 
charge  by  stating  that  “since  1970, 
more  than  200  newspapers  have 
ceased  operation”  —  200?  where  are 
they?  —  is  to  confuse  the  issue.  The 
act  was  designed,  as  he  says,  “as  a 
means  of  keeping  daily  newspapers 
from  falling  victim  to  market  forces 
and  thus  preserving  multiple  editorial 
voices  in  communities.”  It  has  done 
that  —  to  save  competitive  daily 
newspapers  in  the  same  market.  It  has 
saved  every  one  which  sought  the 
benefits  of  the  act. 

2.  It  “is  one  of  the  greatest  public 
policy  failures  ever  enacted  by  Con¬ 
gress.” 

An  extreme  statement,  probably 
not  true,  but  even  if  the  act  is  ill- 
advised,  it  has  not  failed  its  stated 

(Jose  is  editor  and  publisher  of 
Graphic  Press  Inc.  based  in  Rich¬ 
mond,  Ind.  This  is  a  response  to  a  Shop 
Talk  by  Robert  Picard  which  E&P  car¬ 
ried  in  its  Sept.  24  issue.) 


Get  your  copy  of 

AdNcm 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

To:  Ad  News.  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
WCC I  Please  send  me  AD  NEWS  for  one 
I  CO!  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address: _ 


purpose. 

3.  “Papers  that  currently  have 
JOAs  are  not  safe  from  failure”;  e.g., 
the  Columbus  (Ohio)  Citizen  Journal. 

True,  but  the  same  could  have  hap¬ 
pened  when  the  Columbus  JOA  con¬ 
tract  was  signed,  or  long  since  if  the 
papers  had  remained  separate. 

4.  The  Newspaper  Preservation  Act 
was  proposed  with  the  argument  that 
“joint  operations  would  result  in  cost¬ 
sharing  of  administrative,  circulation, 
advertising  and  production 
costs  .  .  .  etc.” 

It  was  never  seriously  argued  as 
such.  Competing  newspapers  could 
always  combine  production  and  dis¬ 
tribution  facilities.  The  key  objective 
was  always  to  allow  the  combining  of 
business  departments  to  set  rates 
jointly  and  split  profits.  That  —  and 
only  that  —  guaranteed  survival  for 
the  “failing”  newspaper. 


a  personal  animus,  understandable, 
toward  these  two  fat  cats  seeking 
favors  rather  than  strict  adherence  to 
provisions  of  the  law. 

Actually,  the  issue  is  not  whether 
Meese  —  for  all  his  unlovableness  — 
acted  arbitrarily  and  capriciously”; 
federal  Judge  Revercomb  said  no. 
The  facts  are  obvious:  At  least  one  of 
the  two  Detroit  papers  is  “failing”  in 
the  meaning  of  the  Newspaper  Pre¬ 
servation  Act. 

What  sticks  in  the  craw  of  both 
professional  newspeople  and  the  gen¬ 
eral  public  alike  is  that  the  two  largest 
and  wealthiest  news  media  compa¬ 
nies  in  the  country  stand  to  enjoy  a 
windfall  by  taking  legitimate  advan¬ 
tage  of  the  law. 

All  of  us  share  something  of  that 
resentment  but,  in  all  fairness,  we 
should  recognize  that  JOAs  are  a  logi¬ 
cal  answer  to  the  intractable  problem 


What  sticks  in  the  craw  of  both  professionai 
newspeopie  and  the  generai  pubiic  aiike  is  that  the  two 
iargest  and  weaithiest  news  media  companies  in  the 
country  stand  to  enjoy  a  windfaii  by  taking  iegitimate 
advantage  of  the  iaw. 


5.  “As  a  result,  consumers  pay 
higher  prices  for  advertising  and 
circulation  ...” 

Exactly.  Nobody  argued  seriously 
otherwise.  The  justification  for  the 
act  is  not  lower  prices;  it  is  survival  of 
the  second  paper.  To  achieve  this 
end,  the  antitrust  laws  had  to  be 
breached  to  allow  two  competitors  to 
act  as  a  single  corporate  entity  while 
maintaining  two  separate  and,  hope¬ 
fully,  competitive  news  staffs. 

Picard  implies  that  the  attorney 
general  should  accept  in  toto  the  find¬ 
ings  and  conclusions  of  the  adminis¬ 
trative  law  judge  in  a  public  hearing 
or,  if  not,  his  “decision  is  horrendous 
and  subverts  the  Newspaper  Preser¬ 
vation  Act  itself.” 

The  act  places  the  decision  in  the 
hands  of  the  attorney  general.  He  may 
consider  the  advice  of  the  ALJ  and  his 
own  Antitrust  Division,  but  prece¬ 
dent  and  prerogative  remain  with 
him,  for  better  of  worse. 

I  would  suggest  that  in  the  Detroit 
case,  again  with  respect  to  Adminis¬ 
trative  Law  Judge  Needleman,  that 
he  saw  a  lot  of  trees  but  missed  the 
woods.  His  decision  seemed  to  reflect 


trying  to  keep  “two  voices”  alive 
through  competing  daily  newsrooms. 
The  Newspaper  Preservation  Act  was 
simply  the  only  way  to  circumvent  the 
dilemma  of  choosing  between  viola¬ 
tion  of  the  antitrust  laws  or  extinction 
of  one  of  the  papers. 

I  think  it  is  relevant  to  make  clear  1 
hold  no  brief  for  the  parties  involved. 
In  fact,  as  a  publisher  of  an  indepen¬ 
dent  free  newspaper  in  direct  com¬ 
petition  with  a  Gannett  daily,  I  have 
no  love  for  that  media  monster  but  1 
have  a  strong  respect. 

When  Gannett’s  Alan  Neuharth 
testifies,  as  he  did  in  the  Detroit  hear¬ 
ings,  that  “in  a  competitive  situation 
of  the  two  newspapers  or  more,  the 
dominant  newspaper  ultimately 
thrives,  the  [weaker]  newspaper  ulti¬ 
mately  dies  or  is  saved  by  a 
JOA  .  .  .  there  are  no  exceptions,” 
he  speaks  the  truth.  When  he  states 
further  that  the  only  alternatives  for 
his  paper,  the  News,  were  to  achieve 
dominance  in  the  Detroit  market 
(translated:  run  the  Free  Press  off  the 
road)  or  get  a  JOA,  1  believe  him. 

(Continued  on  patie  40) 
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SO  DO  WE! 

Review  and  Forecast  that  is... 

Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  issue, 
January  7,  1989. 

Launch  your  1989  promotion  campaign  with  your  ad  in  this  informative 
first-of-the-year  issue ! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at 
1988  and  an  extensive  look  into  1989. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and 
excitement.  This  issue  helps  to  complete  on  all  that  transpired  in  the  previous 
year  and  also  helps  to  get  a  head  start  and  prepare  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  at  the  top  of  the  year  of  our 
loyal,  informed  and  professional  readers  of  the  newspaper  industry. 

Get  involved  and  associated  with  the  excitement  and  enthusiasm 
of  E&P’s  Review  &  Forecast  issue! 

CLOSINGS:  Space  —  December  22,  1988  Material  —  December  27,  1988 


New  York 

1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Los  Angeles 
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(415)  421-7950 
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RECOGNinONOFEXCELLENCE: 
THECHARLESM.  SCHULZ  AWARD 


SCRIPPS  HOWARD  FXXJNDATION 


NATIONAL  JOURNALISM  /WARDS 


Cartoonists  can 
i  bring  a  smile  to  our 
pigue  our  curiosity 
raise  our  blood  pres¬ 
sure.  And  many  of  the  famous  names 
of  tomorrow  are  polishing  their  work 
on  campus  today 

The  Scripps  Howard  Founda¬ 
tion  National  Journalism  Awards 
will  honor  the  outstanding  college 
cartoonist  with  the  Charles  M.  Schulz 
Award,  named  for  the  creator  of  the 
comic  strip  Peanuts. 

Judges  are  Schulz;  Roy  Paul 
Nelson,  professor  of  journalism. 


AWARDS  AND  DEADLINES 

The  Charles  M.  Schulz  Award/CoUege  Cartoonist:  )an.  9, 1989 
The  Ernie  Pyle  Award/Human  Interest:  Jan.  23, 1989 
The  Walker  Stone  Award/Editorial  Writing:  Jan.  30, 1989 


University  of  Oregon,  and  Marty 
Claus,  managing  editor-features/ 
business,  Detroit  Ree  Press.  V\fork 
must  have  been  published  in  a  col¬ 
lege  newspaper  or  magazine  in  1988, 
and  may  include  panels,  strips  or 
editori^  illustrations. 

For  an  entry  blank  and  information, 
write  to  Scripps  Howard  Foundation, 
1100  Central  Tlust  Tbwer,  Cincinnati, 
Ohio  45202.  All  entries  for  this  award 
must  be  received  by  Jan.  9, 1989. 

™  SCRIPPS  HOWARD 
ill  FOUNDATION 

CCMMTTED  TO  EXCELLENCE 

The  Edward  J.  Meeman  Awards/Conservation  Joumalism:  Feb.  6, 1989 
The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  13, 1989 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  13, 1989 
The  Charles  E.  Scripps  Award/Literacy  Efforts:  Feb.  20, 1989 
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